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R
eadin

g the 11th edition of T
he W

ealth R
eport and lookin

g 

ahead to the rest of 2017, there is no doubt that the w
orld 

is at a crossroads. 

A
s th

e rep
ort en

ters its secon
d d

ecad
e, th

e global 

m
ileston

es of 2017 w
ill in

clude the fi
rst year of D

on
ald T

ru
m

p’s 

presidency, the open
in

g overtures of the U
K

’s B
rexit negotiation

s, 

pivotal G
erm

an
 an

d Fren
ch election

s an
d a critical succession 

of pow
er in

 C
h

in
a. A

ll h
ave th

e poten
tial to be as far reach

in
g 

and in
fluential on w

ealth creation and w
ealth flow

s as the global 

fi
nancial crisis, w

hich defi
ned the fi

rst decade of T
he W

ealth R
eport.

In this tim
e of rapid change and volatility, K

n
ight Fran

k rem
ain

s 

in
depen

den
t an

d com
m

itted to m
atch

in
g people an

d property  

perfectly, identifying and understanding residential and com
m

ercial 

property opportunities in key global m
arkets, and w

orking increasingly 

closely w
ith our clients, both new

 and long standing. To achieve this,  

w
e have th

ree unw
averin

g points of focus:

• 
M

arket-leadin
g research, providin

g our clients w
ith the 

deepest in
sight 

• 
A

n industry-leadin
g tech

nology platform
, keepin

g our 

clients in
form

ed and en
ablin

g them
 to tran

sact effi
ciently 

• 
A

 total com
m

itm
ent to outstandin

g client service,  

delivered by the best profession
als.

B
indin

g together these strands of ou
r D

N
A

 is an ever grow
in

g 

netw
ork. Last year, in respon

se to client dem
and, w

e opened a new
 

offi
ce in the Philippines and further offi

ces in London, G
erm

any and 

the A
lps, as w

ell as re-establishing an exceptional team
 in Shanghai. 

O
ur new

 Fam
ily O

ffi
ce in

itiative is driven by our clients’ grow
in

g 

em
phasis on w

ealth preservation as m
uch as w

ealth creation
. 

For th
is au

d
ien

ce in
 particu

lar, th
is rep

ort is essen
tial as it 

delivers in
sight an

d advice n
ot ju

st for the com
in

g year, but for 

the next decade. For those readers w
ho have yet to w

ork w
ith us,  

T
he W

ealth R
eport off

ers an in
sight into the thought leadership that 

underpin
s the service provided by our tran

saction
al, con

sultancy, 

investm
ent and valuation team

s, based in 413 offi
ces in 60 countries 

around the w
orld.  

I hope that you find the report illum
inating and thought provoking. 

For som
e, it w

ill raise as m
an

y question
s an

d possibilities as it 

an
sw

ers. D
o please get in touch so th

at w
e can help you address 

any requirem
ents or challen

ges you m
ay have. 

T
he W

ealth R
eport w

ill be updated over the com
in

g m
onth

s as 

w
e pass th

rough the chan
gin

g landscape of 2017. It prom
ises to be 

a fast-m
ovin

g year and w
e w

ou
ld be delighted to w

ork w
ith you to 

guide you th
rough it. 

W
ELCOM

E TO

T
he W

ealth R
eport

11th E
dition

  
LORD ANDREW

 HAY 
GLOBAL HEAD OF RESIDENTIAL
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G
lobal  

W
ealth

T
rends

UNCERTAINTY RULES
W

hat next for w
ealth creation  

in a post-truth w
orld?  

   • page 12

NEW
 HORIZONS

Our experts predict the next w
ave  

of w
ealth creation hotspots

   • page 16

W
ORLD IN M

OTION
Tracking and regulating w

ealth  
flow

s is m
oving up the agenda   

   • page 18

BARRIERS AND OPPORTUNITIES
From

 Blockchain to Brexit, the factors driving  
the m

ovem
ent of w

ealth and the w
ealthy  

   • page 20

CITYSCAPE
M

apping the cities that m
atter  

m
ost to the w

orld’s w
ealthy 

   • page 22 

A QUESTION OF PRIORITIES
From

 private jets to public schools  
– and m

aking philanthropy count 
   • page 24
 10.

From
 the 

Editor
W

ith thought-provoking contributors, 
in-depth analysis and detailed data,  
T

he W
ealth R

eport off
ers a unique  

insight into w
hat m

atters to U
H

N
W

Is

04.

T
he B

ig
Interview
E

urasia G
roup’s Ian B

rem
m

er  
on w

hy an independent A
m

erica  
tops his list of geopolitical risks  
facing the w

orld in 2017

06.

Property T
rends

GOING UP, GOING DOW
N

This year’s PIRI 100 sees the gap betw
een the top 

perform
ers and the rest of the pack grow

ing w
ider 

   • page 30 

HOM
E COM

FORTS
How

 m
any houses, w

here and w
hy?  

The latest prim
e property purchase trends 

   • page 34

FUTURE VIEW
The global trends shaping the future  
of the prim

e property m
arket 

   • page 35
 29.

Luxury 
Spending 
T

rends
LIQUID ASSETS
It’s a good year for w

ine, according to the  
Knight Frank Luxury Investm

ent Index 
   • page 50

ALL PASSION SPENT
Our brief guide to investing in luxury  
assets prom

ises m
ore pleasure, less pain 

   • page 54

THE EXPERIENCE ECONOM
Y

The luxury investm
ents bringing  

benefits that m
oney sim

ply can’t buy   
   • page 56

49.

D
atabank

T
he num

bers behind the trends,  
including all the findings from

  
this year’s A

ttitudes Survey

61.

Final W
ord

Privacy is fast becom
ing an  

unattainable luxury, says Liam
 B

ailey

NEIGHBOURHOOD W
ATCH

A round-up of the w
orld’s hottest new

 zones,  
quarters, barrios and ’burbs 
   • page 36 

M
ANY HAPPY RETURNS

W
hy com

m
ercial property is  

putting a sm
ile on investors’ faces    

   • page 40

A FAM
ILY AFFAIR

Insights from
 the first ever Knight Frank  

Fam
ily Office Investm

ent Trends survey 
   • page 42

RIGHT PLACE, RIGHT TIM
E

W
ith the surge in online shopping com

es a w
ave  

of opportunities in a new
 sector: urban logistics 

   • page 44
 HOT PROPERTY
W

here’s next? Our guide to the m
ost  

happening com
m

ercial property hubs
   • page 46
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THE BIG PICTURE AN
D

 THE D
ETAIL

Few
 people read a report from

 start to fi
n

ish; but if you do opt to begin at 

the begin
n

in
g, you w

ill fi
nd that T

he W
ealth R

eport follow
s a clear n

arrative 

journey. W
e kick off

 w
ith our G

lobal W
ealth T

rends section
, lookin

g at the 

big political and econom
ic issues drivin

g w
ealth creation around the w

orld, 

includin
g a pertinent essay by Liam

 B
ailey, our G

lobal H
ead of R

esearch,  

on the grow
in

g eff
orts of govern

m
ents to control and track the m

ovem
ent  

of w
ealth around  the w

orld. Follow
in

g that, our Property T
rends section

, 

now
 colour-coded so you can fl

ick straight to it, looks at the perform
ance of 

the property m
arkets w

e call hom
e or invest in

. A
nd fi

n
ally our glossy Lu

xury 

Spendin
g T

rends chapter focuses on the fi
ner th

in
gs in life like art, cars and 

boats, includin
g a feature on the reason

s w
e like to ow

n them
.

E
ditin

g T
he W

ealth R
eport is alw

ays an interestin
g 

journey. Ideas that seem
ed tim

ely w
hen w

e fi
rst sat 

dow
n to plan the content are often overtaken by events 

and, m
uch to the chagrin of our lon

g-suff
erin

g design 

team
, w

e fi
nd ourselves updatin

g articles hours before the print 

deadline to en
sure they are as relevant as possible to our readers. 

T
he past 12 m

onth
s have seen m

ore than their fair share of 

political and econom
ic upheaval, the im

plication
s of w

h
ich w

e 

have tried to capture th
roughout the report. T

he follow
in

g is a 

selection of m
y person

al h
igh

lights from
 the 2017 edition that 

show
 w

hy I believe T
he W

ealth R
eport is uniquely placed to keep  

its readers ahead of the curve in these volatile tim
es. 

4 From
 the editor

From
 geopolitical shifts to luxury spending trends,  

T
he W

ealth R
eport 2017 brings together the latest 

intelligence and the sharpest insights into the issues  
that m

atter m
ost to the w

orld’s w
ealthiest people

ANDREW
 SHIRLEY

EDITOR, THE W
EALTH REPORT

From
 the E

ditor

UN
IQUE UHN

W
I IN

SIGHT
THOUGHT-PROVOKIN

G 
CON

TRIBUTORS

IN
-D

EPTH DATA

PRIM
E PROPERTY 

M
ARKET EXPERTISE

Shanghai
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New
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Tokyo

Guangzhou
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Shenzhen

Hong Kong

Taipei

San Francisco
Paris

W
ashington DC

Sydney
Dubai

Singapore

Bangkok
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Delhi M
iam

i

Chongqing

Kuala Lum
pur
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Houston
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Geneva

São PauloAm
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enzhou
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Buenos Aires

Zurich

M
adrid
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M
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EdinburghM
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M
exico City

Toronto
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M
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Cape Tow
n
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Barcelona

Ho Chi M
inh City

Barbados

O
ur an

nual A
ttitudes Survey, w

h
ich 

th
is year is based on respon

ses from
 

alm
ost 90

0 of the w
orld’s leadin

g 

private ban
kers and w

ealth advisors, 

lies at the heart of T
he W

ealth R
eport 

and off
ers a un

ique perspective 

on the investm
ent decision

s and 

lifestyle choices of the w
orld’s 

w
ealth

iest individuals. T
he survey’s 

fi
ndin

gs are featured th
roughout 

the report and are also broken dow
n 

on a region
al basis in the D

ataban
k 

section (page 61). O
n page 24 w

e 

include a fascin
atin

g focus on trends 

in private aviation
, education and 

ph
ilanth

ropy. Sw
edish businessm

an 

Percy B
arnevik’s approach to 

successfu
l ph

ilanth
ropy, via h

is 

charity H
and in H

and Intern
ation

al, 

w
ill be of particu

lar interest to those 

lookin
g to m

axim
ise the im

pact of 

their ph
ilanth

ropic endeavours.

N
um

ber obsessives should m
ake 

the D
atabank section (page 61) their 

first port of call. O
ur detailed w

ealth 

distribution data produced by N
ew

 

W
orld W

ealth is a vital source of 

intelligence for anybody involved w
ith 

the w
ealth industry, w

hile inform
ation 

like our guide to the w
orld’s m

ost 

popular private jet routes – obtained by 

crunching literally m
illions of figures 

– gives a fascinating insight into the 

habits of the w
ealthy. The findings 

of our ow
n proprietary research are 

scattered throughout the report. O
ur 

new
 C

ity W
ealth Index on page 22, for 

exam
ple, reveals the m

ost im
portant 

urban hubs for the w
ealthy, w

hile the 

results of our ever popular Luxury 

Investm
ent Index on page 50 highlight 

som
e of the m

ost expensive objects of 

desire to go under the ham
m

er in 2016 

– U
S$11m

 for a w
ristw

atch, anybody? 

Finally, don’t m
iss our elegant and 

ingenious infographics,several of 

w
hich w

ere developed for us this year 

by N
icholas Felton, w

hose w
ork sits in 

the perm
anent collection of N

ew
 York’s 

M
useum

 of M
odern A

rt. 

A
lthough T

he W
ealth R

eport is 

underpin
ned by our ow

n expertise,  

w
e also like to share thought-

provoking in
sights and perspectives 

from
 leading industry com

m
entators 

and in
fluential U

H
N

W
Is – a certain 

D
onald J T

rum
p featured in 2008 – 

and the 2017 edition is no exception. 

A
 num

ber of our contributors have 

recently published successful books: 

in the light of recent events, both 

Technocracy in A
m

erica by Parag 

K
han

na (page 20) and Superpow
er: 

T
hree C

hoices for A
m

erica’s R
ole in  

the W
orld by Ian B

rem
m

er are looking 

like particularly tim
ely reads. I w

as 

lucky enough to get an hour of  

D
r B

rem
m

er’s tim
e recently to discuss 

his view
s on the big political risks 

facing the w
orld; read the interview

  

on page 6 or w
atch video content  

at w
ealthreport.com

A
lthough the range and depth of 

content featured in T
he W

ealth R
eport 

clearly highlights that K
night Frank 

understands not just the property 

needs of its clients, but also their w
ider 

interests and aspirations, property 

rem
ains the bedrock of the report.  

The PIR
I 100, w

hich really em
phasises 

the extent of our global expertise, 

tracks the perform
ance of the w

orld’s 

leading city, sun and ski luxury 

property m
arkets and it is alw

ays 

fascinating to see w
hich locations are 

at the top and bottom
 of the table.  

I don’t w
ant to spoil the surprise, but 

A
sian cities dom

inate the top end of 

the rankings this year. To find out w
hy 

and see the full results, turn to page 30.
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F
rom

 this day forw
ard, a new

 vision w
ill govern 

th
is land. From

 th
is day forw

ard, it’s goin
g 

to be on
ly A

m
erica fi

rst.”

W
ith

 th
ese tw

o sh
ort, yet im

m
en

sely 

sym
bolic, sentences, spoken as part of his inauguration 

ad
d

ress in
 W

ash
in

gton
 D

C
 on

 20
 Jan

u
ary 20

17, 

A
m

erica’s 45th P
residen

t D
on

ald T
ru

m
p form

ally 

called tim
e on seven decades of intervention

ist U
S 

foreign policy. Seven decades that since the Second 

W
orld W

ar have seen the w
orld’s m

ost pow
erful nation 

attem
pt to w

ield its influence to im
print its ow

n values 

on the rest of the globe.

W
hile M

r Trum
p’s supporters w

elcom
ed his pledge to 

m
ake A

m
erica great again, to rebuild its strength from

 

w
ithin and to focus on addressing their ow

n dom
estic 

w
oes, m

any other A
m

ericans w
ere m

ore nervous about 

the future.  A
cross the A

tlantic, speaking at T
he W

orld 

E
conom

ic Forum
 in D

avos, Sw
itzerland, Ian Brem

m
er, 

founder and President  of E
urasia G

roup reiterated his 

brief obituary: “Pax A
m

ericana is dead.”

It com
es as little su

rprise to h
ear h

im
 say th

is.  

A
 couple of w

eeks earlier in
 h

is office on
 th

e 15th 

fl
oor of a bu

ildin
g on Fifth A

venue in M
an

h
attan’s 

fashionable Flatiron district, D
r Brem

m
er had told m

e 

w
hy he thinks the death of w

hat he calls “Indispensable 

A
m

erica” an
d th

e n
ation

’s rebirth in
 th

e sh
ape of 

“Independent A
m

erica” is bad new
s for the w

orld.

So bad, potentially, that it tops E
u

rasia’s eagerly 

aw
aited an

nual list of the 10 biggest geopolitical risks 

currently facing the w
orld. Top R

isks 2017 w
as released 

a few
 days before our m

eetin
g, and D

r B
rem

m
er had 

spent m
ost of the w

eek touring N
ew

 York’s T
V

 studios 

explain
ing that choice and w

hy, w
hen com

bined w
ith 

E
urasia’s other risks, in particu

lar a C
h

in
a liable to 

overreact (R
isk 2) an

d a w
eaken

ed A
n

gela M
erkel 

less able to hold E
urope together (R

isk 3), he th
in

ks 

w
e are enterin

g w
hat he describes as a “geopolitical 

recession”. “I like to thin
k I’m

 a pretty optim
istic guy, 

but 2017 is the m
ost sign

ificant year for political risk 

since W
orld W

ar T
w

o,” he w
arn

s.

R
isk m

onitor
In our keynote interview

, Ian B
rem

m
er, best-selling author and head of one of  

the w
orld’s leading political risk consultancies, E

urasia G
roup, talks exclusively  

w
ith T

he W
ealth R

eport about the challenges facing the w
orld in 2017 – and 

introduces m
any of the them

es that recur throughout the report

ANDREW
 SHIRLEY 

EDITOR, THE W
EALTH REPORT 

Image courtesy of Eurasia Group

T
he B

ig Interview

A
 quick scan of the num

erous grip-and-grin photograph
s lin

in
g 

the w
alls and shelves of h

is offi
ce gives som

e clue as to w
hy he so 

values the 70
-year era of A

m
erican exceptionalism

 and lam
ents its 

passin
g. M

any featu
re a fresh-faced D

r B
rem

m
er w

ith leaders of 

the ex-Soviet republics. H
is fi

rst trip abroad as a youn
g m

an w
as to 

R
ussia and far from

 the closed, inw
ard-looking society he expected 

to find, he discovered a generation of young people gazing outw
ards, 

in
spired by the freedom

s and culture of the U
S. W

hat follow
ed w

ere 

the collapse of the Soviet U
n

ion and the fall of the B
erlin W

all. 

W
ith

out an
 A

m
erica w

illin
g to takin

g th
e lead

, m
an

y of th
e 

bonds that m
aintain global stability, such as agreem

ents coverin
g 

trade, th
e en

viron
m

en
t an

d defen
ce, w

ill w
eaken

 or fall apart, 

says D
r B

rem
m

er. “You are so erod
in

g th
e tru

st betw
een

 m
ajor 

govern
m

ents, you are so erodin
g the guardrails provided by the 

m
ultilateral in

stitution
s and arch

itecture that the A
m

erican
s have 

set up, that w
hen crises inevitably occur the potential for them

 to 

escalate quickly or unw
isely is actually m

uch m
ore sign

ificant.” 

P
oten

tial flash
p

oin
ts

T
he list of places w

here such fl
ashpoints cou

ld occur around the 

w
orld is w

orryin
gly lon

g. T
u

rkey (R
isk 8) m

akes it into E
u

rasia’s 

top 10 for the second year run
n

in
g, but the fact that later th

is year 

C
h

in
a’s C

om
m

u
n

ist party is holdin
g its 19th N

ation
al C

on
gress,  

w
h

ich
 w

ill th
rash

 ou
t th

e d
etails of th

e cou
n

try’s lead
ersh

ip 

succession
, m

akes parts of A
sia, in

cludin
g debut entrant N

orth 

K
orea (R

isk 9), particu
larly volatile, D

r B
rem

m
er says. 

“T
ru

m
p’s new

 appointees on trade m
ake it very clear th

at h
is 

haw
kish line on C

h
in

a is som
eth

in
g that is goin

g to continue, but 

let’s keep in m
ind that th

is is possibly the sin
gle w

orst tim
e for the 

U
S to try th

is approach. If ever there w
as a year w

hen X
i Jinpin

g 

w
as going to be m

axim
ally unw

illing to show
 w

eakness, or softness 

or restraint in respon
se to a perceived slight, it w

ou
ld be th

is year. 

H
e has got to be seen as tough, unyieldin

g and uncom
prom

isin
g.”

H
ow

ever, he concedes, it is possible that T
ru

m
p’s u

northodox 

approach
 cou

ld succeed w
h

ere B
arack O

bam
a’s foreign

 p
olicy 

failed, and help to establish a m
ore stable w

orld order. “W
e cou

ld 

end up w
ith a tit-for-tat trade row

 that cou
ld seriously hu

rt both 

econom
ies in 2017, lead to m

ilitary confrontations, see the Japanese 

take a big h
it in trade and tourism

 and the South K
orean

s, w
ith a 

new
 govern

m
ent from

 the liberal opposition
, fl

ip tow
ards B

eijin
g.

“But then if X
i Jinping has his successful leadership transition and 

T
rum

p has his Jesus m
om

ent – ‘W
ow

, the C
hinese really hit m

e and 

I need to do a new
 deal’ – th

in
gs cou

ld look very diff
erent. T

rum
p, 

like N
ixon

, cou
ld end up creatin

g the basis of a G
2 [D

r B
rem

m
er 

coin
ed the ph

rase G
-Z

ero to describe the w
orld today, w

here he 

believes no sin
gle country has the pow

er or inclin
ation to shape a 

tru
ly global agenda] betw

een the U
S and C

h
in

a. It’s possible, but 

it w
on’t be in 2017 and w

e’re goin
g to have to get th

rough a lot of 

volatility before T
rum

p can m
ake it happen

.”

T
h

e oth
er big alph

a m
ale of global politics, V

lad
am

ir P
utin

, 

doesn’t explicitly m
ake it into the E

urasia top 10, but he’s certain
ly 

goin
g to be part of the m

ix, ready to take advantage of the pow
er 

vacuum
 created by A

m
erica’s unw

illingness to lead, and of ongoing 

political and econom
ic discord w

ithin E
urope. H

aving this tim
e last 

year unequivocally stated that D
on

ald T
rum

p w
ou

ld not becom
e 

the U
S president, D

r B
rem

m
er is u

n
derstan

dably n
ot ru

lin
g out 

a victory by the right-w
in

g M
arin

e L
e Pen in th

is year’s Fren
ch 

presidential election
s. “Independent A

m
erica leaves Putin w

ith a 

lot of run
n

in
g room

,” he says.

I like to think I’m
 a pretty optim

istic guy,  
but 2017 is the m

ost significant year for 
political risk since W

orld W
ar Two

POLITICS  
M

ATTER:  
left:  

Ian Brem
m

er.  
top:  

Vladam
ir Putin, 

M
arine Le Pen  
and Donald  

Trum
p.  

below
:  

Angela M
erkel  

and Theresa M
ay 
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Tech
nology, in the form

 of energy, con
nectivity or 

autom
ation, is a them

e that also resurfaces frequently 

in
 D

r B
rem

m
er’s com

m
en

taries, som
etim

es as an 

opportunity – “technology has helped lift over a billion 

people out of poverty” – but often as a risk. A
utom

ation, 

for exam
ple, is now

 a far bigger th
reat to blue-collar 

jobs in the U
S than globalisation

, he believes. 

A
s w

ell as creating  tension betw
een the W

hite H
ouse 

and Silicon V
alley (R

isk 7), he also sees a num
ber of 

festerin
g tech

nology issues potentially collidin
g in 

the M
iddle E

ast, w
ith w

orryin
g im

plication
s for the 

stability of the region (R
isk 5). “T

he fi
rst billion people 

that had access to the internet w
ere w

ealthy elites in 

the developed w
orld and em

erging m
arkets that w

ere 

largely align
ed w

ith the statu
s quo,” he says. “B

ut 

w
hen you actually start hookin

g up the global ran
k 

and fi
le a lot of people are very discontented. T

hat’s 

particu
larly true in the M

iddle E
ast.”

T
hat discontent is increasin

gly bein
g honed into 

som
ething m

ore virulent by the spread of partisan or 

extrem
ist new

s and social m
edia outlets across the 

w
eb that allow

 left or right-w
in

g con
sum

ers to on
ly 

listen
 to th

e poin
ts of view

 th
ey h

old th
em

selves, 

says B
rem

m
er. “T

hat doesn’t m
atter in the U

S because 

frankly m
ost A

m
ericans 

are politically apathetic. 

B
ut in the M

iddle E
ast 

if you’re connected and 

you
’re n

ot w
atch

in
g 

A
l Jazeera, you

’ll be 

w
atch

in
g sectarian 

new
s. It’s Sun

n
i versus 

Sh
ia, it’s tribe versu

s 

tribe – and it’s ripping 

these countries apart.”

The energy revolution 

of the past five years has 

also severely aff
ected 

the ability of M
iddle E

astern govern
m

ents to use oil 

revenues to uphold the lifestyles of their citizens, adds 

D
r Brem

m
er. “Suddenly, Saudi A

rabia w
asn’t the sw

ing 

producer any m
ore: it w

as A
m

erica. N
ew

 tech
nology 

destroyed the social contract in the M
iddle E

ast. 

“W
hen you put these th

in
gs together, you realise 

that it’s not just about the borders that w
ere set up by 

the E
uropean

s but don’t align w
ith h

istoric notion
s 

of identity, and it’s not just that the U
S doesn’t w

ant 

to be the policem
an after failed w

ars; it’s really the 

explosive nature of technology that these governm
ents 

can no lon
ger deal w

ith.”  

So, all things con
sidered, how

 risky is the outlook? 

Pretty risky, it turn
s out. “If you’d talked to m

e at any 

point since I started th
is com

pany and asked, ‘Ian
, 

do you th
in

k th
ere is an

y risk of w
ar betw

een
 key 

govern
m

ents?’ I w
ould have said no. I still don’t thin

k 

it’s likely, but I can’t say that now
.”

A
n

d w
h

at are th
e im

plication
s for th

e w
orld

’s 

w
ealthiest people? A

fter all, by and large, they bounced 

back pretty quickly from
 the global fi

n
ancial crisis. 

“G
lobal econom

ic grow
th in a w

orld of recession is 

goin
g to be low

, and the quality of grow
th is goin

g to 

be low
er. W

hen em
ergin

g m
arkets are respon

sible 

for m
ost of the w

orld’s grow
th, there w

ill be h
igher 

volatility – and that m
ean

s U
H

N
W

Is are goin
g to be 

payin
g m

ore attention to the safety of their capital 

than the size of their return
s,” says D

r B
rem

m
er.

B
ut the biggest risks aren’t necessarily econom

ic, 

he points out. “A
s inequality grow

s, w
alls are going up 

and people in positions of great w
ealth are increasingly 

bein
g targeted. T

he Pan
am

a papers w
ere not about 

the m
iddle classes, they w

ere about the w
ealthy. N

ow
, 

U
H

N
W

Is’ biggest concern is not their capital, it’s their 

person
al safety. A

s the dan
gers of kid

n
appin

g, for 

exam
ple, go up, they w

ill need to con
sider how

 they 

w
ant to live their lives, how

 they interact w
ith the 

w
orld as a w

hole, and how
 they feel about them

selves 

as hum
an beings. W

hat kind of future do they w
ant for 

their ch
ildren? W

hat kind of society do they w
ant to 

live in? T
hey need to th

in
k m

ore about that, fran
kly. 

T
hat should be the principal concern that they have.”

D
espite all this, D

r B
rem

m
er isn’t all bearish about 

the outlook for U
H

N
W

Is in 2017, particu
larly those 

livin
g in the U

S. Iron
ically, w

h
ile an In

depen
den

t 

A
m

erica m
ay be a big 

risk to th
e w

orld
, it 

cou
ld

 b
e good

 n
ew

s 

for d
om

estic w
ealth 

creators, he reckons, in 

the short term
 at least.

“C
ertain

ly, if you 

look at the orientation 

o
f T

ru
m

p
’s in

itia
l 

cabinet appointm
ents 

it appears to be a safe 

bet th
at you’re goin

g 

to see less regu
lation

, 

lo
w

e
r 

c
o

rp
o

ra
te 

taxation
 an

d m
ore support for in

frastructu
re an

d 

privatisation
. W

hen you’ve got a billion
aire run

n
in

g 

the cou
ntry, the chances are it’s goin

g to be a good 

place to be a rich person
.”

T
he w

orld’s key urban hubs also have reason to be 

optim
istic, he believes. “T

he places that are doing very 

w
ell and are goin

g to do a lot better are cosm
opolitan 

global cities. D
ubai, Singapore, Shanghai, A

uckland, 

C
open

hagen
, London and N

ew
 York are all goin

g to 

do exceptionally w
ell.” D

r Brem
m

er believes these are 

the places that over the next 10 years or so w
ill benefit 

m
ost from

 new
 technologies like driverless cars, w

hich 

w
ill help create “m

uch m
ore liveable environ

m
ents”. 

H
ow

ever, th
e rise of th

e city brin
gs its ow

n 

ch
allen

ges. “T
h

ey are n
ot cou

n
tries, so you’ll see 

th
at central leadersh

ip erodes as the legitim
acy of 

governm
ents gets w

eaker. T
he ability to drive national 

policies to help raise all boats becom
es m

uch m
ore 

challen
gin

g. T
he great th

in
g about Sin

gapore is that 

it’s a country and a city at the sam
e tim

e, so you can 

do both of those th
in

gs.”

RISKY BUSINESS                                                                                                 
Eurasia Group’s Top Risks 2017

1
Independent Am

erica

2
China overreacts

3
A w

eaker M
erkel

4
No reform

5
Technology and the M

iddle East

6
Central banks get political

7
The W

hite House versus Silicon Valley

8
Turkey

9
North Korea

10
South Africa

Red herrings: US dom
estic policy, India v Pakistan, Brazil

UHNW
Is are going to be  

paying m
ore attention to the  

safety of their capital than  
the size of their returns 

THE DISRUPTORS  
left: Chinese President Xi Jinping 
extols the virtues of globalisation 

above: Protests against the use of 
tax havens by the wealthy 

right: The Trum
ps and the Obam

as  
at President Trum

p’s inauguration

W
hen you’ve got a billionaire running  

the country, the chances are it’s going  
to be a good place to be a rich person

T
he declin

in
g pow

er of govern
m

en
ts to add

ress society’s big 

problem
s brings the conversation on to w

ealth inequality, the issue 

that in one shape or another really drives m
ost of the risks facin

g 

the w
orld today. Last year, on these pages of T

he W
ealth R

eport, our 

keynote interview
ee, Lynn Forester de R

othschild, expressed a hope 

that the M
ovem

ent for Inclusive C
apitalism

, w
h

ich she cham
pion

s, 

w
ou

ld help create a fairer system
 of capitalism

 and globalisation
. 

B
ut as B

rexit, the U
S election

s an
d nu

m
erou

s other popu
list-

driven political outcom
es show

, voters aren’t prepared to w
ait for 

those run
n

in
g the system

 to m
end it gradually. In

stead, they are 

pin
n

ing their hopes on a new
 breed of politician w

ielding a scalpel. 

Is w
ealth inequality a problem

 that can be fi
xed, I ask D

r B
rem

m
er.

“N
o,” com

es the short an
sw

er. “I th
in

k that w
e w

ill address it in 

m
any diff

erent w
ays arou

nd the w
orld. Som

e w
ill be successfu

l, 

som
e w

ill m
erely kick the can

 a bit fu
rther dow

n
 the road, an

d 

som
e w

ill be incredibly explosive. In the U
S, for exam

ple, you’ll 

see som
e very eff

ective policy respon
ses to inequality, but they’ll 

h
appen in certain m

u
n

icipalities an
d certain states, they w

on’t 

happen nationally. Inequality across A
m

erica as a w
hole w

ill grow
.”

Part of the problem
, D

r B
rem

m
er argues, is that the data used to 

m
easure w

ealth inequality is “w
ay out of date”. “Full em

ploym
ent, 

for exam
ple, is no longer a very useful m

etric because you’ll have so 

m
any people em

ployed in the gig econom
y w

here labour w
ill be on 

dem
and. You’ll need to look at w

hether these people have satisfying 

lives, are they able to th
in

k of them
selves as productive and th

in
k 

of future pathw
ays for their ch

ildren
. T

hose are the question
s that 

I th
in

k govern
m

ents have been very in
adequate at an

sw
erin

g.” 

T
h

e ability of politician
s to an

sw
er th

e question
s n

ow
 bein

g 

asked of th
em

 by electorates eager for ch
an

ge w
ill defin

e h
ow

 

m
uch riskier the w

orld really becom
es in 2017. “W

h
at w

e do h
as 

n
ever felt so im

p
ortan

t,” says D
r B

rem
m

er, as w
e w

rap up ou
r 

ch
at. H

opefu
lly those w

ho can
 m

ake a d
ifferen

ce are listen
in

g. 

 For m
ore insights from

 D
r B

rem
m

er, w
atch exclusive video content 

at K
nightFrank.com

/w
ealthreport

T
he B

ig Interview
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P
ost-tru

th
 w

as O
xford

 D
iction

aries’ 20
16  

in
tern

ation
al w

ord of th
e year. W

h
ile th

e 

ph
rase itself has been around for a decade or 

so it is on
ly in the past 12 m

onth
s that it has 

becom
e part of our everyday discourse, prom

pted by 

a series of seism
ic political events and, in particular, 

by the unexpected outcom
es of the U

K
’s referendum

 

on leavin
g the E

U
 and the U

S presidential election
. 

T
he con

sen
sus seem

s to be that w
e are now

 livin
g in 

a post-truth w
orld, w

here appeals to belief or em
otion 

are m
ore im

p
ortan

t th
an

 facts in
 sh

apin
g pu

blic 

opinion. T
he result? E

ver greater uncertainty over the 

future path of fi
scal, econom

ic and political policy. 

Yet, despite th
is u

n
certain

ty, w
ealth

 creation 

gathered som
e m

om
entum

 during 2016, resulting in 

a m
odest rise in the global population of ultra-w

ealthy 

people and reversing last year’s decline. T
he num

ber of 

individuals w
ith U

S$30 m
illion or m

ore in net assets, 

defi
ned as U

H
N

W
Is, rose by 6,340, boosting the total 

ultra-w
ealthy population to 193,490, according to data 

prepared for T
he W

ealth R
eport by N

ew
 W

orld W
ealth. 

Som
e 60 people saw

 their w
ealth m

ove past the U
S$1 

billion m
ark, taking the total num

ber of billionaires to 

2,024, an increase of 45%
 in the past decade.

P
olitical u

n
certain

ty
T

he increase w
as far from

 being a foregone conclusion, 

esp
ecially given

 th
at n

early th
ree-q

u
arters of 

resp
on

den
ts to ou

r A
ttitu

des Su
rvey h

igh
ligh

ted 

political uncertainty as a sign
ificant th

reat to their 

clien
ts’ ability to create an

d preserve w
ealth

. B
ut 

w
ealth grow

th has been bolstered by several fi
nancial 

factors, as A
ndrew

 A
m

oils, H
ead of R

esearch at N
ew

 

W
orld W

ealth, explains. “O
ne key influence on incom

e 

in 2016 has been the perform
ance of stock m

arkets 

in
 dollar term

s. In
 m

an
y cou

n
tries th

is w
as m

uch 

stron
ger in 2016 than 2015.”

W
h

ile the overall num
ber of U

H
N

W
Is has grow

n
, 

considerable variation rem
ains betw

een grow
th rates 

in diff
erent regions and countries, reflecting the local 

factors that underpin w
ealth creation and the m

obility 

of u
ltra-w

ealthy people. T
h

is “m
u

lti-speed” trend is 

set to continue over the next decade, w
ith the num

ber 

of U
H

N
W

Is predicted to clim
b by an average of 12%

 in 

E
urope, com

pared w
ith a forecast 91%

 grow
th in A

sia 

over the sam
e period. O

verall, the num
ber of u

ltra-

w
ealthy people w

orldw
ide is expected to grow

 by 43%
.

“T
here m

ay be w
idespread uncertainty on a global, 

region
al and n

ation
al level, but there are also stron

g 

fundam
entals in m

any econom
ies, w

ith sign
s of real 

progress bein
g m

ade arou
nd regu

lation and policy 

w
h

ich w
ill help econom

ic grow
th to flourish in som

e 

places,” M
r A

m
oils explain

s. 

T
h

e d
ram

atic grow
th of U

H
N

W
Is in

 A
sia is set 

to be rein
forced by stellar grow

th rates in
 several 

countries, includin
g V

ietn
am

, w
h

ich is expected to 

see its u
ltra-w

ealthy popu
lation rise by 170%

 to 540 

over the next decade – the h
ighest rate of grow

th in 

the w
orld. M

illionaire num
bers are expected to jum

p 

from
 14,30

0 to 38,60
0 over the sam

e period. 

T
he W

orld B
an

k has described the tran
sform

ation 

of the V
ietn

am
ese econom

y over the last 25 years as 

“rem
arkable”, w

ith econom
ic and political reform

s 

tran
slatin

g into h
igher incom

es. A
lthough the ban

k 

w
arns that the country is vulnerable to econom

ic and 

environ
m

ental shocks, the outlook for the econom
y 

rem
ain

s stron
g, w

ith average G
D

P grow
th of around 

6%
 forecast an

nually until 2020. “W
e expect V

ietnam
 

m
illion

aire num
bers to be boosted by stron

g grow
th 

in the local healthcare, m
anufacturing and fi

nancial 

services sectors,” says M
r A

m
oils.

Substan
tial grow

th is also forecast in Sri Lan
ka 

an
d In

d
ia. A

s A
n

d
rew

 K
en

n
in

gh
am

, C
h

ief G
lobal 

E
conom

ist at C
apital E

conom
ics, highlights overleaf, 

regulatory reform
 in India w

ill help bolster its already 

positive econ
om

ic perform
an

ce. In C
h

in
a, despite 

indications that econom
ic grow

th is slow
ing, the sheer 

scale of the econ
om

y, coupled w
ith stron

g grow
th 

in
 th

e local h
igh

-tech
, m

ed
ia, en

tertain
m

en
t an

d 

healthcare sectors, w
ill deliver 140%

 grow
th in ultra-

w
ealthy popu

lation
s, N

ew
 W

orld W
ealth forecasts.

E
ast v w

est
A

t a regional level, N
orth A

m
erica m

ay not be topping 

the charts w
ith its forecast 31%

 rate of grow
th over 

the next 10 years, but it w
ill still be the key hub for  

U
H

N
W

Is in 2026, w
ith a population of 95,860. H

ow
ever, 

A
sia w

ill be starting to challenge for this title. A
t present, 

A
sia has 27,020 few

er U
H

N
W

Is than N
orth A

m
erica; 

by 2026, this diff
erence w

ill have shrun
k to just 7,680.

N
everth

eless, th
e U

S is exp
ected to see h

igh
er 

grow
th (+30%

) in its ultra-w
ealthy population over the 

next decade than m
any other developed econom

ies;  

a sign that, despite an inevitable period of uncertainty 

as the new
 president sets out h

is stall, the country’s 

econom
ic fundam

entals are still aligned w
ith w

ealth 

creation
. H

ow
ever, C

an
ada is expected to see a 50%

 

increase in its u
ltra-w

ealthy popu
lation

, albeit from
 

a m
uch low

er base, reflectin
g its grow

in
g status as a 

“safe haven” from
 political upheaval. 

A
ustralasia is expected to see a 70%

 rise in U
H

N
W

Is 

betw
een now

 and 2026, than
ks not on

ly to its healthy 

econom
y but also the attractive lifestyle it off

ers. “T
he 

on
goin

g m
igration

 of w
ealthy people to A

u
stralia 

an
d N

ew
 Z

ealan
d is h

elpin
g to u

n
d

erpin
 w

ealth 

popu
lation

s,” says M
r A

m
oils. “In

 add
ition

, th
ere 

has been som
e recovery from

 the com
m

odity price 

crash
 of 20

15, alon
g w

ith
 resilien

t stock m
arket 

perform
ances and robust real estate return

s. In the 

futu
re, th

is region w
ill h

ave the attraction of good 

econom
ic fundam

entals and ‘safe haven’ status.”

U
ncertainty rules

In this post-truth w
orld, uncertainty has never been greater. Yet despite this,  

the w
orld’s U

H
N

W
I population continues to grow

. T
he W

ealth R
eport looks  

at the latest trends in w
ealth creation – and at the shape of things to com

e

GRÁINNE GILM
ORE

HEAD OF UK RESIDENTIAL RESEARCH

W
ealth D

istribution

73,100 in 2016 

46,080
+121%

+31%

Num
ber of UHNW

Is
95,860 in 2026 

+31%

55,700
+12%

5,170 +60%
3,230 +36%

2,380

7,180

10,350

10,270
+39%

+70%

49,650
+17%

4,220

7,5707,370
+48%

NORTH AM
ERICA

Total UHNW
I w

ealth 2016: US$7,310bn

RUSSIA & CIS
US$480bn

EUROPE
US$4,970bn

M
IDDLE EAST

US$810bn

ASIA
US$4,840bn

LATIN AM
ERICA  

& CARIBBEAN
US$790bn

AFRICA
US$260bn

AUSTRALASIA
US$460bn

GLOBAL UHNW
I POPULATION

2006

136,200
193,490 +42%

275,740 +43%
2016

2026

55,810 in 2006 

88,180
+91%

42,610

2,270

5,3304,970

+86%

20,820

+37% +42%

3,030 +33%
2,270 +13%

2,010

GLOBAL W
EALTH

H
istorical and predicted U

H
N

W
I population grow

th trends

Source: New
 W

orld W
ealth
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H
ow

ever, even th
is level of grow

th w
ill on

ly take 

the total of U
H

N
W

Is living in the A
ustralasian region 

to 7,180. D
espite the m

odest grow
th in ultra-w

ealthy 

popu
lation

s expected in E
urope, A

ustralasia’s total 

u
ltra-w

ealthy popu
lation w

ill still be sm
aller th

an 

that of several E
uropean countries in 2026, including 

G
erm

any (8,750) and Sw
itzerland (8,570). 

In E
urope, the U

K
 w

ill rem
ain the front-run

ner in 

term
s of U

H
N

W
I nu

m
bers in 2026, w

ith a forecast 

p
opu

lation
 of 12,310, up 30

%
 from

 tod
ay, despite 

h
igh levels of econ

om
ic an

d political u
n

certain
ty 

as th
e cou

n
try n

egotiates its exit from
 th

e E
U

. B
y 

contrast, N
ew

 W
orld W

ealth forecasts little grow
th in 

the u
ltra-w

ealthy popu
lation

s of G
erm

any, France, 

Italy and Spain. “H
ere, grow

th w
ill be con

strained by 

grow
in

g religious ten
sion

s, a com
bin

ation of risin
g 

taxes and higher state pen
sion obligation

s and public 

healthcare costs, and the loss of h
igh-skilled jobs to 

A
sia,” says M

r A
m

oils. “W
e also expect to see som

e 

outw
ard m

igration of H
N

W
Is from

 these countries.”

T
he num

ber of ultra-w
ealthy people in R

ussia and 

the C
IS is forecast to rise by 60%

 over the next decade, 

w
ith A

zerbaijan and K
azakhstan m

atching the grow
th 

rate expected in the R
ussian Federation. T

his w
ill take 

the total num
ber of U

H
N

W
Is in the region to 5,170. 

A
frica risin

g
T

he grow
th in u

ltra-w
ealthy popu

lation
s in A

frica 

(33%
) and Latin A

m
erica (37%

) w
ill also outpace that 

in E
urope and N

orth A
m

erica. In A
frica, sharp rises 

are expected in countries such as M
auritius, E

thiopia, 

T
an

zan
ia, U

ganda, K
enya and R

w
anda. In fact, of the 

20 countries w
hose u

ltra-w
ealthy popu

lation
s have 

grow
n m

ost rapidly over the last decade, 11 are in A
frica. 

In
 p

ole p
osition

 sits M
au

ritiu
s w

h
ich

, w
ith

 its 

repu
tation

 as a relatively safe, bu
sin

ess-frien
d

ly 

cou
n

try w
ith low

er tax rates th
an m

any cou
n

tries 

in A
frica, is expected to rem

ain a popular retirem
ent 

hotspot for the w
ealthy. “T

he cou
n

try w
ill also be 

bolstered by its strengthening local financial services, 

w
ith a forecast 130%

 rise in its U
H

N
W

I popu
lation 

over the next decade,” M
r A

m
oils says. 

W
hile the total U

H
N

W
I population in these A

frican 

countries is starting from
 a relatively low

 base, w
ealth 

is expected to increase all the w
ay up the chain, w

ith 

7,500 new
 m

illionaires set to be created over the next 

decade in K
enya alone. 

N
ew

 W
orld W

ealth does not forecast any grow
th 

in the u
ltra-w

ealthy popu
lation in N

igeria over the 

com
in

g decade. T
h

is follow
s on from

 a 20%
 decline 

last year alone due to econom
ic and political tensions 

in the country. H
ow

ever, G
eoff

rey Yu, w
ho heads up 

the U
K

 Investm
ent O

ffi
ce at U

B
S, gives an alternative 

perspective on page 17, outlining the opportunities for 

w
ealth creation that could com

e to fruition if stability 

of govern
ance is ach

ieved. 

In Latin A
m

erica, M
exico is predicted to see its ultra-

w
ealthy popu

lation increase by 40%
, although the 

country w
ill undoubtedly be reassessing its relationship 

M
oscow is hom

e to 1,760 UHNW
Is

GLOBAL TOUR
W

ealth data for selected countries

Sources: New
 W

orld W
ealth, W

orld Bank

COUNTRY
TOTAL POPULATION 
m

illion 
GDP 
(US$bn)

UHNW
Is PER

10,000 PEOPLE
UHNW

Is 
($30m

+)

INDIA 
 1,311 

2,074 
0.05

6,740

CHINA 
 1,371 

 10,866 
0.10

14,310

KENYA 
 46 

 63 
0.03

120

RUSSIAN FEDERATION 
 144 

 1,326 
0.19

2,750

UAE 
 9 

 370 
1.65

1,510

SINGAPORE 
 6 

 293 
4.52

2,500

UNITED KINGDOM
 

 65 
 2,849 

1.45
9,470

UNITED STATES 
 321 

 17,947 
2.15

68,990

BRAZIL
 208 

 1,775 
0.10

2,060

M
ONACO 

0.04
 6 

321
1,210

2006–2016
2016–2026

Turkey
Spain

Nigeria
Germ

any
Sw

itzerland
Saudi Arabia

M
onaco
Brazil

United States
United Kingdom

South Africa
Singapore

Hong Kong
UAE

Russian Federation
Australia

Kenya
China
India

Vietnam
+

320%
+170%

+150%
+140%

+
80%

+70%
+

60%
+

60%
+

40%
+

40%
+

30%
+

30%
+

30%
+

20%
+

20%
+

20%
+

20%
0%0%0%0%

+
290%

+
281%

+
93%

+
85%

+
31%

+70%
+

50%
+

58%
+

8%+
28%

+
30%+

47%+
65%

+
38%

+
40%

+13%+
40%

-9%
+18%

UHN
W

I W
EALTH GROW

TH

W
ealth D

istribution

w
ith its neighbour to the north as the new

 U
S president 

settles into h
is role. A

rgentin
a is expectin

g to see a  

30%
 rise in those w

ith $30 m
illion or m

ore in net assets 

betw
een now

 and 2026; but B
razil, w

h
ich currently  

has the second-biggest ultra-w
ealthy population in  

the region, w
ill see its grow

th rate m
ore than halve 

from
 47%

 betw
een 20

0
6 an

d 2016 to 20
%

 over the 

com
ing decade, am

id ongoing political upheaval and 

outw
ard H

N
W

I m
igration.     

T
h

e u
ltra-w

ealth
y p

opu
lation

 rem
ain

ed static 

overall in
 th

e M
idd

le E
ast in

 20
16 an

d, w
h

ile it is 

forecast to grow
 by 39%

 over the n
ext decade, th

is  

still m
arks a slow

d
ow

n
 com

p
ared

 w
ith

 th
e 4

8%
 

grow
th seen over the last 10 years. Saudi A

rabia felt 

the im
pact of low

er oil prices durin
g 2016, resu

ltin
g 

in
 a 10

%
 d

eclin
e in

 n
u

m
bers, w

h
ile th

e extrem
e 

political upheaval in T
urkey durin

g the year and the 

devaluation of the lira caused the country’s U
H

N
W

I 

popu
lation to sh

rin
k by a fi

fth. 

E
urope, A

frica and Latin A
m

erica also saw
 their 

ultra-w
ealthy populations decline in 2016. In E

urope, 

som
e 1,470 people saw

 their w
ealth slip below

 the $30 

m
illion

 th
resh

old, equ
ivalen

t to a 3%
 an

n
u

al fall, 

although the stren
gth of the dollar m

ay have had an 

im
pact as all of N

ew
 W

orld W
ealth’s data is calculated 

in dollar term
s. A

frica and Latin A
m

erica both saw
 

2%
 declines in their U

H
N

W
I popu

lation
s in 2016. 

Yet a h
an

d
fu

l of cou
n

tries – in
clud

in
g C

an
ad

a, 

M
alta, the U

n
ited A

rab E
m

irates, Q
atar, M

onaco and 

Israel, as w
ell as A

ustralia and N
ew

 Zealand – enjoyed 

sign
ificant grow

th in their ultra-w
ealthy population

s 

during 2016. W
hat these countries share is the ability 

to attract m
igratin

g H
N

W
Is and to off

er a fi
scal and 

political “safe haven” as w
ell as excellent quality of 

life – w
h

ich, as w
e have already seen w

ith reference 

to A
ustralasia in particular, w

ill be a recurring them
e 

over the next decade. 

T
h

is tren
d h

as bolstered M
on

aco’s statu
s as the 

country w
ith the highest levels of U

H
N

W
Is per head of 

population. To put this into context, the U
S has a total 

popu
lation of 321 m

illion and a U
H

N
W

I popu
lation 

of 73,10
0, the w

orld’s largest, givin
g a ratio of tw

o 

U
H

N
W

Is per 10,0
0

0 people. T
he com

parable ratio 

for M
on

aco is 320. 

A
n

oth
er stron

g p
erform

er, M
alta, w

h
ich

 saw
 a 

12%
 increase in its ultra-w

ealthy population in 2016, 

is ben
efitin

g from
 its in

vestor visa an
d residen

cy 

program
m

e and strong grow
th in the local IT, financial 

services and real estate sectors. 

L
ookin

g ah
ead, M

r A
m

oils says th
e m

obility of 

U
H

N
W

Is looks set to in
crease still fu

rth
er – an

d 

to exten
d its reach

 beyon
d th

e cu
rren

t h
otsp

ots. 

“W
e m

ay see m
ore m

ob
ility am

on
g th

ose w
h

o 

are already U
H

N
W

Is in
 th

e com
in

g years as th
ey 

search for location
s that off

er a secure environ
m

ent, 

econom
ically, politically and person

ally. Yet around 

th
e w

orld
, bu

rgeon
in

g econ
om

ic grow
th

 in
 som

e 

countries is providing m
any opportun

ities for w
ealth 

creation, and in som
e cases creating new

 w
ealth hubs 

aw
ay from

 tradition
al location

s.” 

 For full country and city-level data see D
atabank, page 61.

W
EALTH RISKS

The issues w
orrying UHNW

Is

Source: The W
ealth Report Attitudes Survey

Note: %
 of respondents w

ho agreed or agreed strongly  
that the issue could threaten their clients’ ability to  
create or m

aintain w
ealth over the next five years. Rising interest

rates

Capital
controls

Rising
taxes

Potential fall in
asset values

Political
uncertainty

Source: New
 W

orld W
ealth

73%

67%

59%

56%

41%

New
 York, US

30%

Shanghai, China

150%

Nairobi, Kenya

80%

Ankara, Turkey

-20%

Pune, India

170%

This developm
ent in Ras Al Akhdar, Abu Dhabi, UAE, is hom

e to alm
ost 400 UHNW

Is

CITY LIM
ITS 

10-year forecast grow
th  

in UHNW
I residents
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G
eo

p
o

litica
l even

ts h
ave a

lw
ay

s h
ad 

th
e p

ow
er to resh

ap
e th

e lan
d

scap
e  

fo
r e

co
n

o
m

ic g
ro

w
th

 a
n

d
 w

e
a

lth 

creatio
n

. In
crea

sin
g

ly th
o

u
g

h
, th

e 

rise of globalisation
 is au

gm
en

tin
g th

e in
fluen

ce   

of “local” even
ts, givin

g th
em

 th
e p

oten
tial to 

ch
an

ge th
e ou

tlo
ok n

ot on
ly for on

e cou
n

try  

but also th
e w

ider region
 an

d
, in

 som
e cases, th

e 

w
hole w

orld.  

A
lon

gside th
is trend, a tidal w

ave of “popu
lism

” – 

m
arkin

g a departure from
 the political norm

s seen 

in recen
t h

istory – h
as in

creased the ch
an

ces th
at 

econom
ic fortunes w

ill pivot on political outcom
es. 

T
he U

N
 recently calculated that the A

rab Spring has 

cost the M
iddle E

ast som
e U

S$600bn in lost econom
ic 

grow
th

, w
h

ile region
s arou

nd the w
orld are tryin

g 

The UN recently 
calculated that the  
Arab Spring has cost 
the M

iddle East som
e 

$US600bn in lost 
econom

ic grow
th

to anticipate w
hat im

pact the presidency of D
on

ald 

T
rum

p, w
ho is already busily reshapin

g U
S foreign 

policy, w
ill have on their econom

ies.

 Forecastin
g th

e futu
re is alw

ays a ch
allen

gin
g 

business, but in th
is environ

m
ent, it becom

es even 

m
ore so. O

ur N
ew

 W
orld W

ealth forecasts for w
ealth 

creation, explored on previous pages, are largely based 

on econom
ic m

odellin
g, as are m

any of the forecasts 

issu
ed by large organ

isation
s arou

n
d th

e w
orld

. 

H
ow

ever, there is a ran
ge of opin

ion
s on w

here, how
 

and w
hy w

ealth grow
th m

ay em
erge, based on varied 

expectation
s of future political events. 

W
e asked fou

r lead
in

g th
in

k-tan
ks, econ

om
ists 

and investors to share their w
ealth creation hotspots. 

T
heir view

s are thought provokin
g – and show

 w
hy 

num
bers m

ay not necessarily tell the w
hole story. 

N
ew

 horizons
Political upheaval, governance reform

 and grow
ing urbanisation 

are leading to the em
ergence of new

 global hotspots, say our experts

GRÁINNE GILM
ORE

HEAD OF UK RESIDENTIAL RESEARCH

Istanbul, Turkey, is at the centre of a geopolitical storm

W
ealth D

istribution

Asia-Pacific analyst,  
Eurasia Group

Head of UK Investm
ent Office,  

UBS W
ealth M

anagem
ent

Chief Global Econom
ist,  

Capital Econom
ics

Head: W
ealth Africa, 

Standard Bank W
ealth and Investm

ent

In past years, C
h

ina has driven  

m
ore than half of the grow

th in 

U
H

N
W

I and H
N

W
I population

s.  

T
he question now

 is how
 its changing 

econom
ic m

odel and slow
ing grow

th 

w
ill aff

ect th
is trend. M

uch w
ill 

depend on the pace and scope of 

reform
. A

 com
m

itm
ent to expanding 

chan
nels for overseas investm

ent 

and deepen
ing dom

estic fi
nancial 

m
arkets, com

bined w
ith a sh

ift from
 

m
anufacturing to services, tech and 

in
novation, w

ill underpin continued 

w
ealth creation. B

ut those w
ho 

have benefited from
 govern

m
ent 

con
nection

s and m
arket distortion

s 

w
ill see the pace of w

ealth creation 

slow
, as m

ore sectors open up to 

com
petition. In im

plem
enting 

reform
, the govern

m
ent w

ill need 

to balance slow
ing grow

th w
ith the 

risk of dom
estic un

rest, m
ean

ing 

that baseline condition
s for w

ealth 

creation w
ill persist in the m

edium
 

term
. H

ow
ever, over the long term

 w
e 

expect sources of grow
th to evolve. 

N
igeria is w

orth w
atch

ing as a 

potential hotspot for w
ealth creation. 

T
he key factor w

ill be w
hether 

greater stability of governance can 

be ach
ieved, but there are reason

s 

to be optim
istic, especially after 

the last general election in 2015. If 

there is a further round of political 

change, people w
ill feel m

ore secure 

investing from
 overseas – and the 

w
ealth created in the country w

ill 

be m
ore likely to stay put. T

he tech 

and telecom
s sector is strong, in 

particular m
obile ban

king. A
s an oil 

exporter, N
igeria also benefits from

 

the stabilisation and potential uplift 

of oil prices. It is im
perative that 

any com
m

odity w
indfall is invested 

in education, in
frastructure and 

productivity, and in a m
an

ner that 

benefits all segm
ents of th

is diverse 

society. W
hen starting from

 a low
 

base, very sim
ple changes to political, 

fi
scal and governance fram

ew
orks 

can m
ake a big diff

erence – “the 

return
s on reform

” w
ill be h

igh.

India h
it the headlines in late 2016 

over its decision to w
ithdraw

 h
igh 

denom
ination notes in a bid to crack 

dow
n on the “black econom

y”.  

T
he m

ove created a short-term
 cash 

crunch; but it also sent a pow
erful 

m
essage about the govern

m
ent’s 

determ
ination to m

odern
ise the 

econom
y and reduce corruption. 

T
here w

ere further sign
s of progress 

too w
ith the passing of the country’s 

fi
rst national ban

kruptcy law
 and  

a national sales tax, raising hopes 

that long-delayed reform
s m

ay now
 

take eff
ect to m

ake the labour m
arket 

m
ore flexible and facilitate land 

acquisition. India has a resilient, 

diversified econom
y; it is not reliant 

on com
m

odities and its dom
estic and 

foreign debt burden is m
anageable. 

Finally, w
ith a num

ber of hotspots 

across the country, including 

M
um

bai, C
hen

nai, H
yderabad, 

B
engalaru and D

elh
i, and m

any 

sector specialities, there is a broad 

base for econom
ic grow

th. 

W
ith rapid urban

isation, greater 

fi
nancial inclusion and a youth

ful 

population, sub-Saharan A
frica off

ers 

m
ajor grow

th opportun
ities. W

h
ile 

each country is un
ique, there are 

som
e com

m
on them

es. A
griculture 

is one exam
ple: as global pressure on 

food production grow
s, the focus w

ill 

inevitably turn to A
frica, w

h
ich has 

60%
 of the w

orld’s unplanted arable 

land. A
nother is con

sum
ption, w

ith 

the grow
th of the m

iddle class going 

hand in hand w
ith greater stability 

and better governance. G
hana, w

h
ich 

saw
 a peaceful handover of pow

er 

follow
ing last year’s election, im

ports 

around 90%
 of goods, creating real 

opportun
ities for entrepreneurs. 

T
h

is is also true of K
enya, despite 

the risks posed by the forthcom
ing 

election. W
e see the potential for 

entrepreneurs to do w
ell in these 

countries and elsew
here, w

hether 

by creating stronger, sm
arter fam

ily 

businesses or providing professional 

services as econom
ies expand.

KELSEY 
BRODERICK

GEOFFREY 
YU

ANDREW 
KENNINGHAM

DEON 
DE KLERK
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T
he m

ovem
ent of private w

ealth across the w
orld is critical in drivin

g 

the perform
ance of asset m

arkets and, in particu
lar, property. Som

e 

m
ovem

ents in w
ealth take the form

 of tem
porary investm

ents w
h

ile 

others, like m
igration

, are m
ore perm

anent. A
nd as these sh

ifts grow
 

in
 both frequen

cy an
d m

agn
itude, so too do th

eir im
pacts an

d th
e exten

t of  

the reaction to them
.

A
s w

ith m
ost global trends these days, if you w

ant to u
nderstand the scale 

of w
ealth flow

s there is no better place to start than C
h

in
a, w

here a heady m
ix 

of stellar w
ealth creation and political and econom

ic volatility has led to risin
g 

capital m
ovem

ent. C
apital outflow

s from
 C

h
in

a have been a con
stant since early 

2014, prom
pted by a slow

dow
n in the dom

estic econom
y, in

stability in local asset 

m
arkets, a desire for diversification and the need for a hedge again

st depreciation 

as C
h

in
a sells dollars to support the yuan

.

P
rop

erty rem
ain

s a su
bstan

tial target for th
is ou

tbou
n

d capital. T
h

is is 

borne out by the fi
ndin

gs of T
he W

ealth R
eport A

ttitudes Survey, w
h

ich con
fi

rm
  

th
at 32%

 of U
H

N
W

Is w
ill invest in off

shore real estate in the n
ext tw

o years. 

C
hinese investm

ent in U
S residential property, for exam

ple, has risen from
 barely 

U
S$30

0
m

 in 20
0

6 to over U
S$30

bn in 2015, an
d n

ow
 accou

n
ts for n

early on
e  

in every five foreign purchases.

C
asin

o crack
d

ow
n

A
s m

oney m
oves at a faster rate, so governm

ent eff
orts 

to control its m
ovem

ent also gain m
om

entum
. O

nce 

again
, by w

ay of illustration w
e need look no further 

than C
h

ina w
here w

ealthy investors – offi
cially lim

ited  

to U
S$50

,0
0

0
 a year in

 offsh
ore tran

sfers – h
ave  

b
ecom

e ad
ep

t at m
axim

isin
g op

p
ortu

n
ities for 

convertin
g m

oney into other currencies. 

T
h

e C
h

in
ese govern

m
en

t reacted
 in

 20
16 by 

regu
latin

g access to casin
os in

 M
acau

, a classic 

route for m
oving m

oney, and lim
iting credit for card- 

h
olders travellin

g abroad
. In

 20
17 th

e auth
orities  

w
en

t fu
rth

er by tigh
ten

in
g th

e ru
les regard

in
g 

acceptable investm
ents for off

shore tran
sfers – w

ith 

property explicitly excluded. F
u

rther restriction
s 

seem
 likely, either form

ally via policy announcem
ents, 

or in
form

ally th
rough adm

in
istrative processin

g.

B
ut C

h
in

a is n
ot u

n
ique in

 its eff
orts to restrict 

m
ovem

ent. E
xam

ples abou
n

d. Foreign com
pan

ies 

w
ith

 d
irect prop

erty h
old

in
gs in

 R
u

ssia are n
ow

 

obliged to fi
le details w

ith the authorities. Since the 

start of 2016, B
razil h

as requ
ired the identification 

of n
atu

ral person
s w

ho are the u
ltim

ate benefi
cial 

o
w

n
ers o

f n
ew

ly
 reg

istered
 en

tities. A
n

d
,  

as T
h

e W
ea

lth
 R

ep
ort w

en
t to p

ress, th
e U

K
  

govern
m

en
t w

as con
su

ltin
g on

 sim
ilar m

oves for 

foreign
 com

pan
ies, m

irrorin
g ru

les in
troduced in 

2016 for U
K

 registered com
pan

ies. 

T
h

is grow
th

 in
 regu

latory activity based
 on 

u
n

derstan
d

in
g w

h
ere private w

ealth sits globally 

w
ill surge further in 2017, ahead of the introduction  

of the O
E

C
D

’s C
om

m
on R

eportin
g Standard (C

R
S).  

T
h

e C
R

S is set to h
ave a critical im

pact on w
ealth  

m
igration

, h
erald

in
g as it d

oes th
e sh

arin
g of 

unprecedented am
ounts of fi

n
ancial data on foreign 

citizens betw
een governm

ents. A
s w

e explore overleaf, 

th
is new

 reality is raisin
g som

e search
in

g question
s 

on
 d

ata an
d person

al secu
rity an

d even
 poten

tial 

investm
ent and residency pattern

s. 

A
m

n
esty in

tern
ation

al
E

ven m
oney already held in off

shore centres is not 

im
m

une from
 greater oversight. T

hese are sign
ificant 

w
ealth pools: at the end of 2016, the store of private 

w
ealth h

eld in
 offsh

ore fin
an

cial cen
tres totalled 

around U
S$10 trillion

. A
lthough on

ly 1%
 and 6%

 of 

private w
ealth from

 the U
S an

d U
K

 respectively is 

held in these centres, for the M
iddle E

ast and Latin 

A
m

erica the total is closer to 25%
. 

W
h

ile the rate of grow
th in w

ealth held in centres 

such as H
on

g K
on

g and Sin
gapore has averaged 10%

 

an
nually in recent years, a rash of tax am

nesties in 

preparation
 for C

R
S is persu

ad
in

g som
e in

vestors 

to repatriate funds. T
he Indonesian tax authorities’ 

am
nesty on u

ndeclared tax liabilities arisin
g from

 

foreign
 assets ran

 from
 Ju

ly 20
16 u

n
til M

arch 

top: Busy airports such as  
London’s Heathrow are the 
engines of global wealth m

obility

W
orld in m

otion
A

s the m
ovem

ent of w
ealth around the w

orld continues to increase,  
so too does the desire of governm

ents to regulate and control it

LIAM
 BAILEY

HEAD OF GLOBAL RESEARCH

W
ealth M

igration

GOING W
ITH THE FLOW

The latest data on HNW
I m

igration confirm
s the strong and  

growing attraction of Australia, the US and Canada as  

destinations for the footloose wealthy. Cities such as Sydney  

and M
elbourne top the list of growth m

arkets. The list of cities 

seeing an outflow of wealth is topped by European centres,  

with Paris and Rom
e seeing outflows of 7,000 and 5,000 HNW

Is 

respectively in a year. London rem
ains an outlier in Europe, 

m
aintaining an annual net inflow of 500 HNW

Is. India and  

China are large net exporters of wealthy m
igrants – but with  

rapid dom
estic wealth creation, losses here are less  

concerning than those in Europe.

2017, an
d is pred

icted to resu
lt in an outfl

ow
 from

 

Sin
gapore in particu

lar. T
he G

reek govern
m

ent has 

put forw
ard plan

s for  a tax am
nesty coverin

g funds 

held in Sw
itzerland w

h
ich w

ou
ld tax, legitim

ise and  

p
oten

tially lead
 to th

e rep
atriation

 of h
ith

erto 

undeclared funds. T
he G

reek proposal com
es in the  

w
ake of a sim

ilar am
nesty announced by Italy in 2015, 

and is intended to discourage the flow
 of funds from

 

Sw
itzerland to other off

shore jurisdiction
s ahead of 

the introduction of the C
R

S.

Stam
p

 d
u

ty
T

he past 12 m
onths have also seen a rash of new

 rules 

th
at aim

 to con
trol th

e destin
ation

 of in
vestm

en
t  

flow
s. T

h
ree A

ustralian states – V
ictoria, N

ew
 South 

W
ales and Q

ueensland – have introduced an additional 

stam
p duty surcharge for foreign buyers of residential 

prop
erty, in

 addition to the n
ew

 10
%

 w
ith

holdin
g  

tax on
 sales by foreign

 resid
en

ts of h
igh

-valu
e  

A
ustralian property.

E
lsew

h
ere, w

e see a n
ew

 capital gain
s tax for 

short-term
 property investm

ents in N
ew

 Zealand, the 

additional rate of stam
p duty on high-value property 

purchases in the U
K

, and a new
 em

pty hom
es tax in 

Vancouver. C
learly, the expansion of so-called “cooling 

m
easures” designed to control intern

ation
al w

ealth 

flow
s into property show

s no sign of easin
g. 

A
frica risin

g
A

s T
he W

ealth R
eport con

fi
rm

ed in 2016, m
igration 

of w
ealth

 can
 also take m

ore en
d

u
rin

g form
s,  

w
ith 16%

 of U
H

N
W

Is con
siderin

g a perm
anent m

ove 

overseas. T
h

e latest d
ata from

 H
en

ley &
 Partn

ers 

in
d

icates th
at th

e w
orld

’s w
ealth

y sp
en

d
 over  

U
S$2.4bn each year acquirin

g new
 n

ation
alities. 

D
em

an
d is h

ighest from
 C

h
in

a, R
u

ssia an
d the 

M
iddle E

ast, w
ith around four-fi

fth
s of U

S E
B

-5 visas  

goin
g to C

h
in

ese n
ation

als. T
h

e co
st varies 

con
siderably, from

 a few
 hundred thousand dollars 

in som
e C

aribbean islands to U
S$1m

 and m
ore for 

citizen
sh

ip in C
yprus and other E

uropean location
s. 

In
 th

e con
text of con

tin
u

ed
 risin

g d
em

an
d  

for overseas prop
erty, th

e fact th
at such

 sch
em

es 

offer property as an
 in

vestm
en

t route is a pow
erfu

l 

d
raw

. E
ven

 h
ere th

ou
gh

, pressu
re from

 regu
lators 

is for ru
le ch

an
ge to red

u
ce or even

 p
roh

ib
it 

dem
an

d for property altogether (see reform
s in

 the 

U
K

 an
d Sin

gap
ore by w

ay of exam
ple). In

evitably, 

th
is w

ill h
ave a d

am
p

en
in

g effect on
 dem

an
d for 

th
ese particu

lar sch
em

es.   

T
h

e overrid
in

g im
pression

 left by an
y an

alysis  

of global w
ealth fl

ow
s is one of flu

x. N
evertheless, 

th
ere are tw

o con
stan

ts: first, ever grow
in

g 

d
em

an
d from

 th
e w

ealth
y to m

ove th
eir m

on
ey 

in
to safe h

aven
s; an

d secon
d

, th
e corresp

on
d

in
g 

determ
in

ation of govern
m

en
ts to exercise con

trol 

over th
at process. E

viden
ce to d

ate su
ggests th

at 

w
h

ile w
ealth flow

s can successfu
lly be corralled and 

redirected, they w
ill not be curbed.

CITY
NET INFLOW

INFLOW
 AS  

%
 OF HNW

I  
POPULATION 

SYDNEY 
4,000

4%

M
ELBOURNE

3,000
4%

TEL AVIV
2,000

6%

DUBAI 
2,000

5%

SAN FRANCISCO 
2,000

2%

VANCOUVER 
2,000

8%

SEATTLE
1,000

5%

PERTH
1,000

4%

Highest net inflow
s of HNW

Is by city

Source: New
 W

orld W
ealth

Note: All data rounded to nearest 1,000 and for 12 m
onths to end of 2015. 

Dem
and for new 

nationalities is highest 
from

 China, Russia and the 
M

iddle East, with around 
four-fifths of US EB-5 visas  
going to Chinese nationals

COUNTRY
NET OUTFLOW

OUTFLOW
 AS  

%
 OF HNW

I  
POPULATION 

FRANCE
10,000

3%

CHINA
9,000

1%

ITALY
6,000

2%

INDIA
4,000

2%

GREECE
3,000

5%

RUSSIA
2,000

2%

SPAIN
2,000

2%

BRAZIL
2,000

1%

Highest net outflow
s of HNW

Is by country

The Burj Khalifa in Dubai, which saw a net inflow of 2,000 HNW
Is in 2015
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B
lockch

ain
 w

ill  
ch

an
ge…

everyth
in

g
DAVID FRIEDM

AN CEO, LifeChain

Blockchain is set to cut a sw
athe 

through the investm
ent w

orld – 

especially that part of it w
here issues 

relating to data, privacy and security 

intersect. A
t its core, Blockchain is a 

distributed ledger w
hose architecture 

off
ers a secure and seem

ingly 

un
hackable in

frastructure that w
ill 

give U
H

N
W

Is the ability to accelerate 

the deploym
ent and m

on
itoring of 

their global capital across portfolios.

C
urrently, every tran

saction 

requires validation of identity by  

a third party, adding friction to the 

process. B
y creating a perm

anent 

and unalterable record of each 

tran
saction, Blockchain elim

inates 

the need for validation, reducing 

that friction and leading to greater 

control and trust. U
ltim

ately, easier 

tran
saction

s should prom
pt a rise  

in volum
es, spurring additional  

global flow
s of w

ealth. 

A
s the C

om
m

on R
eporting 

Standard (C
R

S) continues to gain 

traction across global tax regim
es, 

there is an opportun
ity for investors  

to get ahead of the curve and 

in
fluence the w

ay govern
m

ents 

share in
form

ation in the future, 

encouraging the exchange of 

accurate, tran
sparent and tim

ely data 

via a platform
 built on Blockchain. 

In our view
, the m

ain risk for 

Blockchain is not that som
eone 

w
ill “hack” into this aggregation 

of data and assets, but that at som
e 

point a govern
m

ent m
ight fi

nd such 

a concentration of in
form

ation 

an irresistible target for control. 

H
ow

ever, this is a geopolitical risk 

rather than a technology issue. T
he 

potential off
ered by Blockchain for 

accelerating global capital flow
s far 

outw
eighs the potential risks.

T
h

e w
orld

 w
ill b

ecom
e m

ore glob
alised

, n
ot less

PARAG KHANNA Global strategist and bestselling author

V
otes for both B

rexit and T
rum

p last year w
ere held up as exam

ples of globalisation bein
g in retreat.  

I very m
uch disagree w

ith th
is diagnosis. I believe that these votes w

ere votes again
st London and 

W
ash

in
gton’s m

ism
an

agem
ent of globalisation rather than again

st globalisation itself, from
 w

h
ich 

everyone benefits on the w
hole, even – eventually – those w

ho lose their jobs in antiquated industries. 

D
espite m

y view
 that w

e w
ill see m

ore globalisation, investors w
ill inevitably have to navigate an 

increasingly com
plex geopolitical environ

m
ent in the future. T

here w
ill be m

ore pressure from
 govern

m
ents 

for investm
ent into areas like energy, industry and real estate, both for the jobs this w

ill create and the 

secondary econom
ic activity it w

ill stim
ulate. 

I can foresee new
 tax m

easures being introduced to incentivise capital to rem
ain or be reinvested.  

Such m
easures are already popular in em

erging m
arkets. T

he bigger issue, though, rem
ain

s: how
 w

ill 

govern
m

ents go about trying to lure fresh investm
ent capital? 

W
hile the great global centres like London continue to off

er investors adm
irable return

s over the long 

term
, the cost of investm

ent and assets is itself a barrier to entry. If I w
ere asked to point to a future grow

th 

area, I w
ould strongly tip investing in em

erging and frontier m
arkets, based on the dem

ographic trends of 

urban
isation, and the new

 pragm
atism

 of govern
m

ents in investing in in
frastructure in non-core districts  

of m
ajor cities as w

ell as in second- and third-tier cities.

top: 
Donald Trum

p’s 
victory in the 
US presidential 
election is 
announced
right:
M

alta is one 
of a num

ber 
of countries 
to introduce 
attractive new 
residence 
program

m
es 

B
arriers and opportunities

W
hat are the key factors influencing the m

ovem
ent of w

ealth and the w
ealthy?  

Leading experts share their predictions w
ith T

he W
ealth R

eport 

W
ealth M

igration

N
ew

 citizen
sh

ip  
op

tion
s w

ill op
en

 u
p

DR CHRISTIAN KÄLIN Henley & Partners

T
he num

ber of residence and 

citizen
sh

ip-by-investm
ent 

program
m

es is proliferatin
g, and  

w
e are expectin

g a further slew
 to  

be an
nounced in 2017. 

R
ecent E

uropean reform
s m

ean 

that, for exam
ple, the C

yprus 

C
itizen

sh
ip-by-Investm

ent 

Program
m

e now
 off

ers m
ore 

aff
ordable access to the E

U
, w

ith 

the m
in

im
um

 investm
ent reduced 

to €
2m

. Investm
ent option

s have 

been restructured, and now
 include 

the choice to invest in real estate or 

developm
ent land. A

lso in E
urope, 

application
s for the M

alta R
esidence 

and V
isa Program

m
e opened last 

year. T
h

is gives individuals the right 

to reside, settle and stay indefi
n

itely 

in M
alta, w

ith free m
ovem

ent of 

travel w
ith

in the Schen
gen zone.

E
lsew

here, in the C
aribbean

, 

G
ren

ada’s C
itizen

sh
ip-by-Investm

ent 

Program
m

e has recently been 

reform
ed, and now

 off
ers visa-

free travel to all m
ajor countries, 

and double taxation treaties w
ith 

C
A

R
IC

O
M

 and the U
K

, as w
ell as 

an E
-2 Investor V

isa T
reaty, givin

g 

successfu
l applicants the right to 

enter, live, w
ork and stay in the U

S.

A
side from

 such program
m

es, the 

ability to m
ove around the w

orld is 

becom
in

g easier than
ks to a grow

in
g 

num
ber of visa w

aiver agreem
ents. 

Like the U
A

E
 before it, K

uw
ait is in 

discussion w
ith the E

U
 regardin

g 

exem
ption for its citizen

s from
 the 

Schen
gen visa; G

eorgian n
ation

als 

have been granted visa-free travel 

privileges to the Schen
gen zone; 

and C
h

in
a and Serbia now

 have 

a visa-free agreem
ent w

ith each 

other. E
xpect to see m

ore such 

an
nouncem

ents th
rough the course 

of th
is year. 

D
ata sh

arin
g w

ill in
flu

en
ce 

in
vestm

en
t d

ecision
s 

RICHARD M
ORLEY Partner, BDO

T
he introduction of the C

R
S m

ean
s 

that the volum
e of private data bein

g 

shared betw
een govern

m
ents is set  

to grow
 exponentially.

A
t its sim

plest, the C
R

S w
ill  

help sign
atory govern

m
ents en

sure 

that their citizen
s have paid the 

appropriate level of taxation on 

their global investm
ents. In reality, 

though, th
is is likely to m

ean com
in

g 

face-to-face w
ith a host of logistical 

problem
s. G

overn
m

ents m
ust m

ake 

sure that they have the capacity both 

to host and use the data received and 

to sift out m
isin

form
ation

, and that 

they are equipped to deal w
ith the 

risk of data leaks. 

N
o one shou

ld underestim
ate the 

scale of the challen
ge posed by the 

fi
rst tw

o problem
s on th

is list: even 

w
ell-resourced tax departm

ents 

in E
urope are run

n
in

g hard to get 

prepared. B
ut the latter point is also 

hugely sign
ificant, especially as the 

“Pan
am

a papers” leak has show
n  

that there are no guarantees w
hen  

it com
es to data protection

. 

T
here are real issues surroundin

g 

the security of U
H

N
W

Is in those 

jurisdiction
s w

here govern
m

ent 

control of data w
ill be w

eak and 

w
here there is the potential for 

extortion
. T

he resu
lt m

ay w
ell be  

that U
H

N
W

Is currently based in  

the em
ergin

g w
orld w

ill choose to 

m
ove their investm

ents, them
selves 

and their fam
ilies elsew

here in  

order to m
in

im
ise person

al risk. 

So, w
here w

ill they go? T
he U

S 

is set to be the biggest destin
ation 

of choice. A
s lon

g as it sits outside 

the C
R

S it w
ill becom

e an outlier in 

attractin
g w

ealth and investm
ents. 

E
xpect to hear squeals em

an
atin

g 

from
 tax haven

s, particu
larly of the 

island and alpine variety.   

B
rexit w

ill sh
ift th

e d
yn

am
ics of w

ealth
 m

igration
 

ANDREW
 AM

OILS New W
orld W

ealth

For m
any observers the U

K
’s decision in 2016 to leave the E

U
 w

as a disaster 

both in broad econom
ic term

s and, m
ore specifically, in term

s of its ability  

to attract and retain w
ealthy residents. H

ow
ever, in our view

, the forthcom
in

g 

B
rexit process w

ill not resu
lt in an outflow

 of w
ealthy individuals from

 the  

U
K

; rather, it w
ill m

ean that existin
g H

N
W

Is w
ill be m

ore likely to rem
ain  

and indeed to be joined by a grow
in

g list of new
 arrivals. 

T
h

is view
 is backed up by the fact that over the past few

 years m
any of the 

w
ealthy U

K
 residents w

e have interview
ed have voiced concern

s over the U
K

’s 

open border policy w
ith E

urope, as w
ell as w

ider issues relatin
g to the euro  

and econom
ic dislocation w

ith
in the E

U
.

A
s hom

e to E
urope’s dom

in
ant business and fi

n
ancial services cluster, the 

U
K

 is in a un
iquely advantageous position

. It is the on
ly E

n
glish-speakin

g 

m
ajor-sized econom

y in the region
: a fact that helps to attract H

N
W

Is and 

their businesses from
 across A

sia, A
ustralasia, A

frica and N
orth A

m
erica. 

W
e anticipate that the U

K
’s tradition

al alliances w
ith the U

S, C
an

ada, 

A
ustralia and N

ew
 Zealand w

ill all grow
 stron

ger post-B
rexit. Specifically,  

w
e expect B

ritain to reintroduce tw
o-year w

orkin
g visas for citizen

s from
 

C
an

ada, A
ustralia and N

ew
 Zealand in the next few

 years. 

Im
m

igration
 w

ill b
e th

e key p
olitical issu

e  
NADINE GOLDFOOT Partner, Fragom

en LLP

M
igration – of investors, and of people in general – w

ill present con
siderable 

challen
ges in 2017, both w

ith
in the E

U
 and intern

ation
ally. Im

m
igration is  

a central issue for the new
 U

S presidency, and a prom
inent feature in  

election
s across E

urope.

M
ore broadly, again

st a backdrop of grow
in

g global in
stability and security 

concern
s, question

s of econom
ic m

igration and “forced m
igration” are 

becom
in

g con
fl

ated in political discourse. Som
e countries w

ith h
igh h

istorical 

im
m

igration levels, such as Sw
itzerland and the U

K
, are feelin

g the heat and 

have introduced restrictive policies, albeit ones that do not necessarily act as  

a bar to H
N

W
Is lookin

g to invest.

In the U
K

 too, the roadm
ap to B

rexit currently rem
ain

s unclear, and 

w
ith it the shape of the n

ation’s post-B
rexit relation

sh
ip w

ith the E
U

. T
he 

next 12 m
onth

s shou
ld brin

g som
e clarity. T

he end of 2016 saw
 a noticeable 

chan
ge in the dem

ograph
ic of those lookin

g to take advantage of investor 

(and entrepreneur) visa program
m

es globally, w
ith a sign

ificant increase in 

appetite am
on

g E
uropean and U

S H
N

W
Is that looks set to continue into 2017.

The Panam
a papers leak has shown that  

there are no guarantees when it  
com

es to data protection
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S
in

ce it w
as first pu

blish
ed 10

 years ago,  

T
he W

ealth R
eport has highlighted the m

ost 

im
portant cities for the w

orld’s w
ealth

iest 

in
d

ividu
als. T

o m
ark ou

r secon
d decade 

w
e have re-evaluated our criteria and created a new

 

m
easure – the C

ity W
ealth Index.

So, h
ow

 to iden
tify th

e w
orld

’s lead
in

g w
ealth

 

centre? T
he obvious respon

se is to look at w
here the 

w
ealthy live. O

n that basis, the an
sw

er is N
ew

 York, 

w
ith its 6,570 U

H
N

W
I residents easily outran

kin
g 

London’s still respectable 4,750. H
ow

ever, th
is on

ly 

gives us part of the picture. T
he w

orld’s w
ealthy are a 

footloose group, and the place they call hom
e is on

ly 

a startin
g point w

hen tryin
g to un

ravel the location
s 

that m
ost reson

ate w
ith them

.

T
he C

ity W
ealth Index uses four critical m

easures 

to identify the cities that m
atter to the w

ealthy:  

C
u

rren
t w

ealth
 – the current population of U

H
N

W
Is. 

In
vestm

en
t – the total am

ou
nt, in U

S$, of private 

in
vestm

en
t in

 prop
erty du

rin
g 20

16, w
eigh

ted in
 

favou
r of those m

arkets w
ith a h

igh proportion
 of 

cross-border inbound investm
ent.

C
on

n
ectivity – the num

ber of inbound and outbound 

fi
rst and business class fl

ights in 2016 (illustrated in 

m
ore detail opposite).

Fu
tu

re w
ealth

 – a forecast of each city’s U
H

N
W

I 

population in 2026, w
eighted in accordance w

ith the 

fi
ndin

gs of our A
ttitudes Survey.

U
sin

g th
is m

eth
odology, L

on
don

 em
erges ju

st 

ahead of N
ew

 York overall w
ith top scores for both 

investm
ent and con

nectivity, w
h

ile N
ew

 York leads  

on both cu
rrent and futu

re w
ealth

. H
ow

ever, from
 

a E
u

ropean perspective, there is little to celebrate: 

London is the on
ly E

uropean city in our top 10 and, 

w
ith the exception of M

oscow
 and London, all European 

cities score low
er for future than for current w

ealth.

F
u

tu
re w

ealth
 con

cen
tration

s an
d in

vestm
en

t  

firepow
er look set to be dom

in
ated by a tu

ssle for 

suprem
acy betw

een A
sian and N

orth A
m

erican cities. 

T
he third and fourth largest concentrations of w

ealth 

today, H
on

g K
on

g and San Francisco, are likely to be 

eclipsed by the rising fortunes of Singapore, Shanghai 

and B
eijing, w

hich are all expected to see their w
ealthy 

populations grow
 rapidly over the next decade.
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RANK BY FACTOR

OVERALL 
RANK

CITY
REGION

CURRENT  
W

EALTH
INVESTM

ENT
CONNECTIVITY

FUTURE 
W

EALTH

1
London

Europe
2

1
1

2

2
New

 York
North Am

erica
1

2
2

1

3
Hong Kong

Asia
3

8
6

4

4
Shanghai

Asia
7

13
3

3

5
Los Angeles

North Am
erica

5
3

10
8

6
Singapore

Asia
9

7
7

6

7
San Francisco

North Am
erica

4
6

13
7

8
Beijing

Asia
6

23
4

5

9
Tokyo

Asia
10

16
5

10

10
Chicago

North Am
erica

12
9

17
17

11
Sydney

Australasia
20

4
19

16

12
Paris

Europe
19

5
11

27

13
Frankfurt

Europe
15

18
18

19

14
Seoul

Asia
13

25
20

13

15
Taipei

Asia
23

30
8

26

16
Dubai

M
iddle East

24
31

12
21

17
Geneva

Europe
8

29
39

9

18
Zurich

Europe
11

36
30

12

19
Houston

North Am
erica

16
27

29
18

20
M

elbourne
Australasia

28
10

25
23

21
M

um
bai

Asia
18

38
24

11

22
Toronto

North Am
erica

17
24

37
15

23
M

oscow
Europe

14
34

34
14

24
Dallas

North Am
erica

22
20

33
24

25
M

iam
i

North Am
erica

31
15

21
30

26
Shenzhen

Asia
34

35
15

20

27
W

ashington DC
North Am

erica
38

12
9

38

28
M

unich
Europe

25
14

28
34

29
Osaka

Asia
32

32
16

33

30
Atlanta

North Am
erica

26
22

31
28

31
Kuala Lum

pur
Asia

37
17

22
32

32
São Paulo

Latin Am
erica

27
26

32
31

33
M

exico City
Latin Am

erica
21

28
40

22

34
Am

sterdam
Europe

36
10

26
40

35
Delhi

Asia
35

39
23

25

36
Rom

e
Europe

29
18

36
35

37
Bangkok

Asia
40

37
14

37

38
Tel Aviv

M
iddle East

30
33

38
29

39
Seattle

North Am
erica

39
21

35
39

40
Jakarta

Asia
33

40
27

36

Sources: Knight Frank Research, New W
orld W

ealth, Sabre, Real Capital Analytics
Key:  

Top 5 cities for each factor

C
ityscape

T
he K

night Frank C
ity W

ealth Index offers  
a fresh perspective on the urban hotspots  
and netw

orks that are shaping the U
H

N
W

I 
w

orld, now
 and in the future

LIAM
 BAILEY

HEAD OF GLOBAL RESEARCH

URBAN POW
ER

The Knight Frank City W
ealth Index 2017 

23     |     

G
lobal C

ities

M
AKING THE CONNECTION 

Source: Knight Frank Research

A
 unique view

 of the w
orld based on the num

ber  
of first and business class passengers flying  
betw

een key global hubs

INTERPRETING THE DATA

U
sing data assem

bled exclusively for 

The W
ealth R

eport show
ing the num

ber 

of first and business class passengers 

travelling betw
een key global cities, w

e 

are now
 able to see the connections 

betw
een cities in a far m

ore accurate 

w
ay than has been possible before.  

This netw
ork graph illustrates tw

o key 

relationships: the level of connectivity 

of each individual city; and the volum
e 

of passenger flow
s betw

een cities.

The m
ost connected cities in the 

netw
ork are enlarged and draw

n to 

the centre of the graph, w
hile those 

w
ith few

er connections shrink and are 

pushed to the periphery. The proxim
ity 

of cities reflects the volum
e of traffic 

betw
een them

: the greater the num
ber 

of passengers, the closer the cities w
ill 

be, and the thicker the connecting line.

S
ub

-netw
orks of cities that are 

particularly densely connected  

are grouped by colour. 

Beijing
Shanghai

London
New

 York

Osaka

Tokyo

Guangzhou

Los Angeles

Shenzhen

Hong Kong

Taipei

San Francisco

Chengdu

Paris

W
ashington DC

M
elbourne

Sydney

Chicago

Dubai
Singapore

Bangkok
Jakarta

Xian

Riyadh

Atlanta

Hangzhou

Doha

Dalian

Delhi

M
um

bai

M
iam

i

Dallas

Bali

Chongqing

Nanjing

Kuala Lum
pur

W
uhan

Dublin

Seattle

Houston

Tel Aviv

Geneva

São Paulo

Seoul

Am
sterdam

M
uscat

Istanbul

QingdaoW
enzhou

Frankfurt
M

ilan

Rom
e

Buenos Aires

Zurich

M
adrid

Phuket

M
anila

Cannes
EdinburghM

oscow

M
exico City

Toronto

Brussels

Fuzhou

Vancouver

Berlin

Tianjin

M
unich

Cape Tow
n

Abu Dhabi

Bengaluru

Barcelona

Ho Chi M
inh City

Barbados

Auckland

Dusseldorf

Ham
burg

Chennai

Rio de Janeiro

Bogotá

It is the com
bination of these 

relationships that gives rise to the 

hub
-and-spoke effect that can clearly 

be seen in the graph, w
ith a relatively 

sm
all num

ber of very w
ell connected 

cities acting as gatew
ays to less w

ell 

connected satellites. M
iam

i’s status 

as a hub for Latin A
m

erican w
ealth is 

clearly show
n, for exam

ple, as are the 

vital roles played by London, N
ew

 York, 

H
ong K

ong and S
ingapore in  

this critical global netw
ork.

1

1
2

2

3

3

4

4

1 235

5

12345

5

4
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A
 question

  
of priorities

T
he resu

lts of T
he W

ealth R
eport A

ttitudes 

Su
rvey, w

h
ich

 th
is year is b

ased
 o

n 

respon
ses from

 alm
ost 90

0 of the w
orld’s 

lead
in

g p
rivate b

a
n

kers a
n

d
 w

ea
lth 

m
an

agers, offer an
 an

n
u

al w
in

dow
 on

 th
e issu

es 

that are in
fluencing U

H
N

W
I investm

ent and lifestyle 

decision
s. A

ll th
e su

rvey resu
lts are collated on

 a 

region
al basis in the D

ataban
k section of the report 

(see page 61), bu
t over th

e n
ext few

 pages w
e u

se  

m
arket-lead

in
g d

ata an
d in

sigh
ts to delve deeper 

in
to som

e of th
e areas covered

 b
y th

e su
rvey  

th
at are receivin

g in
creasin

g atten
tion

 from
 th

e  

w
ealth industry: travel, education and philanthropy.

GOIN
G PRIVATE

A
ccording to the A

ttitudes Survey, only 15%
 of U

H
N

W
Is 

use private aviation for the m
ajority of their business 

an
d person

al fligh
ts. H

ow
ever, th

e pattern
 varies 

w
idely around the w

orld.

Latin A
m

erica’s w
ealthy residents, perhaps w

orried 

about the risk of kidn
appin

g, are the biggest users, 

w
ith 40%

 opting to go private. Just 4%
 of A

ustralasian 

U
H

N
W

Is regu
larly choose to take a private jet, and 

in A
sia their usage still lags beh

ind the region’s rapid 

rise in w
ealth creation – only 9%

 of U
H

N
W

Is routinely 

travel on non-com
m

ercial fl
ights.

 In
-d

ep
th

 d
ata su

p
plied

 by in
d

u
stry an

alysts 

JE
T

N
E

T
 and W

IN
G

X
, and illustrated graph

ically on 

page 23, con
fi

rm
 these broad pattern

s, but also reveal 

som
e strikin

g em
ergin

g trends.

 W
hile the U

S (12,717), M
exico (950) and B

razil (786) 

are the top th
ree n

ation
s by som

e m
argin

 w
hen

 it 

com
es to fleet size, JE

T
N

E
T

’s fi
gures show

 num
bers 

are risin
g fast in A

sia. H
on

g K
on

g (+535%
), T

aiw
an 

(+367%
), C

hina (+347%
) and M

acau (+300%
) all feature 

in the top 10 list of location
s w

here grow
th has been 

fastest over the past 10 years. C
hina, w

ith 277 jets, now
 

claim
s eighth position in overall ow

nersh
ip levels.

 In term
s of fl

ight num
bers A

m
erica dom

in
ates – 

over 75%
 of the w

orld’s 1,000 busiest routes are w
ithin 

the U
S. “B

u
sin

ess aviation
 is deeply em

bedded as 

a com
plem

ent to an
d in som

e cases a replacem
ent 

for sch
edu

led airlin
e services,” says R

ich
ard K

oe, 

M
anaging D

irector of W
IN

G
X

. “It w
ouldn’t be unusual 

for a fi
rm

 w
ith a turnover of U

S$50m
 to have its ow

n 

plan
e,” con

fi
rm

s H
ardy Soh

anpal of in
tern

ation
al 

operator G
lobal Jet C

oncept.

 A
s our data show

s, geopolitics can have a m
ajor 

im
pact on private aviation. T

raffi
c betw

een C
uba and 

the U
S, for exam

ple, has taken off
 sharply since 2012, 

w
hile the opposite is true of flights betw

een R
ussia and  

U
kraine. Looking ahead, the C

h
inese m

arket is set to 

see stron
g grow

th, says M
r K

oe. “T
he govern

m
ent is 

startin
g to see the im

portance of bu
siness jets as a 

com
petitive tool to support corporation

s in pursuit 

of region
al trade opportun

ities.”

 T
here is also the potential for grow

th in the U
S 

dependin
g on how

 the new
 adm

in
istration’s policies 

play out, adds M
r Sohanpal. “W

e have had a num
ber 

of enquiries recently from
 con

struction and fi
n

ance 

com
panies.” But grow

th in Latin A
m

erica is likely to be 

m
ore m

uted, particularly in oil-dependent countries 

like V
enezuela, he notes. “T

here are a lot of aircraft 

bein
g put up for sale at the m

om
ent and now

 is the 

perfect opportun
ity to trade up or buy fi

rst tim
e.”

 G
lobally, how

ever, private jet num
bers are likely to 

rise as the desire to travel effi
ciently w

ith m
axim

um
 

privacy becom
es m

ore of a priority for corporation
s 

an
d private in

d
ividu

als, says M
r Soh

an
pal. “T

h
e 

introduction of new
 apps and charter m

odels that are 

com
petin

g to becom
e the U

ber of the airw
ays is also 

likely to attract those w
ho shuttle frequently betw

een 

cities travellin
g fi

rst or business class.”

Private aviation, education and philanthropy 
are all high on the agenda for U

H
N

W
Is, 

according to the results of our A
ttitudes Survey

ANDREW
 SHIRLEY

EDITOR, THE W
EALTH REPORT

Private air travel is growing in popularity with UHNW
Is around the world

Image courtesy of NetJets

A
ttitudes Survey

NORTH AM
ERICA

2,909 airfields

AUSTRALASIA
1,324

ASIA      
1,267

LATIN AM
ERICA
1,251

 AFRICA
 1,083

EUROPE
957

RUSSIA / CIS
296

M
IDDLE EAST

211

3,373

2,210

21,361

16,486

12,906

38,439

603

1,529 non-stop flights (in 2016)
532

588

80,029

REGION
AL FLIGHT GROW

TH 2012 - 2016

NA      M
E

E      AS

NA      LA

NA      AS

E      LA

E      NA

E      M
E

E      AF

NA      RU/CIS

E      RU/CIS

NA      AF +
30%

+
95%

+15%

+15%

+14%

+12%

+10%

-31%

-28%

-9%

-8%

FLIGHTS BETW
EEN REGIONS 2016

PRIVATE JET FLIGHTS W
ITHIN REGIONS

(GROW
TH 2012–2016)

Europe

399,725
(2012)

409,149
(2016)

1,516,352
1,704,678

North
Am

erica

+2%

+12%

10. AUSTRALIA
+28%

9. FRANCE
+68%

8. CHINA
+347%

7. VENEZUELA
+7%

6. UK
+58%

5. GERM
ANY

+100%
4. CANADA
+51%

3. BRAZIL 
+90%

2. M
EXICO

+14%

1. UNITED STATES +34%

TOP 10 COUNTRIES BY JET NUM
BERS

12,717 (2016)
9,457 (2006)

950
834

534
354

435
217

340
318

345
218

277
62

193
151

227
135 786

414

REGION
AL OW

NERSHIP GROW
TH

%
 FLEET

"LARGE" JETS

RUSSIA / CIS 75 jets (2006)
226 jets (2016)

ASIA PACIFIC
565 1,186 

EUROPE
1,274 2,569 

M
IDDLE EAST

267 523 

NORTH AM
ERICA

10,008 13,392 
LATIN AM

ERICA & 
CARIBBEAN 
1,966 2,596 

AFRICA
380 481 

TOTAL
14,535 20,973 

+201%
+110%

+102%

+96%

+34%
+32%

+27%
+44%

63382436

53641428

TOP 10 COUNTRIES BY OW
NERSHIP GROW

TH 

+300%
10. M

ACAU 2 8

+347%
9. CHINA 62 277

+367%
8. TAIW

AN 3 14

+380%
7. QATAR 5 24

+404%
6. M

ALTA 26 131

+535%
5. HONG KONG 20 127

+550%
4. AZERBAIJAN 2 13

+600%
3. KAZAKHSTAN 4 28

+667%
2. ISLE OF M

AN 9 69

1. BELARUS 1 (2006) 13 (2016)
+1,200%

ROUTE
(BOTH DIRECTIONS) 

TOTAL FLIGHTS
IN 2012

TOTAL FLIGHTS
IN 2016

 
 

5-YEAR
GROW

TH
 

TOTAL
FLIGHTS

 
5-YEAR
GROW

TH 

US      US
141,609

1,601,395
13%

1
370

M
EXICO      US

19,556
26,750

37%
5

175

UK      UK
21,467

21,897
2%

7
493

BAHAM
AS      US

17,980
20,507

14%
8

366

FRANCE      RUSSIA
6,301

4,879
-23%

27
744

CUBA      US
63

904
1,335%

111
1

NIGERIA      UK
453

369
-19%

221
707

ISRAEL      US
135

368
173%

223
14

M
ALTA      RUSSIA

39
120

208%
450

10

RUSSIA      UKRAINE
4,976

68
-99%

585
940

GLOBAL RANK
FLIGHTS
(ONE W

AY) 

TOTAL 
FLIGHTS
IN 2012

TOTAL 
FLIGHTS
IN 2016

 
5-YEAR
GROW

TH
 

TOTAL
FLIGHTS

 
5-YEAR
GROW

TH 

LA Van Nuys      Las Vegas M
cCarran

1,990
2,202

11%
1

7,335

NY Teterboro      W
ashington Dulles

2,130
2,175

2%
3

8,893

M
iam

i Palm
 Beach      Teterboro New

 York
1,617

1,810
12%

6
7,162

Geneva Airport      Paris Le Bourget
1,808

1,640
-9%

9
10,938

Nice Côte d'Azur      Paris Le Bourget
928

1,010
9%

32
7,667

Nice Côte d'Azur      M
oscow

 Vnukovo
1,065

885
-17%

41
12,157

London Luton      Paris Le Bourget
660

745
13%

62
7,035

M
onterrey G M

 Escobedo      S Antonio Texas
107

480
349%

140
27

Istanbul Atatürk      London Luton
47

51
9%

6,874
7,743

Caracas Sim
ón Bolívar      M

iam
i Palm

 Beach
102

22
-78%

14,804
15,472

GLOBAL RANK

SELECTED COUNTRY-TO-COUNTRY ROUTES
SELECTED AIRPORT-TO-AIRPORT ROUTES

Source: W
INGX

Notes: Data includes all flights covered by European or 
North Am

erica air traffic control. *Routes with over 10 flights.

FREQUENT FLYERS 
Global and regional private jet traffic*

FLEET M
ANAGEM

ENT 
Global distribution of private jets** 

**Location of operational m
anagem

ent
Source: JETNET
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EDUCATION, EDUCATION, EDUCATION

G
ood schools are a key driver of the housing m

arket 

and their presence often helps to push up local property 

prices, but U
H

N
W

Is from
 a grow

ing num
ber of countries 

are choosing to educate their children overseas.

For exam
ple, alm

ost half of th
is year’s A

ttitudes 

Survey respondents w
ith clients in A

frica said w
ealthy 

fam
ilies w

ere becom
in

g m
ore likely to look abroad 

for a good school. For Latin A
m

erica, the fi
gure w

as 

45%
, the M

iddle E
ast 40%

 and A
sia 38%

.

A
lth

ou
gh

 th
e U

S, Sw
itzerlan

d
, A

u
stralia an

d a 

num
ber of other countries all attract students from

 

overseas, the U
K

’s private boardin
g schools are still 

seen
 as th

e gold stan
d

ard by m
an

y, accord
in

g to 

specialist education advisors w
ho help U

H
N

W
Is fi

nd 

the right schools for their ch
ildren

. 

D
ata published by the U

K
’s Independent Schools 

C
ouncil (see table opposite), w

hich accounts for around 

80
%

 of the total nu
m

ber of pupils in in
depen

den
t 

schools, show
s global dem

and risin
g stron

gly over 

the past 10 years, in particu
lar from

 C
h

in
a but also 

from
 A

frica and R
ussia.

C
u

rren
cy, qu

ality of life an
d access to th

e best 

un
iversities are the key trends boostin

g dem
and for 

a B
ritish education

, says E
d R

ichardson
, D

irector of 

E
ducation at K

eystone T
utors. “A

m
bitious fam

ilies 

in Singapore have traditionally sent their ch
ildren to 

schools in the U
S, not necessarily because they thin

k 

they are better, but because of the cost. N
ow

, they are 

tellin
g m

e th
at the fall in the value of the pou

nd is 

m
aking the U

K
 look m

uch better value. T
hat sentim

ent 

w
ill be echoed in m

any other places.” 

A
lthough a num

ber of franch
ised version

s of w
ell-

kn
ow

n U
K

 schools, such as H
arrow

, M
arlborou

gh
, 

R
epton an

d D
u

lw
ich C

ollege, h
ave open

ed in A
sia 

and the M
iddle E

ast, the genuine article is still the 

preferred choice for those w
ho can aff

ord it, according 

to M
r R

ichardson
. 

“It’s not just about the teach
in

g, it’s about quality 

of life an
d the exten

t of extra-cu
rricu

lar activities 

available. C
ertain

ly in C
h

in
a there is a feelin

g that if 

you’re going to spend m
oney on W

estern lu
xuries it is 

1000
1500

2000
2500

+
88%

* 
 461 

NIGERIA

+191%
M

AINLAND
CHIN

A

-27%
  

2.186
 1.598

HONG KONG

+124%
 

135
 303

THAILAND

+
91%

 148
 283

M
ALAYSIA

-46%
 

309
 167

SOUTH KOREA

+19%
 

107
 127

INDIAN 
SUB-CONTINENT

-54%
 261

 120
JAPAN

-15%
 

106
 90

TAIW
AN

-15%
  

84
 71

AUSTRALASIA

  1%
 

1.097
 1.108

GERM
AN

Y

+108%
458

 952 
SPAIN

-3%
 

201
 194

FRANCE

+
91%

  190
 363

M
IDDLE EAST

+120%
343

 753
RUSSIA

500

1.005 (2005/2006 SCHOO
L YEAR) 2.924 (2015/2016 SCHOOL YEAR)

*%
 change estim

ated as 2005 data not available

+
43%

LATIN AM
ERICA

199 285

+
41%

ASIA
4,454 6,260

+120%

RUSSIA
343 (IN 2005/2006)
753 (IN 2015/2016)

+
88%

AFRICA
379 713 

+
91%

M
IDDLE EAST

190 363

-15%

AUSTRALASIA
84 71

-52%

NORTH AM
ERICA

362 173  

+
55%

EUROPE
2,373 3,670

PUPILS STARTING 2005/2006 SCHOOL YEAR AND 2015/2016 SCHOOL YEAR BY REGION

PUPILS STARTING 2005/2006 SCHOOL YEAR AND 2015/2016 SCHOOL YEAR BY COUNTRY

Source: Independent Schools Council

KNOW
LEDGE BASE 

Overseas students joining UK public schools

A
ttitudes Survey

better to buy them
 in the W

est. M
ore credit w

ill be given to H
arrow

 

itself than H
arrow

 B
eijin

g.”

M
iddle E

astern fam
ilies also value the fact that B

ritish schools 

provide access to the best un
iversities in both the U

K
 and the U

S, 

he adds. “T
here is a feelin

g that schools in the U
S are really on

ly 

focused on gettin
g people into U

S un
iversities.”  

W
illiam

 Petty, of advisor B
on

as M
acFarlan

e, h
as observed a 

nu
m

ber of other region
al tren

ds. “W
h

ile grow
th in the R

u
ssian 

m
arket has slow

ed right dow
n over the past few

 years, I am
 seein

g 

a sharp rise in the urgency of enquiries from
 T

urkish fam
ilies,” he 

says. “In Septem
ber last year people w

ere expressin
g interest, but 

by D
ecem

ber it w
as: ‘C

an w
e com

e right n
ow

?’ Som
e people are 

lookin
g for boardin

g schools, but others are lookin
g at London day 

schools w
ith the w

hole fam
ily com

in
g over.”

A
lthough the num

ber of students from
 the Indian sub-continent 

is low
er than other parts of A

sia, M
r Petty expects a rise in dem

and 

from
 India and Pakistan over the com

in
g years. 

Iron
ically, h

e says, on
e of th

e first question
s m

an
y overseas 

paren
ts ask about poten

tial schools is, “H
ow

 m
any people from

 

m
y ow

n country are already there?” “T
hey are very keen to m

ake 

sure that the school retain
s a traditional B

ritish ethos,” he explain
s. 

C
on

sciou
s of th

is, m
ost schools try to keep the level of overseas 

studen
ts at u

n
der 20

%
, h

e says. T
h

ey are also keen
 to en

su
re a 

diverse m
ix. “In a w

orld w
here business is becom

in
g increasin

gly 

global, havin
g your ch

ildren m
ake friends w

ith people from
 lots of 

diff
erent n

ation
alities is con

sidered very attractive.”

Having your children m
ake 

friends with lots of people from
 

lots of different nationalities is 
considered very attractive

below
:  

Extra-curricular activities are a  
big draw at UK public schools 
like Fettes in Edinburgh, which 
attracts m

any touring team
s
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T
h

e resu
lts of p

reviou
s A

ttitu
d

es Su
rveys h

ave 

con
sistently show

n th
at ph

ilanth
ropy is becom

in
g 

m
ore im

portan
t to U

H
N

W
Is arou

n
d the w

orld. So 

th
is year, w

e dug a bit deeper in order to fi
nd out how

 

im
portant ph

ilanth
ropy w

as in their overall w
ealth 

m
an

agem
ent strategies. 

D
espite the risin

g popu
larity of im

pact investin
g, 

ph
ilan

th
ropic ou

tcom
es w

ere con
sid

ered on
e of  

the least im
portant con

sideration
s (see D

ataban
k, 

page 61). Perh
aps su

rprisin
gly, th

is position didn’t 

change w
hen w

e asked specifically about the priorities 

of the respondent’s m
illen

n
ial clients.

A
ccording to Len

ka Setkova, E
xecutive D

irector at 

the C
outts In

stitute, w
ho advises the ban

k’s clients 

on
 p

h
ilan

th
rop

y, U
H

N
W

Is very often
 still view

 

philanthropy in isolation from
 their w

ealth creation. 

N
evertheless, she says, “W

e are certain
ly seeing m

ore 

w
ealthy fam

ilies actively con
sider th

e social an
d 

environ
m

ental im
pact of the bu

sin
esses they ow

n 

or the investm
ents they m

ake.” 

M
s Setkova add

s th
at the fi

rm
’s clien

ts are very 

in
terested

 in
 th

e b
en

efits of in
volvin

g th
e n

ext 

generation in ph
ilanth

ropy. “W
e have had ch

ildren 

as youn
g as six brought alon

g to the w
orkshops that 

w
e facilitate for fam

ilies to help them
 articulate their 

values and craft their philanthropy strategy together.” 

T
he C

outts’ M
illion D

ollar D
onors R

eport (w
h

ich 

tracks don
ation

s over U
S$1m

 or £
1m

 in the U
K

, U
S 

and M
iddle E

ast) also found a dram
atic increase in 

the num
ber of m

ajor don
ation

s – up 57%
 to 2,197 in 

2015 com
pared w

ith the previous year. A
 2016 survey 

THE BUSINESS OF PHILANTHROPY
by the charity Ph

ilanth
ropy Im

pact also found that 

U
H

N
W

Is don
ate up to 17 tim

es m
ore w

hen they are 

profession
ally advised – cu

rrently, on
ly 12%

 of U
K

 

U
H

N
W

I ph
ilanth

ropists use a special advisor.

T
h

e L
egatu

m
 G

rou
p

 is a p
rivate in

vestm
en

t 

partnership based in D
ubai, w

hose partners share the 

belief that ph
ilanth

ropy is at its m
ost eff

ective w
hen 

fu
lly integrated into the core strategy of a business. 

“W
e don’t talk about the need ‘to give som

eth
in

g 

back’, becau
se w

e don
’t th

in
k bu

sin
esses sh

ou
ld 

have to apologise for w
hat they do. W

e believe that 

free m
arket capitalism

 in itself is an en
gine of social 

good,” says A
lan M

cC
orm

ick, one of the G
roup’s four 

p
artn

ers. “W
e h

ave a d
istin

ctive m
ission

. W
h

ile 

gen
eratin

g capital is ou
r core bu

sin
ess, allocatin

g 

capital to help others prosper is key to all that w
e do.” 

T
h

e group applies a bu
sin

ess-like approach
 to 

identifyin
g the causes it supports. It tends to focus 

on areas that have received little attention from
 other 

ph
ilanth

ropists or aid agencies, fi
rst testin

g ideas on 

a sm
all scale to prove they are credible and w

ill m
ake 

a real diff
erence to a sign

ificant num
ber of people by 

creatin
g lon

g-term
 system

ic chan
ge. 

M
ajor in

itiatives to date h
ave in

cluded tacklin
g 

m
odern slavery; “speed schools” for children w

ho have 

fallen out of the education system
; and a program

m
e 

to eradicate neglected, m
ain

ly w
orm

-based, tropical 

d
iseases. “In

 total, m
ore th

an
 220 m

illion
 people 

have received de-w
orm

in
g drugs via th

is particu
lar 

project, including the w
hole of Burundi and R

w
anda,”  

says M
r M

cC
orm

ick.  

Sw
edish businessm

an Percy B
arnevik is another 

am
bitiou

s ph
ilan

th
ropist – h

is au
tobiograph

y is 

tellin
gly titled I W

ant to C
h

an
ge the W

orld – w
h

o 

believes th
at in

corp
oratin

g successfu
l strategies 

from
 the corporate w

orld m
akes ph

ilanth
ropy m

ore 

eff
ective and sustainable.

“You have to be tran
sparent, keep tight control of 

your overheads – 90%
 of our donation

s go directly to 

program
m

es – and not tolerate any corruption,” says 

D
r B

arnevik, w
ho founded the charity H

and in H
and 

International 14 years ago after retiring from
 a career 

th
at included sen

ior roles w
ith A

stra Zeneca, A
B

B
, 

Sandvik, Skanska, G
eneral M

otors, Investor and D
uPont.

D
r B

arn
evik b

elieves th
at train

in
g p

eop
le, 

particularly w
om

en – “teach a w
om

an and you teach a 

generation” – to  becom
e m

ore entrepreneurial is the 

key to lifting fam
ilies and com

m
unities out of poverty. 

“It w
as the m

issin
g lin

k in the aid w
orld. Too m

any 

young people that had been educated hadn’t gone into 

em
ploym

ent, and that bred hatred and resentm
ent.” 

T
he charity’s ethos resonates w

ith donors, w
ho are 

encouraged to visit the villages they have spon
sored. 

“P
eop

le are b
ecom

in
g m

ore gen
erou

s,” says D
r 

B
arn

evik, “but th
ey are in

creasin
gly focu

sin
g on 

w
hat they get for their m

oney.  E
very quarter w

e send 

them
 a report detailin

g how
 m

any people have been 

trained and how
 m

any businesses have been created.”

So far, he says, H
and in H

and has helped to create 

1.9 m
illion new

 businesses in India, A
fghan

istan and 

A
frica. E

ventually, the goal is to create 10 m
illion jobs, 

liftin
g 50 m

illion people out of poverty. 

Image courtesy of Legatum Group

A pupil benefits from
 a Legatum

 “speed school” program
m

e in Zonbougou, M
ali

An insight into the m
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w
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THE PIRI 100
G

oing up, going dow
n

K
night Frank’s latest research into the w

orld’s key prim
e residential property m

arkets 
reveals a significant – and grow

ing – gap betw
een the top and bottom

 perform
ers

KATE EVERETT-ALLEN
HEAD OF INTERNATIONAL RESIDENTIAL RESEARCH

T
h

e valu
e of th

e w
orld

’s lead
in

g p
rim

e 

residential m
arkets recorded slow

er grow
th 

in 2016, according to K
n

ight Fran
k’s un

ique 

P
rim

e In
tern

ation
al R

esid
en

tial In
d

ex 

(PIR
I), w

h
ich tracks th

e value of lu
xu

ry h
om

es in
  

10
0 key location

s w
orldw

ide.

O
n average, values rose by 1.4%

 in 2016, com
pared 

w
ith 1.8%

 in 2015. H
ow

ever, the PIR
I 10

0 also reveals 

a huge gap of 49 percentage points betw
een the top 

and bottom
 ran

kin
g, up from

 45 in 2015. T
he top tier 

is dom
inated by cities in C

hina, N
ew

 Zealand, C
anada 

and A
ustralia, w

h
ile oil-dependent m

arkets such as 

M
oscow

 and Lagos brin
g up the rear. 

O
f the locations tracked by PIR

I, 61%
 recorded flat or 

risin
g prices in 2016, dow

n from
 66%

 the year before. 

A
lon

g w
ith the slight drop in average price grow

th 

already noted, th
is suggests a m

argin
al slow

dow
n in 

the perform
ance of global luxury residential m

arkets. 

T
hat said, there are several outstanding perform

ers 

th
at w

ill raise an
 eyebrow

 am
on

g even
 th

e m
ost 

experienced investors. C
hina’s cities have catapulted 

them
selves up our ran

kin
gs w

ith Shan
ghai, B

eijin
g 

an
d G

u
an

gzh
ou

 claim
in

g th
e top th

ree slots, all 

exceedin
g 26%

 year-on-year grow
th. 

L
ast year’s fron

t-ru
n

n
er, V

an
cou

ver, w
as on

ce 

again a top perform
er, but it w

as a year of tw
o halves 

for C
anada’s th

ird m
ost populous city. Sales volum

es 

grew
 ever h

igher leadin
g up to the su

m
m

er, before 

cooling off
 and then retreating after British Colum

bia 

im
posed a 15%

 tax on foreign buyers in A
ugust. Prim

e 

prices ended the year 15%
 h

igher, notably low
er than 

the 25%
 increase recorded in 2015.

London, w
here m

any of the w
orld’s super-rich have 

a hom
e, slipped dow

n the PIR
I ran

kin
gs w

ith prim
e 

prices declining by 6.3%
 year-on-year. O

ur data show
s 

30
     |     

it w
as the 3%

 hike in stam
p duty for additional hom

es, 

introduced in A
pril 2016, rather than the U

K
’s decision 

to leave the E
U

 that helped to rein in dem
and. B

ut the 

tail end of 2016 saw
 an uptick in sales volum

es and 

im
proved sentim

ent as the m
arket readjusted to the 

new
 tax burden

.

A
nd w

hat of the w
orld’s other big-h

itting fi
nancial 

hubs? N
ew

 York had its challenges in 2016. T
he strong 

U
S dollar n

egated som
e overseas in

terest an
d th

e 

delivery of a large n
u

m
ber of n

ew
 lu

xu
ry projects 

helped inflate supply. But w
hile volum

es slow
ed, prices 

proved resilient. W
ith President T

rum
p expected to 

em
bark on a program

m
e of fi

scal stim
u

lus, reduced 

regu
lation and in

frastructu
re investm

ent, there is 

potential for stron
ger grow

th in 2017.

C
oolin

g m
easu

res
For its part, H

on
g K

on
g, w

h
ich h

as lan
gu

ish
ed in 

the bottom
 half of our PIR

I ran
kin

gs since 2014, has 

started to drift upw
ards, recordin

g an
nual grow

th 

of 2.1%
 in 2016. T

he increase w
ou

ld be h
igher w

ere it 

not for the exten
sion of a 15%

 rate of stam
p duty that 

now
 brings H

ong K
ong residents (w

ho previously paid 

8.5%
) in line w

ith non-residents. 

T
his latest tax change is just one of a raft of m

easures 

introduced since 2010 to keep a lid on price in
fl

ation 

in one of the w
orld’s least aff

ordable housing m
arkets. 

G
iven

 H
on

g K
on

g’s cu
rren

cy peg to the U
S dollar, 

som
e further relief m

ay be proff
ered by the Federal 

R
eserve if it restarts its rate-lifting cam

paign in 2017. 

H
ow

ever, it w
ill have to go som

e w
ay to counter the 

dem
and from

 buyers based in m
ain

land C
hina, eager 

to hold a U
S dollar-lin

ked asset. 

O
ver th

e com
in

g m
on

th
s, all eyes w

ill b
e on 

policym
akers in C

h
in

a as they attem
pt to reign in 

Luxury residential m
arket perform

ance by global rank and geography 
(annual change D

ecem
ber 2015 to  D

ecem
ber 2016)

T
he A

ttitudes Survey

RANK
LOCATION

REGION

69
Vienna

Europe
-1.59%

70
Florence

Europe
-1.99%

71
Geneva

Europe
-2.00%

72
Abu Dhabi

M
iddle East

-2.03%

73
M

exico City
Latin Am

erica
-2.04%

74
Nairobi

Africa
-2.10%

75
Cannes

Europe
-2.20%

76
São Paulo

Latin Am
erica

-2.40%

77
Baham

as
Caribbean

-2.50%

78
M

iam
i

North Am
erica

-2.70%

79
St Tropez

Europe
-2.80%

80
Kuala Lum

pur
Asia

-2.87%

81
M

arbella
Europe

-2.90%

82
Barbados

Caribbean
-2.99%

83
Venice

Europe
-3.00%

84
Cap Ferrat

Europe
-3.20%

85
M

egève
Europe

-3.50%

86
Liguria

Europe
-3.99%

87
Dubai

M
iddle East

-4.00%

88
Delhi

Asia
-4.90%

89
Sardinia

Europe
-5.00%

90
Lausanne

Europe
-5.01%

91
Rio de Janeiro

Latin Am
erica

-6.20%

92
London

Europe
-6.30%

93
Zurich

Europe
-7.00%

94
Um

bria
Europe

-7.99%

95
Taipei

Asia
-8.00%

96
Istanbul

M
iddle East

-8.40%

97
Tokyo

Asia
-8.79%

98
Bodrum

M
iddle East

-10.00%

99
M

oscow
Russia/CIS

-11.20%

100
Lagos

Africa
-22.00%

RANK
LOCATION

REGION

1
Shanghai

Asia
27.40%

2
Beijing

Asia
26.80%

3
Guangzhou

Asia
26.60%

4
Seoul

Asia
16.61%

5
Auckland

Australasia
16.00%

6
Toronto

North Am
erica

15.10%

7
Vancouver

North Am
erica

14.50%

8
Am

sterdam
Europe

10.10%

9
Gstaad

Europe
10.00%

10
Seattle

North Am
erica

9.70%

11
Sydney

Australasia
9.30%

12
M

elbourne
Australasia

8.80%

13
Berlin

Europe
8.70%

14
Cape Tow

n
Africa

8.30%

15
M

unich
Europe

8.00%

16
Barcelona

Europe
6.60%

17
Los Angeles

North Am
erica

5.30%

18
SStockholm

Europe
5.00%

19
Frankfurt

Europe
4.50%

20
Val d’Isere

Europe
4.00%

21
San Francisco

North Am
erica

3.78%

22
New

 York 
North Am

erica
3.50%

23
Singapore

Asia
3.40%

24
Aspen

North Am
erica

3.10%

25
St Barts

Caribbean
3.04%

26
Cham

onix
Europe

3.03%

27
W

estern Algarve
Europe

3.02%

28
Tel Aviv

M
iddle East

3.01%

29
M

adrid
Europe

3.00%

30
M

um
bai

Asia
2.90%

31
Dublin

Europe
2.80%

32
Edinburgh

Europe
2.60%

33
Ibiza

Europe
2.51%

34
Chicago 

North Am
erica

2.49%

RANK
LOCATION

REGION

35
W

ashington DC
North Am

erica
2.39%

36
Johannesburg

Africa
2.20%

37
Boston

North Am
erica

2.18%

38
Hong Kong

Asia
2.10%

39
M

ustique
Caribbean

2.04%

40
M

éribel
Europe

2.03%

41
Evian

Europe
2.02%

42
M

allorca
Europe

2.01%

43
The Ham

ptons
North Am

erica
2.00%

44
Ottaw

a
North Am

erica
1.30%

45
Paris

Europe
1.24%

46
Lake Com

o
Europe

1.23%

47
Oslo

Europe
1.22%

48
Cyprus

Europe
1.10%

49
Jersey

Europe
1.04%

50
M

onaco
Europe

1.02%

51
Verbier

Europe
1.01%

52
Vail

North Am
erica

0.90%

53
Phuket

Asia
0.52%

54
Jakarta

Asia
0.30%

55
Bangkok

Asia
0.28%

56
St Petersburg

Russia/CIS
0.20%

57
Rom

e
Europe

0.04%

58
Bali

Asia
0.03%

59
Buenos Aires

Latin Am
erica

0.02%

60
Riyadh

M
iddle East

0.01%

61
Bengaluru

Asia
0.00%

62
Courchevel 1850

Europe
-0.50%

63
BVI

Caribbean
-0.99%

64
St M

oritz
Europe

-1.00%

65
Provence

Europe
-1.49%

66
M

ilan
Europe

-1.50%

67
Doha

M
iddle East

-1.51%

68
Brussels

Europe
-1.54%

North Am
erica

Latin Am
erica

Russia/CIS

Asia

Europe

Africa

Caribbean

Australasia

M
iddle East

+10 to +30%
+5 to +10%

0 to +5%
-5 to 0%

-10 to -5%
-30 to -10% 4434

37

21
52

22
4378

35
24

73
91

59
76

63 7739
82 25

66
75

79
65

70

86
29

89
57

33
81

27
48

42

51
20

41
4084

85
62

50
46

83

19
45

3149
90

26
71

64 69

32
68

47

56

60
67 28

72 87

30 88

58 38

54 55

23 53

80 61

74
36

7
6

10

8

92

9 93 13 18
15

99

3 2

1 4

95 97

98
96

12 115

94

16

100
14

17

PRICE CHANGE
PRICE CHANGE

PRICE CHANGE

Notes: Data for Cyprus relates to the period from
 Jun 2015 to Jun 2016. Data for Aspen, Barcelona, Johannesburg, Los Angeles, M

iam
i, New York, Tel Aviv and The Ham

ptons relates to the  
period from

 Sept 2015 to Sept 2016. Data for Boston, Chicago, San Francisco, Seattle, W
ashington DC and Ottawa relates to the period from

 Oct 2015 to Oct 2016. Data for Vail, São Paulo  
and Rio de Janeiro relates to the period from

 Nov 2015 to Nov 2016. The price change for Tokyo relates to all properties above ¥100m
.

Sources: All data com
es from

 Knight Frank’s global netw
ork w

ith the exception of Tokyo (Ken Corporation); São Paulo and Rio de Janeiro  (Fundação Instituto de Pesquisas Econôm
icas);  

Oslo (Torbjørn EK); Boston, Chicago, San Francisco, Seattle and W
ashington DC (S&P CoreLogic Case-Shiller). 

Prim
e International R

esidential Index (PIR
I), w

hich tracks the value of lu
xury hom

es in 100 key locations w
orldw

ide

One Blackfriars by St George, London
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POSTAGE STAM
P OR PALACE?

W
hile the P

IR
I 100 helps us to gauge w

here  

a location is in term
s of its property m

arket 

cycle, this chart gives a picture of the value 

offered by key global residential m
arkets  

in relation to each other.

W
e have selected 20 prim

e city m
arkets 

and calculated, based on the typical luxury 

residential value for each city and the exchange 

rate at the end of 2016, how
 m

any square 

m
etres U

S
$1m

 w
ould buy in each. 

The top four, M
onaco, H

ong K
ong, N

ew
 York 

and London, jostle for position each year. The 

gap betw
een this tier and the rest of the pack  

is significant, regularly exceeding 12 sq m
 or,  

in m
onetary term

s, U
S

$10,000 per sq m
.

S
ince w

e started this exercise six years  

ago, M
onaco has held on to the top spot –  

and values have rem
ained largely static.  

A
t the end of 2016, U

S
$1m

 w
ould have bought 

a dim
inutive 17 sq m

 in this exclusive 2 sq km
 

enclave, m
uch the sam

e as in 2010. 

N
ew

 York (26) and London (30) have 

regularly sw
itched positions over the years, 

but the strength of the U
S

 dollar and softening 

prices in prim
e central London in 2016 have 

enabled N
ew

 York to edge ahead.

These latest results also highlight the relative 

value of key European cities such as P
aris (55) 

and B
erlin (87), w

here for U
S

$1m
 you can buy 

significantly m
ore than in N

ew
 York or London.

D
espite both cities recording strong price 

grow
th, there is a 51 sq m

 differential betw
een 

the tw
o top A

ustralian cities, S
ydney (59)  

and M
elbourne (110).

 A
t 162 sq m

, the top residential m
arket in 

the M
iddle E

ast, D
ubai, finds itself sandw

iched 

betw
een M

elbourne and S
ão P

aulo, underlining 

the em
irate’s relative affordability.

C
om

pared w
ith M

onaco’s 17 sq m
, U

S
$1m

 

buys a palatial-sounding 209 sq m
 in C

ape 

Tow
n, although this is 18%

 sm
aller than the 

255 sq m
 the sam

e sum
 bought in 2015. This 

shrinking floor space is attributable to both 

currency (the rand strengthened against the 

U
S

 dollar in 2016) and rising prices on S
outh 

A
frica’s A

tlantic seaboard. The value of a city-based luxury hom
e increased by 2.4%

 on average, 
and a beach or coastal property slipped m

arginally by 0.5%

prices in the largest cities. T
he w

ider m
ain

stream
 

m
arket, w

here price grow
th of 30%

 year-on-year is 

not uncom
m

on, continues to overshadow
 the lu

xury 

sector. N
ew

 cooling m
easures, including higher deposit 

rates and hom
e purchase restriction

s, have already 

been introduced in som
e cities in the hope of both 

slow
in

g the rate of grow
th and deterrin

g speculative 

dem
an

d
. B

y th
e fin

al qu
arter of 20

16, th
ese w

ere  

begin
n

in
g to take eff

ect. 

W
h

ile som
e of ou

r stron
gest p

erform
ers, su

ch 

as A
u

cklan
d

, Syd
n

ey an
d B

erlin
, app

ear to h
ave 

becom
e perm

anent fi
xtures at the top of the ran

kings,  

a n
u

m
b

er of ou
r n

ew
er p

rim
e m

overs, su
ch

 as 

G
uan

gzhou, Seattle and A
m

sterdam
, can attribute 

their sudden ascent to the fact that their prim
e prices 

are risin
g from

 a low
 base. 

G
uan

gzhou, for exam
ple, now

 fi
nds itself sittin

g 

alongside Shanghai in the ran
kings, having recorded 

27%
 an

nu
al price grow

th
. Yet in real term

s, prim
e 

prices here are half those found in C
h

in
a’s fi

n
ancial 

capital. Seattle and A
m

sterdam
 are also risin

g from
 

a low
 base, but in both cases th

is can be con
sidered 

a price correction
 follow

in
g falls of 29%

 an
d 18%

 

respectively post-Leh
m

an
.

M
eanw

h
ile, E

urope continues to send out m
ixed 

m
essages. O

f those location
s recording a fall in prices 

in 2016, 50%
 w

ere located in E
urope. A

 year earlier  

th
is fi

gure w
as 65%

, suggestin
g that the continent’s 

recovery is gain
in

g traction
. A

m
sterdam

, G
staad, 

M
u

n
ich

, B
erlin

 an
d B

arcelon
a w

ere E
u

rop
e’s top 

perform
ers in 2016, but second hom

e m
arkets such as 

Ibiza, M
allorca, the W

estern A
lgarve and Lake C

om
o 

also rose up the ran
kin

gs. 

M
arket d

rivers
A

 breakdow
n of the PIR

I 10
0 by w

orld region show
s 

th
at A

u
stralasia (+11.4%

), A
sia (+5.1%

) an
d N

orth 

A
m

erica (+4.5%
) are the key engines of grow

th. E
urope 

and the C
aribbean sit fi

rm
ly “m

id table”, recordin
g 

m
od

erate sh
ifts of 0

.5%
 an

d -0
.3%

 resp
ectively. 

Latin A
m

erica (-2.7%
), the M

iddle E
ast (-3.3%

), A
frica 

(-3.4%
) and R

ussia/C
IS (-5.5%

) all recorded negative 

grow
th

, due to a com
bin

ation
 of w

eak cu
rren

cies, 

slow
in

g econ
om

ies, risin
g in

fl
ation

, low
 oil prices 

and grow
in

g political risk.

W
ealth creation and resu

ltin
g cross-border flow

s 

have continued to shape prim
e property m

arkets in 

2016, w
ith security concern

s, currency m
ovem

ents, 

edu
cation

 an
d even

 h
ealth

care also em
ergin

g as 

in
fluential m

arket drivers.  

H
ow

ever, this year’s PIR
I results high

light tw
o key 

poin
ts. First, local econ

om
ic activity h

as a stron
g 

bearing on price perform
ance (all of this year’s top 10 

ran
kin

gs report 3%
 or m

ore in an
nual G

D
P grow

th). 

A
nd second, econom

ic grow
th is fi

rm
ly concentrated 

in the w
orld’s cities (22 of the top 25 PIR

I ran
kings are 

occupied by cities). 

A
 breakdow

n of the PIR
I resu

lts by property type 

also con
fi

rm
s th

is latter point. B
ased on results from

  

2016, the value of a city-based lu
xury hom

e increased 

by 2.4%
 on average, a ski hom

e by com
parison saw

 

1.9%
 grow

th, and a beach or coastal property slipped 

m
argin

ally by 0.5%
. 

T
he lon

g-held “safe haven” n
arrative still has its 

place, but w
ith stron

g capital grow
th elud

in
g th

e 

w
orld’s top fi

n
ancial capitals, w

e expect secondary 

m
arkets across E

urope and the U
S to com

e under the 

spotlight. C
ities that off

er the potential for attractive 

m
argin

s, w
here prices are risin

g from
 a low

 base and 

w
here any risk is tem

pered by a level of tran
sparency 

and good govern
ance (Paris, B

erlin, M
adrid, D

ublin, 

C
h

icago and Seattle) look likely to perform
 w

ell.

A full-floor residence on the 56th floor of M
adison Square Park Tower, 45 East 22nd Street, M

anhattan

RELATIVE VALUES 
How

 m
any square m

etres of prim
e property US$1m

 buys across the w
orld

Source: Knight Frank Research 

Notes: Price ranges for Hong Kong, Beijing and Shanghai are for properties considered ‘super-prim
e’.  

Hong Kong based on apartm
ents. Currency calculation based on exchange rates prevailing 30 Decem

ber 2016.

M
ONACO 

(17)

HONG KONG
(20) 

NEW
 YORK 

(26) 

LONDON 
(30) 

GENEVA 
(42) 
GENEVA 
(42) 

SINGAPORE 
(43) 

SHANGHAI 
(46) 

PARIS 
(55) 

BEIJING 
(58) 

SYDNEY 
(59) 

LOS ANGELES 
(61) 

M
IAM

I 
(79) 

BERLIN 
(87) 

TOKYO 
(91) 

M
UM

BAI 
(99) 

ISTANBUL 
(102) 

M
ELBOURNE 

(110)

DUBAI 
(162) 

SÃO PAULO 
(176) 

CAPE TOW
N 

(209)



T
H

E
 W

E
A

LT
H

 R
E

P
O

R
T

R
esidential P

roperty

34     |     E
L

L
IM

A
N

.C
O

M
35     |     E

L
L

IM
A

N
.C

O
M

Future view
K

night Frank’s C
hief E

conom
ist identifies the key global trends that  

w
ill shape prim

e residential property m
arkets in 2017 and beyond

JAM
ES ROBERTS

CHIEF ECONOM
IST

S
electin

g headline risks and 

opportun
ities from

 the 

deluge of issues facin
g the 

w
orld’s prim

e residential 

m
arkets in 2017 is a challen

ge. 

G
eopolitical currents from

 E
urope, 

the U
S and C

h
in

a are inescapable – 

but so too are the m
ore intan

gible 

lifestyle and social sh
ifts that are 

in
fluencin

g how
 people use property.

Politics is everyth
in

g 
B

rexit and T
rum

p took m
any by 

surprise. T
he sam

e w
ill not be true in 

2017: investors are now
 w

ell aw
are that 

anything is possible w
hen voters are 

called to the ballot box. E
lection

s in 

the N
etherlands, France and G

erm
any 

w
ill have m

any looking to stay ahead 

of un
favourable results, w

ith m
oney 

on the m
ove to safe haven

s. E
uropean 

political risks w
ill w

eigh on southern 

E
uropean m

arkets as investors look 

 

FORW
ARD VIEW

Prim
e residential price forecast 2017

Shanghai

Sydney

M
onaco

Dubai

Geneva

Paris

Singapore

Hong Kong

New
 York

London

M
iam

i Beach

+8%
 

+5%

+5%
 

+3%
 

+3%
 

+2%
 

+2%
 

+0%
 

+0%
 

+0%
 

-5%
 

to protect them
selves from

 potential 

E
urozone turm

oil. 

T
h

e A
m

erican
 Em

pire 
A

t a tim
e w

hen m
any G

20 nation
s 

are still cutting interest rates and 

turn
ing the quantitative easing tap, 

the U
S econom

y is strong enough 

to m
ove tow

ards norm
alising its 

m
onetary policy. A

 strong dollar 

w
ill rein

force the spending pow
er 

of A
m

erica’s w
ealthy, and persuade 

capital elsew
here in the w

orld that 

it w
ould be better off

 in U
S-based 

incom
e-producing investm

ents w
hile 

exchange rates fi
nd their true levels. 

C
apital controls in A

sia and elsew
here 

w
ill buckle in 2017 as m

arket realities 

reassert them
selves. E

xpect m
ore 

in
flow

s into U
S m

arkets w
here 

investors w
ill feel it is safer to sit out 

the storm
 am

id the com
parative calm

 

of a grow
ing A

m
erican econom

y. 

D
on’t forget A

sia 
T

he n
arrative surroundin

g C
h

in
a’s 

econom
y sh

ifted from
 “opportun

ity” 

to “risk” after the fi
n

ancial crisis, 

as all the upbeat argum
ents about 

stellar w
ealth creation w

ere replaced 

by an
gst over indebted local 

govern
m

ents and state enterprises. 

T
he gloom

 is overdone: w
h

ile the 

an
nual percentage grow

th rate 

m
ay have fallen

, in 2017, the IM
F is 

forecastin
g C

h
inese G

D
P to reach 

U
S$12.4 trillion

, m
ore than tw

ice 

the level recorded in 2010. A
sia 

has been th
rough several years of 

readjustm
ent, due to com

m
odity 

price correction
s and a sh

ift aw
ay 

from
 export-driven grow

th tow
ards 

a con
sum

er-led econom
y. In 2017, 

th
is w

ill begin to pay dividends, as 

th
reats of W

estern protection
ism

 

recede and dom
estic con

sum
ption 

creates a m
ore self-reliant A

sia. 

T
he sign

s are that U
H

N
W

I A
sian 

investors are set to expand their 

property investm
ent requirem

ents. 

Tem
porary space 

G
eopolitical issues aside, the single 

biggest trend shaping investm
ent 

pattern
s globally is digital disruption. 

To take a single exam
ple, A

irbnb 

and sim
ilar sites have facilitated the 

grow
th of short-stay accom

m
odation 

option
s just as fragm

entation in the 

global econom
y is sending m

ore 

em
ployees “on the road”: the latest 

O
E

C
D

 data points to close to 20%
 

year-on-year grow
th in international 

tem
porary assign

m
ents. T

his process 

is set to be super-charged as fi
rm

s 

m
ove London-based staff

 around 

E
urope – at least until there is greater 

clarity over B
rexit. C

ity authorities are 

struggling to w
ork out how

 to police 

this process, concerned over the 

im
pact both on the hotel sector and on 

full-tim
e residents. E

xpect investors 

to focus on these em
ergin

g sectors 

– w
ith the w

orld’s leadin
g cities the 

m
ain investm

ent targets.

H
om

e com
forts

A
 guide to w

here – and w
hy – U

H
N

W
Is choose to settle, based on detailed 

insights from
 our A

ttitudes Survey 

The outlook for Asian econom
ies rem

ains positive

Source: Knight Frank Research

AFRICA

ASIA
AUSTRALASIA

EUROPE

LATIN 
AM

ERICA

M
IDDLE
EAST

NORTH 
AM

ERICA

RUSSIA/
CIS

100% Line weight relates to %
 of survey respondents

 
2%

LIFESTYLE 8.2
PERSONAL SECURITY 8.2

SAFE HAVEN FOR CAPITAL 7.7

EDUCATION FOR CHILDREN 7.5

OPPORTUNITY FOR CAPITAL APPRECIATION 7.4

HEALTHCARE 7.1

ACCESS TO TRANSPORT LINKS 6.9

BUSINESS REASONS 6.8RUSSIA/CIS

EUROPE

LATIN AM
ERICA

M
IDDLE EAST

NORTH AM
ERICA

AFRICA
ASIA

AUSTRALASIA

3739

Global Average

3230

2932
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2526

4628

4229

2730
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Australia

Canada

China

France

Germ
any

Hong Kong
Kenya

M
auritius

M
exico

M
onaco

New
 Zealand

Nigeria

Panam
a

Saudi Arabia

Singapore
South Africa

Spain
Sw

itzerland

UKUSUnited Arab Em
irates
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Asia

Australasia
Europe

Latin Am
erica

M
iddle East

North Am
erica

Russia/CIS

CHO
ICES BY PO

PULARITY

1
ST

5
TH

4.3

4.0

4.0

3.4

3.3

3.3

3.3

3.2

3.2

3.1
SAUD

I AR
ABIA  

TAIW
AN

M
ALAYSIA

 

UN
ITED AR

AB 
EM

IR
ATES

IN
D

IA 

RUSSIA 

HO
N

G KO
N

G 

SIN
G

APO
RE

ITALY  

 SPAIN

OUTSIDE   

INSIDE

GLOBE TROTTERS
W

here the w
ealthy are m

ost likely to ow
n hom

es
SAFE AND SOUND
The m

ost im
portant factors for UHNW

Is  
w

hen choosing som
ew

here to live

HOM
E AND AW

AY
%

 of UHNW
Is likely to buy a new

 hom
e in or outside  

their country of residence in the next tw
o years

Notes: Respondents were asked to rank each factor out of 10 with 1 being the least im
portant

Notes: Data relates to %
 of survey respondents 

who said a significant num
ber of their clients  

owned hom
es in each region. See Databank 

(page 61) for com
plete num

bers. 

DESTINATION BOARD 
M

ost popular second hom
e 

locations for UHNW
Is

PORTFOLIO BUILDING
Average num

ber of hom
es ow

ned by UHNW
Is

Source: The W
ealth Report Attitudes Survey



T
H

E
 W

E
A

LT
H

 R
E

P
O

R
T

R
esidential P

roperty

36     |     E
L

L
IM

A
N

.C
O

M
37     |     E

L
L

IM
A

N
.C

O
M

N
eighbourhood 

w
atch

E
xperts from

 across the K
night Frank

netw
ork report on the neighbourhoods  

poised to outperform
 in four key categories

D
UBAI SOUTH, D

UBAI
DANA SALBAK, KNIGHT FRANK M

IDDLE EAST
Set to becom

e the em
irate’s flagship urban project, 

D
ubai South is a neighbourhood to w

atch. H
om

e 

to the E
xpo 2020 site, the area benefits from

 

ongoing govern
m

ent spending on in
frastructure 

projects, notably the expan
sion of A

l M
aktoum

 

International A
irport and the D

ubai M
etro’s R

ed 

Line (R
oute 2020) w

hich, once com
plete, w

ill add 

to the potential for capital value grow
th in the 

location. T
he fi

rst tw
o residential com

m
un

ities, set 

for com
pletion by June 2019, are expected to feature 

aff
ordable apartm

ents and tow
n

houses w
ith prices 

starting from
 300,000 U

A
E

 dirham
s for a studio. 

RAN
D

W
ICK, SYD

N
EY

M
ICHELLE CIESIELSKI, KNIGHT FRANK AUSTRALIA

Located in the heart of the E
astern Suburbs, 

R
andw

ick’s heritage-listed hom
es are dotted  

around tw
o hospitals, a un

iversity cam
pus and the 

R
oyal R

andw
ick R

acecourse, w
hile som

e of Sydney’s 

fi
nest beaches are w

ithin w
alking distance. 

C
om

m
uting into the central business district w

ill 

be m
ade easier w

ith the open
ing of several station

s 

on a new
 light railw

ay line, w
hich is scheduled for 

com
pletion in 2018. A

 renovated, m
odern house 

starts from
 A

$2.3m
, w

hile contem
porary, higher 

den
sity projects currently in the pipeline look 

set to push the m
edian price for an apartm

ent 

sign
ificantly higher than the current A

$850,000.

SOUTH M
AIN

, VAN
COUVER

KEVIN SKIPW
ORTH, DEXTER ASSOCIATES

Intersecting V
ancouver’s east and w

est sides,  

South M
ain is the gatew

ay to the city’s dow
ntow

n 

core, w
ith the trendy M

ain Street neighbourhood 

and O
lym

pic V
illage at either end. W

ith m
any sites 

ready for redevelopm
ent, new

 buildings w
ill off

er 

breathtaking view
s of both the dow

ntow
n skyline 

and the ski m
ountain

s of the N
orth Shore.  

Further expan
sion of the city’s underground 

and rail netw
ork w

ill provide access along 

W
est B

roadw
ay across V

ancouver and potentially  

as far as the U
n

iversity of B
ritish C

olum
bia.

Land ban
king is already occurring as developers 

anticipate grow
th. C

urrently, C
$1m

 w
ill buy a  

new
 tw

o-bedroom
, tw

o-bathroom
 apartm

ent w
ith 

m
ountain view

s, w
ith prices typically ranging  

from
 C

$800 to C
$1,200 per square foot – but these 

values look set to increase. 

N
ORTH OF RUN

DA, N
AIROBI

BEN W
OODHAM

S, KNIGHT FRANK KENYA
T

he in
fluential residents’ association in the 

traditionally high-end suburb of R
unda w

orks hard  

to en
sure that new

 developm
ents are in keeping 

w
ith the character of the area, w

hich w
as fi

rst 

developed in the 1970s to house U
n

ited N
ation

s staff
. 

H
ow

ever, there is a scarcity of plots and developm
ent 

opportun
ities, leaving buyers w

ith lim
ited option

s. 

T
he new

 northern bypass has now
 opened up the 

area north of R
unda, leading to the sudden and rapid 

expan
sion of the suburb into the surrounding coff

ee 

fields. T
he diplom

atic com
m

un
ity is already leasing 

accom
m

odation beyond R
unda in new

 developm
ents 

such as E
den V

ille, Four-W
ays Junction and Five 

Star M
eadow

s. T
hese new

 housing estates and gated 

com
pounds are w

ell served by facilities including 

top schools and sports com
plexes, and are w

ithin 

easy reach of T
w

o R
ivers M

all, E
ast A

frica’s biggest 

shopping centre, due to open early in 2017. 

EAST GUAN
GGU, W

UHAN
DAVID JI, KNIGHT FRANK CHINA
E

ast G
uan

ggu refers to the eastern exten
sion 

of the G
uan

ggu area, a new
 h

igh-tech hub in 

W
u

han
, central C

h
in

a’s m
ost popu

lous city. 

T
h

is em
ergin

g residential area has attracted a 

num
ber of m

ajor C
h

inese developers, includin
g 

G
reen

land G
roup, V

an
ke, C

SC
 Land and Landsea 

G
roup. In

frastructure is a m
ajor driver. T

w
o new

 

m
etro lines currently under con

struction w
ill 

supplem
ent the four existin

g lines and six bus 

routes that criss-cross the neighbourhood. V
arious 

healthcare facilities, includin
g th

ree hospitals, are 

plan
ned alon

g w
ith a num

ber of public projects, 

all aim
ed at attractin

g affl
uent w

orkers in the 

tech
nology sector. N

ew
 residential developm

ents 

feature a m
ix of h

igh-rise apartm
ents and villas, 

w
ith tw

o- or th
ree-bedroom

 apartm
ents w

ith 

betw
een 80 and 140 sq m

 of space com
m

andin
g  

80
0,0

0
0 to 1.4m

 yuan
, w

h
ile a typical villa (170 to 

250 sq m
) w

ill fetch around 3m
 yuan.

CEN
TRO, M

AD
RID

HUM
PHREY W

HITE, KNIGHT FRANK SPAIN
T

he historic quarter to the east of M
adrid’s icon

ic 

Puerta del Sol plaza, w
hich stretches betw

een A
lcalá, 

Sevilla and C
arrera de San Jerón

im
o, is undergoing a 

m
ajor tran

sform
ation. D

ue for com
pletion in 2018, the 

new
 C

entro C
analejas M

adrid w
ill see the renovation 

of seven adjacent buildings, all previously occupied 

by Spain’s top ban
ks. T

he heritage of the buildings 

is being carefully preserved due to their high 

architectural value. T
he developm

ent, w
hich w

ill  

be hom
e to a 200

-room
 Four Season

s lu
xury hotel,  

22 exclusive residences w
ith all hotel services included 

and high-end boutiques, is expected to be a catalyst 

for w
ider regeneration in the city centre.

W
EST ASPEN 

RAIFIE BASS, DOUGLAS ELLIM
AN 

A
spen’s enviable year-round social calendar m

ean
s 

m
any out-of-tow

n buyers con
fi

ne their search to the 

dow
ntow

n area, keen to be in the heart of the action 

and just a short w
alk from

 the gondola, restaurants 

and entertain
m

ent. Just a m
ile and a half aw

ay, 

how
ever, W

est A
spen is begin

n
ing to rise in buyers’ 

estim
ation

s. N
orth of M

ain Street, in
sulated from

 the 

hustle and bustle but con
nected via a tw

ice-hourly 

bus service run
n

ing w
ell into the even

ing, W
est A

spen 

off
ers property values around half those of dow

ntow
n. 

Single fam
ily hom

es predom
inate and prices are 

close to U
S$1,000 per sq ft, com

pared w
ith values of 

U
S$3,000 per sq ft dow

ntow
n. A

 half-duplex property 

typically starts at U
S$1.5m

, and a detached single 

fam
ily hom

e at U
S$2.5m

. 

LOW
ER EAST SID

E, M
AN

HATTAN
HOW

ARD M
ARGOLIS, M

ARIE ESPINAL & JEFF ADLER, 
DOUGLAS ELLIM

AN
A

ccording to the N
ew

 York T
im

es, the city’s Low
er  

E
ast Side – traditionally hom

e to an im
m

igrant, 

w
orking-class com

m
un

ity – is “w
here gritty m

eets 

trendy”, off
ering authentic N

ew
 York w

ithout the 

w
hitew

ashing. T
he neighbourhood betw

een H
ouston 

and D
elancey and east of B

ow
ery to the E

ast R
iver  

is undergoing a tran
sform

ation, w
ith m

odern glass-

fronted condos springing up alongside century-old 

red brick tenem
ents, and projects such as the U

S$1bn  

E
ssex C

rossing developm
ent acting as a catalyst for 

w
ider gentrification. D

ue for com
pletion in 2024,  

this n
ine-building project w

ill encom
pass a 15,000 

sq ft public park, retail and offi
ce space and w

ill be 

the new
 hom

e of the E
ssex Street M

arket, reflecting 

the area’s burgeon
ing reputation for gastronom

y 

and artisanal crafts. C
urrently, prices for one- and 

tw
o-bedroom

 condos – w
hich m

ake up the bulk of the 

neighbourhood’s existing housing stock – start from
 

U
S$675,000 and U

S$1.35m
 respectively.

G
entrification &

 
the ripple eff

ect

SAN
TO SPIRITO AN

D
 PORTA 

ROM
AN

A, FLOREN
CE

AM
Y REDFERN, KNIGHT FRANK INTERNATIONAL

T
he traditional hom

e of Florentine artisans, the  

areas of Santo Spirito and Porta R
om

ana, south  

of the R
iver A

rno, off
er easy access to the historic 

tourist centre – w
ithout the crow

ds. Packed w
ith 

w
orkshops and antique galleries, they are also  

hom
e to craft and farm

ers’ m
arkets, sm

all 

restaurants, churches containing im
portant  

artw
ork, several theatres and the city’s green lung,  

the renow
ned B

oboli G
ardens. T

ypical buildings  

are low
er-rise and narrow

er than elsew
here in 

Florence, w
ith m

any of the “N
oble Palazzi” built in 

the 1500s still belonging to the sam
e fam

ilies.  

A
round €

500,000 w
ill buy a tw

o-bedroom
 apartm

ent 

that m
ay be in need of som

e m
odernisation, w

hile 

€
1m

 w
ill secure a tw

o- or three-bedroom
, new

ly 

restored apartm
ent w

ith a lift and balcony or terrace.

QUARTIER D
ES PÂQUIS, GEN

EVA
ALEX KOCH DE GOOREYND,  
KNIGHT FRANK INTERNATIONAL
Positioned on the R

ight Bank, sandw
iched betw

een  

five-star lakefront hotels and G
eneva’s m

ain station,  

is the bohem
ian quarter of Pâquis. O

nce overlooked,  

the area is now
 undergoing a transform

ation sim
ilar 

to that seen in London’s N
otting H

ill G
ate in the 1970s. 

A
t the busier northern end, close to the station, prices 

range betw
een SFr9,000 and SFr13,000 per sq m

 w
hile 

the quarter’s quieter southern end, located close to the 

lake, sees prices reach SFr20,000 per sq m
, the high- 

quality G
evray project being a case in point. Pâquis is 

seeing the pace of redevelopm
ent quicken, suggesting 

that the quarter w
ill outperform

 the rest of the city by 

som
e m

argin over the next five to 10 years.

Infrastructure 
&

 transport
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creative industries

M
ED

IASPREE, BERLIN
DOROTHEA M

ETASCH, ZIEGERT IM
M

OBILIEN
Set in the heart of the borough of Friedrichshain-

K
reuzberg, w

hich straddles E
ast and W

est B
erlin, 

M
ediaspree is now

 hom
e to T

he C
oca-C

ola C
om

pany 

and M
ercedes B

en
z, w

hich sit alongside hip clubs 

and the district’s m
ost icon

ic landm
ark, the 

listed O
berbaum

 B
ridge w

ith its striking tow
ers. 

C
orporation

s are follow
ing in the footsteps of the 

creative industries that have already set up hom
e 

here and housing dem
and is surging accordingly. 

B
erlin w

ill soon get its fi
rst high-rise skyline w

ith 

an entire row
 of residential projects plan

ned along 

the w
aterfront. T

w
o-bedroom

 apartm
ents start at 

€
500,000 and dem

and is expected to be high.

ZHAN
GJIAN

G, SHAN
GHAI

REGINA YANG, KNIGHT FRANK CHINA
Located in Shanghai’s Pudong district, east of the 

historic centre, Zhangjiang has been know
n as an 

industrial area and m
anufacturing base since the 

early 1990s. B
ut in recent years, the area has been 

tran
sform

ed into a m
ajor residential com

m
un

ity, 

follow
ing in the footsteps of neighbouring Lianyang 

H
uam

u. A
s an IT hub, Zhangjiang attracts 

talent from
 the m

anufacturing, IT, bio-m
edical 

and new
 m

aterials sectors, w
hich is creating 

strong residential dem
and. R

apid in
frastructure 

developm
ent has also brought people into 

Zhangjiang: a further five m
etro lines w

ill soon pass 

through the area, in addition to the existing M
etro 

Line 2. A
 budget of 40m

 yuan w
ill buy a detached 

villa of around 300 sq m
, w

hile a larger hom
e of 

around 1,000 sq m
 w

ill com
m

and 150m
 yuan. T

w
o- 

and three-bedroom
 apartm

ents of 90 to 130 sq m
  

fetch betw
een 5m

 and 7m
 yuan respectively.

M
AJIW

ADA-KASARVADAVALI, 
THAN

E, M
UM

BAI
DR SAM

ANTAK DAS, KNIGHT FRANK INDIA
A

fter decades of being labelled as the poor cousin, 

M
ajiw

ada-K
asarvadavali in T

hane, a city w
ithin the 

M
um

bai m
etropolitan area, is now

 show
ing sign

s  

of realising its prom
ise. U

p until a few
 years ago,  

the m
ajority of job opportun

ities w
ere in industry; 

now
, the focus has shifted to the service and high-

tech sectors, w
ith the country’s largest technology 

fi
rm

s queueing up to set up offi
ces. A

 new
 m

etro rail 

line w
ill sign

ificantly boost con
nectivity, and the 

area’s social in
frastructure – prem

ium
 m

alls,  

good schools and excellent healthcare facilities –  

is im
proving rapidly alongside the developm

ent of 

am
en

ity-rich, high-rise residential projects.  

A
t around R

s10m
 to R

s15m
 for a tw

o-bedroom
 

apartm
ent, property prices in M

ajiw
ada-

K
asarvadavali rem

ain very com
petitive – for now

. 

KAM
OGAW

A RIVER AREA, KYOTO
NICHOLAS HOLT, KNIGHT FRANK ASIA-PACIFIC RESEARCH 
Fam

ous for its num
erous Shinto shrines, Buddhist 

tem
ples, gardens and palaces, Japan’s form

er 

im
perial capital is attracting grow

ing interest from
 

property investors at hom
e and abroad. Buyers 

from
 C

hina, and in particular Taiw
an, have been 

increasingly active in the new
-build m

arket, w
hich 

has further encouraged a scram
ble for lim

ited 

developm
ent land plots by developers. U

nderpinning 

dem
and is a strong local econom

y centred around  

IT and tourism
 – Kyoto is hom

e to 17 U
N

E
SC

O
 

heritage sites – the city’s beautiful m
ountainous 

backdrop and its lim
ited supply of quality residential 

product. T
he K

am
ogaw

a R
iver area, around the Kyoto 

Im
perial Palace and Shim

ogam
o shrine, has been  

the epicentre for m
uch of this developm

ent and  

looks w
ell placed to outperform

 its neighbours.

TOPHAN
E, BEYOGLU, ISTAN

BUL 
ÖZLEM

 ATALAY, PAM
IR & SOYEUR

Tophane, a neighbourhood w
ithin the Beyoğlu 

district of Istanbul, is located w
ithin w

alking  

distance of the Bosphorus and from
 2017 is hom

e  

to the G
alataport Project, a m

ajor regeneration of  

the port and 1.2km
 w

aterfront that w
ill deliver 

tourist, com
m

ercial and cultural developm
ent. To 

the north of Tophane, already hom
e to the Istanbul 

M
useum

 of M
odern A

rt, tradesm
en’s w

orkshops 

share narrow
 streets w

ith chic cafes and art galleries, 

w
hile the area close to Boğazkesen Street, w

ith its 

w
ood and stone buildings dating back to the O

ttom
an 

era, is attracting the attention of developers eager 

to m
arry the authenticity of the old facades w

ith 

high-specification interiors. A
n older one-bedroom

 

apartm
ent in Tophane (70 to 80 sq m

) starts at  

500,000 liras, w
hile a new

 one-bedroom
 apartm

ent 

w
ill fetch closer to 1.2m

 liras. 

SOUTH COAST, BARBAD
OS

EDW
ARD DE M

ALLET M
ORGAN,  

KNIGHT FRANK INTERNATIONAL

T
he South C

oast of B
arbados has long been 

overlooked, w
ith m

ost buyers gravitating instead 

tow
ards the island’s w

estern coastline. B
eachfront 

locations around A
ccra B

each and St Law
rence 

B
each now

 off
er relatively good value and easy 

access. B
y com

parison, the opportunities for  

those looking in the U
S$1 to U

S$2m
 bracket on the 

W
est C

oast are narrow
ing. D

evelopers have picked 

up on this trend w
ith the delivery of new

 projects 

such as the C
apri developm

ent that should attract 

further high-quality developm
ent to the South C

oast.

M
AYFAIR, LON

D
ON

LIAM
 BAILEY, KNIGHT FRANK GLOBAL RESEARCH

O
ne strategy for identifying tom

orrow
’s 

hot investm
ent is to start w

ith today’s m
ost 

un
fashionable. Follow

ing a dism
al 2016 – w

ith 

price falls of up to 10%
 and sales volum

es plunging 

25%
 – the prim

e central London m
arket could stake 

a convincing claim
 to that title. H

ow
ever, a little 

perspective is required. T
his is a m

arket w
hich has 

over the last 40 years delivered an
nual average 

total return
s of 14%

, w
hile outperform

ing every 

m
ajor global lu

xury residential m
arket. A

nd, at its 

very heart, sits M
ayfair, an already gilded enclave 

now
 being buff

ed and burn
ished by the addition 

of a range of upm
arket retail, hotel, restaurant and 

streetscape investm
ents. G

entrification m
ight 

not be quite the right w
ord for M

ayfair’s latest 

overhaul, but the area’s position as London’s leading 

residential address is set to be cem
ented over the 

next few
 years by the arrival of som

e of the w
orld’s 

m
ost prestigious residential developm

ents.

10TH ARRON
D

ISSEM
EN

T, PARIS
M

ARK HARVEY, KNIGHT FRANK INTERNATIONAL
T

he 10th arrondissem
ent, in the north-east of central Paris, com

bines stun
n

ing period buildings  

that capture the history and essence of the French capital w
ith a hip, edgy atm

osphere that appeals  

to a young, trendy crow
d. W

ith neighbouring arrondissem
ents such as the 2nd and 9th com

m
anding  

higher prices, the 10th off
ers great value in an enviably central location. T

he w
ide boulevards, w

alkw
ays  

and bars and restaurants springing up along the C
anal St M

artin – a car-free zone at w
eekends,  

to the delight of cyclists and pedestrian
s – com

bine to create a vibrant and diverse neighbourhood.  

T
here is a cosm

opolitan feel about the area that attracts artists, fashion designers and those w
orking  

in the creative industries, w
hich has in turn led to a w

ave of trendy aff
ordable boutiques. A

 100 sq m
 

apartm
ent w

ill cost betw
een €

750,000 and €
950,000. 

Value hunters

W
OOD

STOCK, CAPE TOW
N

ANNE PORTER, KNIGHT FRANK SOUTH AFRICA
Situated on the slopes of Table M

ountain, this 

is the last rem
aining inner city area available 

for redevelopm
ent and benefits from

 an U
rban 

D
evelopm

ent Tax Incentive schem
e that encourages 

urban renew
al through private sector investm

ent. 

A
 m

ixed-use area, W
oodstock features w

arehouses, 

loft conversions, new
 apartm

ent blocks and a m
ix 

of freestanding and sem
i-detached hom

es, m
any of 

them
 V

ictorian. T
hese latter properties in particular 

are highly sought after by those seeking an urban, 

cosm
opolitan and trendy lifestyle close to C

ape Tow
n 

and keen to take advantage of W
oodstock’s convenient 

transport links and popular entertainm
ent venues. 

T
he average price of a property has risen sharply in 

recent years to 2.2m
 rand. 

HAN
COCK PARK, LOS AN

GELES
THE ALTM

AN BROTHERS, DOUGLAS ELLIM
AN

E
ast of B

everly H
ills, heading tow

ards dow
ntow

n 

Los A
ngeles, lies H

ancock Park. B
uilt in the 1920s 

around the grounds of a private golf club, the 

W
ilshire C

ountry C
lub, and the Los A

ngeles Ten
n

is 

C
lub, the neighbourhood’s large E

ast C
oast-style 

hom
es are attracting grow

ing dem
and. H

igh-

end restaurants, new
 boutiques and good private 

schools are tem
pting those buyers w

ho have sm
aller 

budgets, yet w
ant to rem

ain w
ithin a 10 to 15 m

inute 

drive of B
everly H

ills. W
ith values alm

ost half those 

found in neighbouring upm
arket districts such as 

Santa M
on

ica, V
en

ice B
each and B

everly H
ills,  

a four-bedroom
 detached hom

e on a 10,000 sq ft plot 

starts at around U
S$5m

.
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all respondents w
ished to continue increasin

g their 

allocation
s to property over the next 12 m

onth
s and 

h
igh

lighted a num
ber of reason

s w
hy, not least the 

scope this off
ers for acquiring tangible assets outside 

th
eir dom

estic econ
om

y, an
d th

e opp
ortu

n
ity to 

exercise total control over their assets.

So, w
here w

ill these investors be lookin
g in 2017? 

K
n

igh
t F

ran
k

’s latest G
lobal C

ities com
m

ercial 

property report h
igh

lights a nu
m

ber of key trends 

for intern
ation

al real estate investors in the current 

econ
om

ic en
viron

m
en

t. T
h

ese in
clude th

e rise of 

real estate as part of a w
ider and deeper “real asset” 

p
ortfolio, alon

gsid
e in

frastru
ctu

re in
vestm

en
ts 

and other physical assets, w
h

ich share m
any of the  

characteristics that m
ake property so attractive.

A
lso h

igh
lighted, and of particu

lar relevance to 

private investors, is the rise of investm
ent-qu

ality 

“bu
ild

in
gs w

ith bed
s”. T

he m
ost obviou

s exam
ple 

in th
is category is hotels, but clients are increasin

gly 

askin
g for advice on the developm

ent, purchase and 

m
an

agem
ent of assets such as private rented sector 

residential investm
ents, student housing, senior living 

and healthcare facilities. U
nder-supply of such assets, 

com
bined w

ith clear dem
ograph

ic-driven dem
and 

trends, is attracting interest from
 both investors and 

from
 developers w

ho are creatin
g products suitable 

for real estate investm
ent portfolios.

A
lon

gside these lon
ger term

 tren
ds, on page 44 

w
e turn the spotlight on a sector w

e feel w
ill becom

e 

m
ore and m

ore attractive to private investors over 

th
e n

ext few
 years: u

rban
 logistics. T

h
is sector is 

undergoing a revolution as rapid urban
isation drives 

the grow
th of global cities at the sam

e tim
e as trends 

such as the explosion in e-com
m

erce tran
slate into 

dem
and for ever greater volum

es of goods to be m
oved 

at ever faster speeds around these new
 conurbation

s. 

W
ith short reaction tim

es and precise delivery slots 

becom
ing increasingly valuable to retailers as points 

of d
ifferen

tiation
, “local” real estate storage an

d 

logistics facilities are in
 h

igh dem
an

d. A
dd to the 

m
ix th

e prosp
ect of bein

g able to buy u
rban

 lan
d 

at a relatively low
 en

try price poin
t, an

d there are 

com
pellin

g reason
s to invest.

The incom
e com

ponent m
akes 

returns on real estate m
ore 

predictable, with real cash  
flows providing a cash return 
regardless of the underlying 
change in asset values

IPD Global Annual
Property Index

M
SCI Global 

Equities (ACW
I)

FTSE Global Govt Bond
Index (7-10 years)
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Com
parative perform

ance of property v other investm
ents

Sources: IPD, M
SCI, FTSE

A
lth

ou
gh

 m
an

y p
eop

le w
ill h

ave b
een  

relieved to see th
e back of 20

16, global 

com
m

ercial real estate rem
ained a beacon 

of ligh
t th

rou
gh

ou
t th

e year for b
oth 

in
stitu

tion
al an

d private in
vestors. T

ran
saction 

volu
m

es w
ere robu

st and retu
rn

s favou
rable w

hen 

m
easured again

st other asset classes.

Private investors have been key players in the global 

m
arket for som

e tim
e n

ow
, accou

ntin
g for 20

–25%
  

of all tran
saction volum

es over the last 10 years, but 

th
is rose to nearly 30%

 in 2016. From
 a perform

ance 

perspective, it is easy to see the attraction. A
ccording 

to an
alyst M

SC
I, global real estate has delivered an 

u
n

leveraged retu
rn of 6.3%

 over the past 10 years, 

risin
g to 9%

 per an
nu

m
 over the past fi

ve years (to 

D
ecem

ber 20
15), w

ith
 star p

erform
ers in

clu
d

in
g 

Indonesia (15.3%
), Ireland (14.7%

) and the U
S (12.0%

), 

w
h

ile A
ustralia, C

an
ada, M

alaysia, H
on

g K
on

g and 

the U
K

 have also posted stron
g return

s.

Indeed, on both an absolute return and risk-adjusted 

basis, real estate has perform
ed very w

ell again
st the 

tw
o largest asset classes: equities and fi

xed incom
e. 

E
ven the global financial crisis only served to highlight 

the relatively defen
sive n

atu
re of real estate, w

ith 

dow
nw

ard valuation adjustm
ents at least partly off

set 

by return
s from

 incom
e.

W
hile the return on global equities has been nearly 

as stron
g as for real estate over a 10

-year period, real 

estate return
s really com

e into their ow
n on a risk-

adju
sted basis. T

h
e in

com
e com

p
on

en
t, coupled 

w
ith

 slow
er capital-d

riven
 cycles, m

akes retu
rn

s 

on real estate m
uch m

ore predictable th
an retu

rn
s 

on equities, w
ith real cash flow

s providin
g a source 

of cash retu
rn regardless of the u

nderlyin
g chan

ge 

in asset values. O
ver the sam

e 10
-year period global 

bon
d

s h
ave ben

efited from
 sim

ilarly low
 levels of 

volatility as real estate, but the return profi
le has been 

m
arkedly w

eaker over the past five years.

L
ookin

g ah
ead

, in
vestors are u

n
d

erstan
d

ably 

cautious given w
eak global econom

ic forecasts and 

the expectation of further geopolitical uncertainty.  

B
ut despite th

is, sign
ificant appetite for the m

arket 

rem
ain

s. O
ur fi

rst Fam
ily O

ffi
ce Investm

ent T
rends 

survey (covered in m
ore detail overleaf) found that 

M
any happy 

returns
Private investors are taking advantage  
of the strong long-term

 perform
ance of 

com
m

ercial  property – and exploring  
new

 sectors of the m
arket

ANTHONY DUGGAN
HEAD OF CAPITAL M

ARKETS RESEARCH

PRIVATE PROPERTY
Global property investm

ent by investor type

Source: RCA

opposite:  
Hong Kong’s iconic skyline
below

:
The CBD, Sydney

2007
2010

2013
2016

Funds, institutions 
and other investors

Private wealth

80%

20%

77%

23%
24%

76%

27%

73%
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In
-h

ou
se exp

ertise
A

 n
u

m
ber of th

e m
ore establish

ed fam
ily offices 

discussed their decision to open a dedicated offi
ce to 

m
anage their real estate investm

ents, enabling them
 

to brin
g their asset m

an
agem

ent and due diligence 

processes in house. T
ypically, such offi

ces began on 

a lim
ited scale w

ith just a few
 staff

, but grew
 as assets 

under m
an

agem
ent increased.  

Im
portantly, it w

as felt that th
is “on the ground” 

resource gave them
 an advantage in term

s of sourcing 

opportun
ities and buildin

g a portfolio.

Sector selection
O

ur survey also identified offi
ce property as the m

ost 

popular sector in investors’ portfolios, a finding borne 

out by both lon
g-term

 global tran
saction

s data and 

the resu
lts of our A

ttitudes Survey.  

It w
as apparent that som

e investors w
ere nervous 

ab
ou

t th
e stru

ctu
ral ch

an
ges u

n
d

er w
ay in

 th
e 

retail sector, although those w
ith experience of th

is 

particu
lar asset class (from

 their prim
ary business, 

for exam
ple)w

erevery
happy

to
haveexposure. O

thers 

w
ere lookin

g at it selectively.  

T
h

e su
rvey fin

d
in

gs also sh
ow

ed
, as w

e h
ave 

observed through our ow
n advisory w

ork, that logistics 

real estate is becom
in

g increasin
gly attractive to our 

fam
ily offi

ce clients.

R
isk

s an
d

 retu
rn

s
W

e asked respon
den

ts to give u
s th

eir view
 of th

e 

current risk/return opportun
ity in their m

arket area 

in 2017. T
he average score w

as six out of 10 (w
here  

10 w
as best). M

ost fam
ily offi

ces see fu
rther value 

in the m
arket, albeit w

ith som
e concern

s about the 

general econom
ic clim

ate.  

In particular, a num
ber  w

ere “w
orried about pricing 

of ‘core’ real estate in
 certain

 m
arkets” an

d felt, 

correspondingly, that “stock selection w
as key”. W

hen 

asked to clarify w
hat, in their view

, m
ay negatively 

im
pact pricin

g in 2017, a num
ber identified “interest 

rate pressu
res”, “occupation

al dem
an

d” an
d “low

 

forecast rental grow
th” as their prim

ary concern
s.  

O
ther respondents w

ere m
ore upbeat and suggested 

th
at, given

 th
e con

tin
ued econ

om
ic an

d political 

uncertainty,  concern
s from

 investors cou
ld be a cue  

to buy. T
hey felt strongly that real estate continued to 

provide a safe haven for their capital and a stable and 

secure incom
e return in a low

 grow
th environ

m
ent.

A
p

p
etite for in

vestm
en

t
D

espite an elem
ent of caution expressed from

 som
e 

parts, the clear m
essage w

as that respondents had a 

healthy appetite for further com
m

ercial real estate 

in
vestm

en
t in

 20
17. M

ost talked in
 term

s of large 

double-digit percentage target increases in the level 

of assets under m
an

agem
ent.  

It w
as clear th

at th
e m

ajority still felt “u
n

der-

in
vested

 in
 p

rop
erty” an

d
 w

ere on
 a jou

rn
ey to 

“rebalance overall portfolios”. T
ypically, respondents 

w
ere lookin

g to secure lot sizes from
 £

20 m
illion to 

£
50 m

illion
, although a num

ber talked of scalin
g up 

to over £
10

0 m
illion

, driven both by a desire to get 

m
oney invested m

ore rapidly and a perception that 

the reduced level of com
petition from

 other investors 

at th
is larger lot size m

ight lead to better yields.  

H
ow

ever, it w
as clear that any investm

ents w
ou

ld 

be closely scrutin
ised, w

ith there bein
g no urgency 

to spend m
oney un

less the right opportun
ity arose.

L
ocation

, location
R

espondents’ preferred locations varied considerably 

dependin
g on their dom

icile, w
ith A

ustralia, A
frica 

and the U
S all cited as investm

ent targets for 2017. 

T
he m

ajority, how
ever, continue to look to E

u
rope 

for their allocation
s, w

ith the U
K

 and G
erm

any the 

m
ost popu

lar individual countries. T
he reason

s for 

this included the scale of the m
arket, relative liquidity 

and the depth of opportun
ities available.  

O
nce again, these results reflect the outcom

e of our 

A
ttitudes Survey, w

here the m
ajority of respondents 

favoured investm
ent in E

urope.  

L
on

g-term
 view

T
he resu

lts of th
is fi

rst Investm
en

t T
ren

d
s su

rvey 

clearly show
 th

at fam
ily offi

ces’ relation
sh

ip w
ith 

com
m

ercial property w
ill on

ly stren
gthen fu

rther 

over 20
17. T

h
e asset class rem

ain
s an

 im
p

ortan
t 

diversifier from
 their dom

estic econom
y and a “real” 

asset capable of providin
g both a store of w

ealth and 

a stable incom
e com

ponent.  

Private investor allocations are expected to increase 

w
ith

 sign
ifican

t d
ry pow

der targetin
g th

e sector.  

O
ffices rem

ain
 th

e m
ost popu

lar sector alth
ou

gh 

logistics is increasin
gly risin

g up the w
ish list as the 

stron
g fundam

entals becom
e clearer.  

A
s already stated, m

arkets as diverse as A
ustralia, 

the U
S, A

frica and A
sia w

ere identified as potential 

hotspots. H
ow

ever E
u

rope is, by som
e m

argin
, the 

preferred destin
ation of global allocation

s for 2017, 

w
ith the U

K
 rem

ain
ing top of the country list, despite 

the on
goin

g uncertainty of B
rexit.

1: UK
4: FRANCE

5: SINGAPORE
7: SW

ITZERLAND
9: CHINA

10: HONG KONG

PORTFOLIO M
ANAGEM

ENT
UHNW

I portfolio asset allocations

Source: The W
ealth Report Attitudes Survey

Source: The W
ealth Report Attitudes Survey

Investm
ents (equities, bond, cash, precious m

etals, etc)
Real estate investm

ents (excluding prim
ary residence 

and second hom
es)

Prim
ary residences and second hom

es
Personal business
Collectables (art, cars, wine, etc)
Other

I
n

 order to better u
n

derstan
d th

e m
otivation

s 

and com
m

ercial property investm
ent h

abits of 

fam
ily offi

ces, w
e h

ave created the fi
rst K

n
ight 

Fran
k Fam

ily O
ffi

ce Investm
ent T

rends Survey. 

T
he survey’s respondents – identified by the K

night 

Fran
k Private C

lient team
 – are fam

ily offi
ces actively 

involved in com
m

ercial property investm
ent, although 

the len
gth of tim

e they have been investin
g varies. 

A
ll w

ere interview
ed directly. 

T
he resu

lts, con
sidered in conju

n
ction w

ith the 

fi
n

d
in

gs from
 ou

r lon
g-ru

n
n

in
g A

ttitudes Su
rvey, 

com
bine to give us a un

ique u
nderstandin

g of how
 

U
H

N
W

Is view
 and invest in com

m
ercial real estate.

K
ey asset

C
om

m
ercial real estate is an im

portant asset class for 

private investors, w
ith 25-30%

 of global tran
saction 

volu
m

es attribu
ted

 to p
rivate bu

yers. O
u

r 20
17 

A
ttitudes Survey data echoes th

is and show
s that a 

full quarter of private client w
ealth is held in real estate 

investm
ents (excludin

g their prim
ary residence and 

second hom
es). Interestingly, this varies significantly 

from
 region to region, w

ith M
iddle E

astern investors 

h
old

in
g th

e h
igh

est prop
ortion

 (33%
) an

d N
orth

 

A
m

erican investors the low
est (11%

).

In
vestm

en
t d

rivers
W

hen w
e asked respondents to our Investm

ent T
rends 

Survey w
hy they invest in com

m
ercial real estate, the 

m
ajority stated that diversification w

as the prim
ary 

driver. R
eal estate is used in their portfolio to provide 

variation
 from

 both th
eir dom

estic econ
om

y an
d 

across asset classes.  

T
h

e stable in
com

e com
p

on
en

t w
as also a key 

attraction
, an

d th
e term

 “futu
re in

com
e stream

” 

w
as often

 m
en

tion
ed

. W
ith

 capital preservation
 

also im
portant to the respondents it is un

surprisin
g 

to note that there w
as a stron

g preference for “core” 

type in
vestm

en
ts, such as cen

trally located offi
ce 

and retail un
its on lon

g leases. H
ow

ever, there w
as 

also appetite from
 som

e to identify “value add” or 

“opportunistic” investm
ents as part of their strategy.   
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C
on

trollin
g in

terest
M

ost respondents hold their real estate assets directly 

rather than handin
g over their capital to investm

ent 

m
an

agers or real estate fu
n

d
s. T

h
ere w

as a clear 

preference to “know
 w

hat they ow
n” and, im

portantly, 

to “have fu
ll control” of their investm

ents.  

A
 num

ber expressed interest in investin
g in new

 

m
arket areas or sectors, but felt that a lack of expertise 

w
as holding them

 back. O
ne potential solution w

ould 

be to w
ork w

ith a specialist asset m
an

ager to provide 

a correctly structured segregated fund, givin
g both 

control and local m
arket capability.  

Indeed, one investor w
as usin

g a fu
nd veh

icle to 

gain exposure to a new
 m

arket w
ith the intention of 

sw
itching to direct investm

ent once they had gained a 

level of know
ledge that allow

ed them
 to feel com

fortable 

picking appropriate assets and property m
anagers.  

A
 few

 of our respondents w
ere open to club deals 

w
ith “friends and fam

ily”, but usually on condition 

that they retained the controllin
g stake.

A
 fam

ily aff
air

D
iversification and stability are the key drivers for fam

ily 
offi

ces looking to invest in com
m

ercial property, as the 
results of a unique new

 survey by K
night Frank show

ANTHONY DUGGAN
HEAD OF CAPITAL M

ARKETS RESEARCH

ASSET BASE
Current and future investm

ent intentions

Source: Knight Frank Investm
ent Trends Survey

right: 
Com

m
ercial buildings  

in Frankfurt
opposite:
Pavilion REIT in  
Kuala Lum

pur, M
alaysia

AROUND THE W
ORLD

Countries private property investors are m
ost likely to invest in

%
 = Global
average

6%

6%

25%

24%

16%

23%

2: US
3: GERM

ANY
6: SPAIN

8: AUSTRALIA
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John Lew
is, one of the U

K
’s leading retailers, w

hich 10 

years ago w
as directing 75%

 of investm
ent tow

ards its 

stores. Today, three-quarters of investm
ent goes into 

distribution and IT, and just 25%
 to stores.

T
his trend is fuelling strong grow

th in the num
ber 

of logistics facilities, ranging right the w
ay from

 the 

very large regional distribution centres w
here goods 

are stored, photographed, picked, packed and sorted, 

through to urban parcel delivery properties and local 

depots designed to enable the fast “last-m
ile” delivery 

tim
es needed to fulfi

l con
sum

er dem
ands.

G
oin

g th
e extra m

ile
W

hile both are com
pelling investm

ent opportunities, it 

is in these urban, local facilities that w
e see the greatest 

potential for private investors seeking secure long-term
 

returns and looking to tap into the opportunities created 

by the rise of cities and increasing urban
isation. T

his 

tran
slates into a num

ber of com
pellin

g investm
ent 

prospects on both the dem
and and supply side.

First, as e-com
m

erce grow
s, so too does the need 

to service these expandin
g conu

rbation
s w

ith last-

m
ile delivery.  R

etailers and parcel delivery fi
rm

s w
ill 

continue to develop their urban logistics off
er to m

eet 

consum
er dem

and, and the need for m
ore appropriate 

facilities w
ill grow

 com
m

ensurately. T
his is expected to 

drive solid occupancy rates and positive rental grow
th.

Second, vibrant and grow
ing cities need a netw

ork 

of suppliers to fu
nction effi

ciently, from
 fresh food 

suppliers to car parts, trade counters and storage (to 

nam
e just a few

). So it is not just e-com
m

erce driving 

dem
an

d for th
is asset class – other bu

sin
esses are 

looking to establish bases near their custom
ers, too.

T
hird, as cities grow

, the pressure on land and the 

com
petition from

 diff
erent uses inten

sifies. W
e view

 

urban logistics as a potentially attractive entry point 

for gain
ing exposure to land in m

ajor urban centres. 

Investors can adopt a strategy of buying this asset type 

to provide incom
e and capital grow

th potential in the 

short to m
edium

 term
, w

ith longer term
 prospects for 

chan
ge of use, dependin

g on local regu
lation

s, to a 

higher-value usage such as housing.

It is interesting in the light of all this to observe how
 

pressure on land in urban centres is already leading to 

a shortage of suitable logistics facilities. A
 very clear 

exam
ple is in London, w

here govern
m

ent data show
s 

that over half of all industrial land (a designation that 

includes logistics facilities) has been lost to alternative 

uses over the past 20 years. T
his pressure on supply is 

stim
ulating occupier dem

and, and driving rental grow
th 

and asset valuations. W
ith availability of housing such 

a hot topic for m
any expandin

g conu
rbation

s, th
is 

trend looks un
likely to reverse.

W
h

ile few
 w

ou
ld claim

 th
at u

rban
 logistics is a 

glam
orous real estate sector, it is looking increasingly 

attractive to private investors. Strong structural occupier 

dem
and and significant restrictions on suitable supply, 

com
bined w

ith the opportunity to gain exposure to land 

in grow
ing cities, m

ake for a very com
pelling story.

T
H

E
 W

E
A

LT
H

 R
E

P
O

R
T

I
f you w

ere to be asked w
hich com

m
ercial property 

m
arket is being m

ost aff
ected by the internet, a good 

guess w
ould be retail.

T
h

e sector is u
n

dergoin
g m

ajor d
isruption

 as 

custom
ers increasin

gly choose to shop via m
ultiple 

channels and, in particular, m
obile devices. But w

hile 

retail property is undoubtedly being aff
ected by this 

huge shift in consum
er behaviour, it is actually logistics 

that is seeing the biggest step-change in how
 property 

is used and w
here it is located.

T
he revolution is being driven by the accelerating 

trend for online retailing around the globe. Initially led 

by those m
arkets w

ith the deepest internet penetration, 

such
 as C

h
in

a, th
e U

S, th
e U

K
 an

d G
erm

an
y, it is 

now
 gain

ing traction elsew
here as the popularity of 

e-com
m

erce continues to grow
 w

orldw
ide. 

A
 crucial part of the on

lin
e sales experien

ce for

both retailers and consum
ers is the m

ethod by w
hich 

goods reach the buyer. For the retailer, the challenge 

of advertising goods for sale online, m
anaging stock, 
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creating a global pricing strategy and, crucially, getting 

goods to the right place at the right tim
e is a daunting 

one. G
one are the days w

hen products landed in the 

country they w
ere being sold in, then w

ere m
oved to 

a logistics facility before being distributed to a store 

netw
ork using w

ell-understood m
erchandising data.  

N
ow

, those sam
e goods need to be picked, packed and 

delivered to a specific location at very short notice – 

and m
ay then have to w

ork their w
ay back th

rough 

that sam
e system

 if they are returned by the custom
er.

For retailers, this m
ean

s that speed of delivery has 

overtaken price as the m
ain com

petitive battleground. 

Increasin
gly, the key to w

in
n

in
g m

arket share is to 

offer the latest order cut-off tim
es an

d the earliest 

delivery slots. Indeed, som
e retailers are now

 off
ering 

sam
e day delivery, en

ablin
g con

sum
ers to com

bine 

the im
m

ediacy of “bricks and m
ortar” retail w

ith the 

conven
ience of ordering from

 hom
e. 

T
he upshot of all this is a new

 focus on review
ing and 

upgrading logistics netw
orks. See by w

ay of illustration 

R
ight place, right tim

e
T

he surge in online shopping and the dem
and for ever shorter  

delivery tim
es is creating opportunities for private property  

investors in a new
 sector: urban logistics

ANTHONY DUGGAN
HEAD OF CAPITAL M

ARKETS RESEARCH

2015

2016

2017

2018

2019

2020

1.5

1.9

2.4

2.9
3.4

4.1

7.4%

8.7%

10.0%

11.5%
13.0%

14.6%

%
 total retail sales

Source: eM
arketer, August 2016  

Note: Figures exclude travel and event tickets.
Source: Knight Frank Research

CLICK HAPPY
W

orldw
ide e-com

m
erce sales

FROM
 A TO B

The evolution of  com
m

ercial logistics

Sales (US$ trillion)

SUPPLIERS

CUSTOM
ERS

RETAILER
In-store inventory

FULFILM
ENT CENTRE (FC)

Travel to store

Store deliveries

CUSTOM
ERS

E-RETAILER

Parcel hub

PARCEL DELIVERY COM
PANY

Sorting centre

Local parcel delivery centre

SUPPLIERS

FC
FC

Hom
e delivery

Order

Click + collect
Locker delivery

Online
purchases

Returns

CONVENTIONAL RETAIL LOGISTICS

E-COM
M

ERCE RETAIL LOGISTICS

E-com
m

erce requires a significant num
ber of real property assets to function efficiently
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M
IAM

I: US
O

ften thought of as a tourist destin
ation and hom

e for 

w
ealthy residents, draw

n by healthy tax incentives and an 

abundance of sun
sh

ine, rather than as a com
m

ercial property 

hotspot, Florida’s m
ost fam

ous city is reinventin
g itself as a 

creative and tech
nology hub. In-m

overs such as M
icrosoft’s 

In
novation C

entre, the com
pany’s fi

rst in the U
S, in 2014 and  

the em
ergence of a lively art scene around A

rt B
asel have  

led to new
 districts, restaurants and galleries and attracted a  

new
 generation of residents. T

he retail sector in particu
lar is 

th
rivin

g w
ith the recently opened B

rickell C
ity C

entre superm
all, 

part of a w
ider U

S$1.05bn m
ixed-use developm

ent, addin
g new

 

n
am

es to the roster of global and boutique retailers already 

located in the expandin
g M

iam
i D

esign D
istrict and W

ynw
ood 

A
rts D

istrict, plus the new
 M

iam
i W

orldcenter developm
ent, 

schedu
led to open in 2017. In addition

, the city’s education off
er 

continues to im
prove w

ith the U
n

iversity of M
iam

i’s business 

and law
 schools risin

g up the ran
kin

gs.

BEN
GALURU: IN

D
IA 

BERLIN
: GERM

AN
Y

A
s a m

odel for successfu
l regeneration

, B
erlin is currently ridin

g h
igh.  

T
he tw

o central districts of M
itte and K

reuzberg have led the regeneration 

w
ave, w

ith Friedrich
shain the m

ost recent to take on the creative m
antle.  

E
ven B

erlin’s coolest districts are not im
m

une: Pan
kow

, w
ith its buzzin

g 

cu
ltural scene, boutiques and vibrant n

ightlife, is also now
 becom

in
g 

increasin
gly gentrified. R

ecent years have seen an explosion of start-ups  

w
ith m

ore than 40,0
0

0 new
 com

pan
ies incorporated each year. C

rucially,  

the cost of livin
g in B

erlin is one of the low
est in G

erm
any and com

pares 

favourably w
ith the rest of E

urope – for exam
ple, it is around a th

ird less  

than London – encouragin
g a youn

g and vibrant cu
lture. M

ore than  

174,0
0

0 people m
oved to the city in 2014, over half of them

 from
 overseas.  

T
he city’s econom

y is now
 one of the best perform

in
g in the country,  

driven by both tourism
 and services.

Touted as the IT
 and start-up capital of India, B

en
galuru has em

erged as 

an attractive destin
ation for m

u
ltin

ation
al enterprises lookin

g to set up 

in
novation centres and tap into a fresh pool of tech

nology talent. In-m
overs 

includin
g U

ber, A
irbus and V

isa now
 sit alon

gside a healthy start-up scene, 

w
ith hom

e-grow
n tech success stories such as Flipkart, In

M
obi and M

u Sigm
a 

all now
 part of the billion-dollar “un

icorn” club. Im
portantly, the city has  

a num
ber of top-class global research in

stitutes such as the Indian In
stitute  

of Science, as w
ell as m

any state-ow
ned research organ

isation
s that are 

turn
in

g out the in
novative cu

lture and w
orkforce so vital to today’s grow

in
g 

cities. A
s global enterprises look beyond the established hubs to fi

nd new
 

talent pools and centres of in
novation

, B
en

galuru has built a stron
g  

eco-system
 and the m

om
entum

 to em
erge as a leadin

g option for both 

dom
estic and intern

ation
al businesses.

H
ot property

T
he W

ealth R
eport identifies seven hotspots around  

the w
orld that present exciting opportunities for private 

property investors in 2017 and beyond

ANTHONY DUGGAN
HEAD OF CAPITAL M

ARKETS RESEARCH

W
h

ile in
vestm

en
t decision

s w
ill alw

ays dep
en

d on 

the individual – their appetite for risk, their level of 

experience and expertise and the level of return they’re 

looking for – aw
ay from

 the m
ain global gatew

ay cities 

such as London
, N

ew
 York, Tokyo and Paris, a grow

in
g num

ber of 

excitin
g location

s is em
ergin

g, w
ith all the in

gredients needed to  

m
ake them

 attractive long-term
 com

m
ercial real estate investm

ent 

choices for the private investor.

O
ver the follow

ing pages w
e highlight seven cities  that are leading 

the w
ay in developin

g a com
pellin

g m
ix of education

, lifestyle, 

in
frastructu

re, tech
n

ology an
d real estate an

d, in
 th

e process, 

becom
in

g the kind of vibrant, attractive location
s w

here people 

w
ant to w

ork, shop, play and live. W
h

ile each of the cities featured 

here is u
n

ique, they do h
ave certain ch

aracteristics in com
m

on
.  

In particular, the rapid grow
th of tech

nology com
pan

ies is drivin
g 

a w
ave of regeneration and developm

ent that echoes th
rough all 

real estate sectors. C
ities that can provide a favourable environ

m
ent 

for th
is type of business are seein

g sign
ificant investor interest.  

A
 large part of the attraction for these in-m

oving tech fi
rm

s is the 

prospect of becom
ing part of an ecosystem

 that has been designed to 

attract the best talent. E
ducation is a critical com

ponent, en
surin

g 

a regu
lar fl

ow
 of the type of h

igh
ly skilled em

ployees so sou
ght 

after by fast-grow
in

g com
pan

ies in the global “w
ar for talent”. A

nd 

h
and-in

-h
and w

ith th
is com

es dem
and not on

ly for offi
ce sp

ace, 

but for housin
g, retail, logistics, hotels and other types of incom

e-

producin
g real estate.  

For m
ore inform

ation on these hotspots and a host of other cities to 

w
atch, see the latest K

night Frank G
lobal C

ities report.

46     |     

A
m

sterdam
 is w

orkin
g its w

ay up the ran
kin

g of E
uropean tech location

s and w
as rated  

one of the five m
ost in

novative cities in the w
orld in the 2015 C

IT
IE

 survey. T
here is a 

th
rivin

g start-up scene; a host of co-w
orkin

g spaces includin
g B

.A
m

sterdam
, W

eW
ork 

and Spaces, and U
ber, N

etfl
ix and T

esla are am
on

g the m
ajor players optin

g to m
ake 

A
m

sterdam
 their m

ain
land E

urope headquarters. T
here’s no shortage of hom

e-grow
n 

talent, either: A
yden

, for exam
ple, handles on

line paym
ents for clients includin

g Facebook, 

N
etfl

ix, Spotify, U
ber and A

irB
n

B
, and is valued at over U

S$1bn – the N
etherlands’ fi

rst 

“un
icorn”.  A

dd to th
is its con

sistently h
igh score as one of the w

orld’s m
ost liveable 

cities, plus the quality of its tran
sport lin

ks, both via Sch
iphol airport and overland to the 

rest of continental E
urope, and you have a com

pellin
g case for the continued success of 

A
m

sterdam
 as a hom

e for both business and leisure.

AM
STERDAM

: THE N
ETHERLAN

D
S
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Investm
ents of passion  

and objects of desire

Luxury 
Spending  

T
rends

IN
 THIS SECTION 

Luxury Investm
en

t In
dex

W
e reveal the top perform

ers  
and the also-rans in this year’s  

Knight Frank  Luxury  Investm
ent Index
- page 50 

O
w

n
ersh

ip  R
isks

W
hy investm

ents of passion  
require a cool head

- page 54

Investm
en

t D
rivers

The luxury assets that com
e w

ith  
an added extra – an experience that  

m
oney sim

ply can’t buy
- page 56

M
ELBOURN

E: AUSTRALIA

M
EXICO CITY: M

EXICO

AUSTIN
: US

W
ith a popu

lation forecast to surpass Sydney’s  

by 2036, M
elbourne is a th

rivin
g city  

that has undergone sign
ificant tran

sform
ation 

over the last decade. In particu
lar, there is stron

g 

grow
th in city centre living; un

surprising, given 

that the E
conom

ist Intelligence U
n

it rates it as  

the “w
orld’s m

ost liveable city”. In addition
, the 

city is now
 the second-largest offi

ce m
arket in 

A
ustralia (beh

ind Sydney), w
ith the num

ber of 

em
ployees based in the central business district 

(C
B

D
) increasin

g by m
ore than 24%

 over the past  

10 years. T
h

is has led to a w
ave of developm

ent 

activity w
ith several large m

ixed-use schem
es 

already delivered and a num
ber in the pipeline, 

includin
g the 30

-year renew
al project at the 

Fisherm
an’s B

end precinct, w
h

ich w
ill cover 450 

hectares in Port M
elbourne, south-w

est of the C
B

D
. 

T
he schem

e w
ill include new

 h
igh- and m

edium
-

den
sity com

m
ercial and residential developm

ent 

for up to 80,0
0

0 residents and a w
orkin

g 

popu
lation of 60,0

0
0 by 20

46. T
he continued 

em
ergence of these m

ajor projects provides 

investm
ent opportun

ities of a scale and diversity 

to appeal to large investors, helpin
g to m

aintain 

M
elbourne’s position as a prim

ary destin
ation  

for global and dom
estic capital.

Supported by a broad base of corporate industries such as autom
otive, telecom

m
un

ication
s, logistics  

and retail, M
exico C

ity continues to attract sign
ificant foreign direct investm

ent as the gatew
ay to  

em
ergin

g m
arkets in the rest of Latin A

m
erica. T

he city’s grow
in

g m
iddle class is spurrin

g sign
ificant 

redevelopm
ent and regeneration

. Large m
ixed-use projects are tran

sform
in

g neighbourhoods includin
g 

Paseo de la R
eform

a, Polanco and In
surgentes and include m

odern housin
g and offi

ces as w
ell as  

shoppin
g centres. Indeed, the offi

ce m
arket has grow

n by 20
0%

 since 20
0

0, w
ith 170 new

 buildin
gs.  

A
nd w

ith a new
 intern

ation
al airport under con

struction
, M

exico C
ity is investin

g in the future.  

T
he fi

rst phase of developm
ent, schedu

led to be com
pleted in the early 2020

s, is expected to provide 

capacity for up to 50 m
illion passen

gers and 550,0
0

0 fl
ights a year. T

h
is has the potential to rise to  

120 m
illion passen

gers and 1 m
illion fl

ights by 2015.

A
ustin is fast becom

in
g a global m

odel for forw
ard-

th
in

kin
g cities and has gained the title of Silicon 

H
ills, the Silicon V

alley of the south. It’s not hard 

to see w
hy: its in

novative m
indset, enterprise-

friendly environ
m

ent, entrepreneurial focus 

and un
ique cu

lture have tran
sform

ed it from
 a 

govern
m

ent-dom
in

ated econom
y into a tech

nology 

leader. C
om

pan
ies w

ith bases in A
ustin ran

ge 

from
 tech titan

s such as A
pple, G

oogle, Facebook, 

O
racle, C

isco System
s, D

ell and H
ew

lett-Packard 

th
rough to seed-stage and start-up ventures. 

T
h

is environ
m

ent, alon
g w

ith the steady flow
 

of graduates from
 the U

n
iversity of T

exas and 

other nearby schools, plus in-m
igration that is 

increasin
g the popu

lation by 150 people a day, is 

attractin
g further corporates lookin

g for a youn
g 

and educated w
orkforce. A

 w
ave of con

struction is 

attem
ptin

g to keep pace w
ith dem

and, w
ith a focus 

on both w
orkspaces and co-w

orkin
g environ

m
ents 

and h
igh-den

sity m
u

ltifam
ily housin

g.



T
H

E
 W

E
A

LT
H

 R
E

P
O

R
T

Luxury Spending T
rends

51     |     E
L

L
IM

A
N

.C
O

M
52     |     E

L
L

IM
A

N
.C

O
M

Liquid assets
W

e delve into the results of K
night Frank’s m

ost glam
orous  

index to find classic cars back dow
n on the grid, as fine w

ine  
m

oves up through the gears

I
nvestm

ent grade w
ine fi

nally knocked classic cars off
 the w

in
ner’s podium

 in 

the 2016 K
n

ight Fran
k Lu

xury Investm
ent Index (K

FLII). T
he K

n
ight Fran

k 

Fine W
ine Icon

s Index, com
piled for us by W

ine O
w

ners, recorded blisterin
g 

grow
th of 24%

 in 2016, com
pared w

ith a relatively lacklu
stre 9%

 increase  

in the value of the H
A

G
I Top Index, w

h
ich tracks the perform

ance of the w
orld’s 

m
ost desirable classic cars.

W
ine’s stellar perform

ance w
as driven by exceptionally strong grow

th in key areas 

across the w
orld and in particular the resurgence of the top Bordeaux chateaux, w

hich 

form
 the backbone of m

ost investm
ent cellars, says N

ick M
artin of W

ine O
w

ners.   

“In
 20

15 w
e saw

 grow
th of arou

n
d 8%

 for th
e w

h
ole of th

e B
ordeau

x region
, 

off th
e back of steep declin

es in
 20

12 to 20
14 follow

in
g th

e bu
rstin

g of th
e  

C
h

inese-induced B
ordeau

x bubble in late 2011. 

“B
ut 2016 w

as com
pletely diff

erent. T
he top B

ordeau
x blue ch

ips drove the 

entire m
arket, grow

in
g 9%

 to the end of June. B
rexit turbo-charged the m

arket 

due to the devaluation of sterlin
g, feedin

g m
ore positive sentim

ent into a m
arket 

that had already been gatherin
g sign

ificant m
om

entum
. T

he fi
rst grow

th
s rose 

a fu
rther 18%

 betw
een

 Ju
n

e an
d N

ovem
ber 2016, resu

ltin
g in

 an
 an

nu
alised 

perform
ance of over 30%

.”

L
ookin

g forw
ard, M

r M
artin

 believes B
ordeau

x w
ill con

tin
ue its upw

ard
s 

trajectory in 2017, although gains could be less broad based as buyers start becom
ing 

m
ore focu

sed on
 value. P

rospects look favou
rable elsew

h
ere in

 Fran
ce, too.  

“B
lue chip B

urgundy continued its strong run, rising a further 31%
 in 2016, driven 

by a nu
m

ber of short recen
t vin

tages an
d expectation of price rises ahead of 

the m
uch touted 2015 vintage release,” he says. A

 case of 1988 R
om

anée-C
onti 

(pictured right) w
as the m

ost expen
sive w

ine to sell at auction last year w
hen it 

w
ent under the ham

m
er w

ith B
on

ham
s in O

ctober for £
129,250.

C
aliforn

ia (up 34%
 in 2016) also continues to defy gravity, driven by its cu

lt 

w
ines, as M

r M
artin explain

s. “U
S collectors and direct-to-con

sum
er w

ine ‘clubs’ 

continue to support the m
arket as they buy into the scarcest w

ines irrespective of 

release prices, in the know
ledge that having an allocation at fi

rst release is prized 

and secondary m
arket prices are likely to see a jum

p after release.” 

N
orthern Italy – and Piedm

ont in particu
lar – also perform

ed very stron
gly, 

says M
r M

artin. “T
he qualitative im

provem
ents in B

arolo, and the parallels w
ith 

the developm
ent of the m

arket in B
urgundy a decade or tw

o ago, have captured 

the im
agin

ation of the collector com
m

un
ity. T

he m
arket rose 28%

 and is likely 

to perform
 sim

ilarly over the next year.”

In addition, a grow
in

g interest in Piedm
ont vineyards from

 overseas investors 

shou
ld help to drive future grow

th, he reckon
s. T

he 143-year-old V
ietti w

inery 

w
as sold to the U

S conven
ience store-ow

n
ing K

rause fam
ily last year, the fam

ily’s 

second such purchase in the region
.

ANDREW
 SHIRLEY

EDITOR, THE W
EALTH REPORT

OBJECTS OF DESIRE 
The results of the Knight Frank Luxury Investm

ent Index (to Q4 2016) 

Sources: artm
arketresearch.com

 (art, Chinese ceram
ics, w

atches, jew
ellery, furniture); HAGI (classic cars);  

Stanley Gibbons (stam
ps, coins);  Fancy Color Research Foundation (coloured diam

onds).

Notes: For m
ethodology details, please contact andrew.shirley@

knightfrank.com

Image courtesy of Bonhams
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PAIN
TIN

G BY N
UM

BERS
E

ven
 th

e best efforts of w
in

e an
d classic cars cou

ld
n

’t preven
t K

F
L

II, w
h

ich
 tracks th

e 

perform
ance of 10 collectable investm

ents of passion
, postin

g overall grow
th of just 2%

, its 

w
eakest perform

ance since 20
09’s 2%

 drop.  

T
he biggest con

tributor to last year’s slide w
as art, w

h
ich d

ropped by 14%
 accord

in
g to  

auction data an
alysed for T

he W
ealth R

eport by A
rt M

arket R
esearch. T

here w
as, how

ever, a 

m
arked variation in perform

ance across diff
erent gen

res.

E
uropean Im

pression
ist painters, such as M

atisse and C
ézan

ne, saw
 the largest an

nual drop 

in the value of w
orks sold at auction, w

h
ile 19th-century artists like C

on
stable and T

urner rose 

by 19%
. M

odern and contem
porary w

orks, w
h

ich have previously been the stellar perform
ers 

in our art index, recorded drops of 8%
 and 2%

 respectively. 

H
ow

ever, V
iola R

aikhel-B
olot, M

an
agin

g D
irector of 1858 Ltd A

rt A
dvisory, says auction 

resu
lts are on

ly part of the story. “T
hey on

ly represent 45%
 of the m

arket and th
is year there 

has been reluctance am
ong vendors, perhaps concerned by B

rexit and other econom
ic w

orries, 

to con
sign their best w

orks to auction un
less they really had to sell.”

Buyers at the low
er end and m

iddle of the m
arket have also becom

e m
ore circum

spect, she says. 

“Since the global fi
n

ancial crisis people have been m
uch m

ore w
ary of overpayin

g for th
in

gs.” 

B
y the end of 2016, how

ever, the m
arket looked m

ore positive w
ith N

ovem
ber’s N

ew
 York 

sales, w
h

ich tradition
ally m

ark the end of the auction year, attractin
g stron

g biddin
g. T

he top 

price of the year w
as achieved by C

hristie’s w
hen it sold one of C

laude M
onet’s icon

ic G
rainstack 

paintin
gs for U

S$81m
, w

ay above its U
S$45m

 estim
ate.

O
ther big sellers included G

irls on the B
ridge by E

dvard M
unch, w

h
ich w

as sold by Sotheby’s 

for U
S$54m

 – a big jum
p from

 the U
S$31m

 it fetched w
hen sold in 2008 – and U

ntitled X
X

V
 by the 

D
utch-A

m
erican artist W

illem
 de K

oon
ing, sold by C

hristie’s for U
S$66m

, a record for the artist.

“A
t the top end, sem

in
al w

orks that are fresh to the m
arket w

ill alw
ays do w

ell,” explain
s M

s 

R
aikhel-B

olot. T
w

o w
orks from

 very diff
erent parts of the art spectrum

 exem
plified th

is trend 

earlier in the year. Show
in

g that the O
ld M

asters still have life in them
, Peter Pau

l R
uben

s’ Lot 

and his D
aughters w

as sold by C
h

ristie’s London for £
45m

, the second-m
ost expen

sive w
ork 

to sell by the artist after h
is M

assacre of the Innocents, w
h

ich m
ade alm

ost £
50m

 in 20
02. A

nd 

U
ntitled by the m

odern U
S artist Jean-M

ichel B
asquiat set a record for the artist w

hen it fetched 

U
S$57m

 w
ith C

h
ristie’s N

ew
 York in M

ay.

FEELIN
G BLUE

Several of the other asset classes that feature in K
FLII 

also produced som
e record-breakers in 2016, even 

though their overall perform
ance w

as relatively m
uted. 

T
he sparkliest w

as the sale of the O
ppen

heim
er B

lue, 

a vivid blue 14.62-carat diam
ond sold by C

h
ristie’s 

G
eneva for the equivalent of alm

ost U
S$51m

, m
aking 

it the m
ost expen

sive jew
el to ever sell at auction

.

B
lue seem

ed to be the colou
r of 2016. “T

h
is h

as 

certain
ly been the year of the K

ashm
ir sapphire,” says  

Jean
 G

h
ika, H

ead of Jew
ellery for B

on
h

am
s U

K
  

and Europe. “T
hey have perform

ed w
ell at our auctions 

in London, N
ew

 York and H
on

g K
on

g and are am
on

g 

the m
ost h

igh
ly prized gem

s for serious collectors.” 

A
fter w

orldw
ide bidd

in
g, B

on
h

am
s Lon

don sold a 

14.13-carat ring for £
1.4m

 in D
ecem

ber again
st a high 

estim
ate of £

80
0,0

0
0.

M
ale “jew

ellery” also reached new
 heights. A

 rare 

stain
less steel 1941 Patek Ph

ilippe ref. 1518 perpetual 

calendar ch
ronograph w

ith m
oon phases broke the 

record for th
e m

ost exp
en

sive w
ristw

atch
 sold at 

auction w
hen it w

ent under the ham
m

er w
ith Phillips 

G
eneva for U

S$11m
. 

B
on

h
am

s’ G
lobal H

ead
 of W

atch
es, Jon

ath
an 

D
arracott, says collectors are m

ovin
g aw

ay from
 

dress w
atches tow

ards m
ore function

al tim
epieces, 

such as sports ch
ronograph

s and m
ilitary m

odels. 

T
h

is sh
ift partly explain

s w
hy in

d
ices trackin

g 

the m
arket show

 m
ore lim

ited grow
th than m

ight be 

expected, con
siderin

g the increase in the num
ber of 

people collectin
g w

atches, he reckon
s. “Som

e of the 

m
ost popular w

atches today w
eren’t really considered 

that desirable w
hen the indices w

ere put together.”

THE D
RIVE TO QUALITY

For classic cars, “2016 w
as the year of the slow

dow
n

,” says H
A

G
I’s D

ietrich H
atlapa. For anybody not fam

iliar w
ith the 

m
arket, that looks like a slightly dow

nbeat claim
 as an

nual grow
th w

as still a very respectable 9%
. B

ut set again
st total 

grow
th of 151%

 over the past five years, it is clear that the m
arket has dropped dow

n a few
 gears.

“T
hose w

ho w
ere in it just for the m

oney have m
oved on

,” says M
r H

atlapa. “T
he m

arket is now
 m

ore in the hands of the 

collectors and specialists, w
h

ich I th
in

k is good new
s for the real enthusiast.”

A
ccording to data from

 the K
idston 500, another m

arket-tracking index, of the cars put up for sale at the top international 

auction
s durin

g 2016, 78%
 sold by num

ber – dow
n from

 84%
 in 2015 – w

h
ile the proportion of cars sellin

g for below
 their 

low
 estim

ate rose by 20%
.

T
he pattern is the sam

e in the U
S, says Brian R

abold, V
ice President of V

aluation Services at specialist insurer H
agerty. T

he 

fi
rm

’s B
lue C

h
ip index, w

h
ich tracks the value of 25 of the E

uropean, U
S and Japanese cars m

ost prized by U
S collectors, fell 

by 1%
 last year. “O

ver the past year or so w
e’ve seen a sh

ift from
 a sellers’ to a buyers’ m

arket,” he says. “People are becom
ing 

m
ore selective. Last year there w

ere 26%
 few

er auction sales of cars over U
S$1m

 in N
orth A

m
erica.” H

e also notes a sh
ift in 

interest tow
ards new

 m
odels like the Porsche 911R

. “O
ur top 1,000 clients are buying cars from

 the 2000
s like never before.”

B
ut despite the slow

dow
n

, the rarest cars in the right condition w
ith the m

ost desirable proven
ance w

ill continue to set 

w
orld records, says M

r H
atlapa.

Sim
on K

idston
, w

ho set up the K
idston 50

0, agrees: “Yes, the pace of deal m
akin

g is noticeably slow
er, and the headline 

fi
gu

res don’t convey th
at the u

nderlyin
g m

ood is m
uch m

ore reflective and u
ncertain am

on
gst buyers and sellers. B

ut 

until there are better, m
ore m

obile and tax effi
cient haven

s for cash, the m
arket is likely to rem

ain active and capable of 

reach
in

g new
 peaks w

hen fresh discoveries em
erge from

 h
idin

g.”

A
s if to prove the point m

ade by M
r H

atlapa and M
r K

idston
, a Ferrari 1957 335 Sport becam

e the m
ost expen

sive car to 

go under the ham
m

er ever, in euro term
s at least, w

hen it w
as sold by A

rtcurial in Paris for €
32m

. 

In the U
S, the an

nu
al M

on
terey sales also delivered n

ew
 ben

ch
m

arks. A
n h

istoric 1962 Shelby C
obra w

en
t for over 

U
S$13m

 w
ith R

M
 Sotheby’s, m

akin
g it the m

ost expen
sive A

m
erican car to sell at auction

. A
 1955 Jaguar D

-type grabbed 

the record for the priciest B
ritish car to go under the ham

m
er w

hen it fetched alm
ost U

S$22m
. A

nd, dispellin
g the m

yth 

that nobody is interested in older cars any m
ore, A

lfa R
om

eo joined the party w
ith a 1939 8C

 Lun
go Spider m

akin
g just 

under U
S$20m

 – a new
 record for a pre-w

ar veh
icle. 

H
ow

ever, the m
ost expen

sive car sold last year w
as h

an
d

led privately by M
r K

id
ston

. T
he exact price ach

ieved for 

the 1962 Ferrari 250 G
T

O
 (pictu

red below
) h

as not been revealed, but it exceeded the h
ighest su

m
 ever paid at auction  

(U
S$38m

 for another 250 G
T

O
 sold by B

on
ham

s) for a classic car and w
as possibly the biggest deal ever struck. 

THE COLLECTORS
%

 of UHNW
Is w

ho already 
collect investm

ents of passion

top left:  
The 
Oppenheim

er 
Blue diam

ond
bottom

 left: 
Patek Philippe 
ref.1518 
(im

age 
courtesy of 
Phillips) 
right:  
Girls on  
the Bridge by 
Edvard M

unch

Africa

Asia

Australasia
Europe

Latin Am
erica

M
iddle East

North Am
erica

Russia/ICS
Global average

46%

44%

39%

38%

35%

33%

32%

28%

32%

Source: The W
ealth Report Attitudes Survey

Image courtesy of Kidston SA
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clockw
ise from

 left: 
The 33.4m

 Narvalo can be chartered from
 Y.CO from

 sum
m

er 2017; the 
Duc d’Orléans Breguet Sym

pathique (im
age courtesy of Sotheby’s New 

York); with super-cars, provenance is vital; Caravaggio’s The Cardsharps

P
rovenance and attribution are vital w

hen buying a classic 

car, a w
ork of art or an antiquity. A

 connection w
ith a w

ell-

know
n historic collection, authorship by a renow

ned artist, 

or a C
V

 that includes setting the lap record at Le M
an

s, 

for exam
ple, can en

hance desirability – and add sign
ificant value. 

O
f cou

rse, th
e reverse is also tru

e an
d in

 th
ose cases w

h
ere 

provenance or attribution turn out to be incorrect, the consequences of 

having purchased a m
istakenly or falsely described asset can be very 

sign
ificant indeed. W

hen, for exam
ple, one of our clients discovered 

th
at the artw

orks they h
ad bou

ght based on the u
n

derstan
d

in
g  

th
at they w

ere by a h
igh

ly regarded artist w
hose w

orks w
ere to  

be found in a E
uropean R

oyal collection w
ere actually by a m

inor 

artist of n
o sign

ifi
can

ce, the im
pact w

as hu
ge both em

otion
ally 

and, of course, fi
n

ancially.

B
u

yer b
ew

are
N

avigatin
g betw

een fact an
d sales hyperbole to w

ork out w
here  

the truth actu
ally lies can

 be ch
allen

gin
g, particu

larly as even 

pre-em
inent experts can have diff

erin
g opin

ion
s. T

ake the version 

of C
aravaggio’s T

he C
ardsharps sold at auction for £

42,0
0

0 after 

being catalogued by Sotheby’s as the w
ork of a follow

er of the artist. 

T
he buyer, a renow

ned art scholar, later declared that the paintin
g 

w
as by C

aravaggio h
im

self, and valued it at £
10m

. T
he prior ow

ner 

then tried to sue Sotheby’s for allegedly giving him
 negligent advice 

about the painting’s value. H
ow

ever, the court held that the auction 

house had, at the tim
e of the origin

al sale, reason
ably com

e to the 

view
 that the paintin

g did not have C
aravaggio “potential”. 

It is also a case of “buyer bew
are” in

 th
e classic car m

arket. 

W
hen payin

g a prem
iu

m
 for proven

ance, corroboration is key to 

preservin
g and en

hancin
g the future value of the car – as is clear 

docum
entation to support that provenance. Paying for the tim

e and 

expertise of a m
arque specialist, or an expert from

 the m
anufacturer, 

is a w
ise upfront investm

ent. H
avin

g been involved in defendin
g 

a claim
 of m

isrepresentation in relation to the sales particu
lars  

of a rare Lam
borgh

in
i M

iura, w
e are all too aw

are of the argum
ents 

w
h

ich can arise.

L
egal title

Legal title is an aspect that is often overlooked. Is the person selling 

you those “pristine m
atching num

bers” or that “m
agnificent exam

ple 

of an O
ld M

aster’s oeuvre” really the legal ow
ner? D

o they really 

have the right to com
plete the sale? A

nd how
 can you be sure? W

ith 

no centralised register to show
 w

ho ow
n

s w
hat, it is not surprisin

g 

that ow
nersh

ip disputes should arise. B
uying from

 a w
ell-regarded 

source can off
er som

e protection
; but not alw

ays. 

O
ne exam

ple w
e encountered involved a client w

ho becam
e the 

victim
 of a calculated fraud, w

here a genuine artw
ork w

as sw
apped 

w
ith a forgery. T

he fraud
ster con

sign
ed the origin

al for sale by 

auction
, leavin

g the client un
aw

are that the artw
ork han

gin
g on 

their w
all w

as a fake. Such a scenario show
s how

 a num
ber of people 

– the legal ow
ner, the auction house and the buyer – can all fi

nd  

them
selves victim

s of fraud. 

B
uyers of classic cars sh

ou
ld ask for docu

m
en

tation
 such as  

bills of sale, legal certificates or record
s h

eld by th
e origin

al 

m
anu

factu
rer. T

hey shou
ld also en

su
re there is n

o outstan
din

g 

fin
an

ce th
at m

igh
t lead to a com

p
etin

g claim
 for ow

n
ersh

ip.  

Sim
ilarly, th

ose pu
rch

asin
g yach

ts sh
ou

ld ch
eck for existin

g  

lien
s: rights over the asset in favou

r of a creditor. If the creditor 

retain
s the lien post-purchase, the yacht could be detained or sold.  

In
su

ran
ce 

O
ne fi

n
al w

ord of caution
. W

hether you are a buyer or a seller, be 

certain to have in
surance that run

s either right up to the point of 

sale, or from
 the very m

om
ent ow

nership is transferred. Should your 

classic car happen to burst into fl
am

es just as it is bein
g show

n to a 

potential buyer, as happened to one un
fortunate B

entley ow
ner, the 

situation w
ill be m

ade slightly less heart-breaking by the know
ledge 

that your investm
ent has not entirely gone up in sm

oke. 

Specialist insurers can provide bespoke arrangem
ents, including  

those w
here a ran

ge of assets is covered u
n

der on
e policy. T

hey  

can
 also m

ake su
re you’re covered if, for exam

ple, you decide 

to take you
r B

izzarrin
i G

T
 Strad

a for a spin
 on

 th
e track at th

e  

G
oodw

ood Festival of Speed, or to loan your prized B
ern

ard B
uff

et 

to the retrospective in Paris. 

Indeed, tran
sportation is an area w

here it pays to read the fi
ne 

print. In the case of K
am

idian v H
olt an antique clock being displayed 

in an exh
ibition w

as dam
aged in tran

sit. T
he ow

ner claim
ed both 

for the cost of repair and the depreciation in value caused by the 

d
am

ages. H
ow

ever, th
e cou

rts on
ly aw

arded th
e cost of repair, 

holdin
g that there w

as no real depreciation in value because there 

had been previous repair w
ork of w

hich the ow
ner had been unaw

are, 

and the dam
age w

as not visible to the n
aked eye.

A
ll passion spent

W
hen it com

es to luxury purchases and investm
ents, the heart can often  

rule the head – to the buyer’s cost. T
he W

ealth R
eport looks at som

e salutary 
exam

ples w
here things have turned out not to be quite as they seem

...

SHANE GLEGHORN
PARTNER, TAYLOR W

ESSING PRIVATE W
EALTH TEAM
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T
he visceral thrill of driving or sitting in the 

passen
ger seat of a gorgeou

s classic car. 

C
ontem

plating the intricate brushstrokes of 

a painting by one of the w
orld’s great artists. 

B
ein

g dazzled by the fl
aw

less gem
s in an am

azin
g 

piece of jew
ellery w

orn by som
ebody sitting opposite 

you in a fi
ne restaurant. A

dm
iring the craftsm

an
ship 

of a classic ch
ronom

eter on your w
rist.

A
ll of these feelin

gs help to explain w
hy “person

al 

enjoym
ent” w

as con
sidered the num

ber one reason 

w
hy U

H
N

W
Is collect and buy luxury assets, according 

to the respondents w
ho took part in T

he W
ealth R

eport 

A
ttitudes Survey th

is year. It’s pretty obvious really: 

w
e buy th

in
gs that w

ill give us great pleasure.

V
ery often

, of cou
rse, th

at pleasu
re is clearly 

con
nected to one of our sen

ses – the taste of a great 

bottle of B
ordeau

x, the visual beauty of a V
an G

ogh, 

the sou
n

d of a gu
rglin

g V
8 or raspin

g V
12 en

gin
e.  

A
t other tim

es, it m
ight be m

ore to do w
ith our ban

k 

balance or our ego.

A
s th

e previou
s article on

 th
e p

erform
an

ce of 

lu
xury asset classes clearly show

ed (page 50), som
e 

of these “objects of desire” also turn out to be sh
rew

d 

in
vestm

en
ts. So it’s n

o su
rprise then

 th
at “capital 

appreciation
” is n

ow
 th

e secon
d m

ost im
p

ortan
t 

m
otivating factor w

hen m
aking a purchase, according 

to our survey respondents – although m
any people 

still fin
d it h

ard to u
n

d
erstan

d th
e ration

ale for  

buying w
ine w

hen you have no intention of drinking it. 

T
he “statu

s” th
at ow

nersh
ip brin

gs w
as in th

ird 

place. B
u

t close beh
in

d th
is top th

ree w
ere m

ore 

cerebral or social benefits that included “becom
in

g 

part of a like-m
in

ded com
m

u
n

ity”, “in
tellectu

al 

curiosity” and “becom
in

g an expert”.

C
om

m
u

n
ity sp

irit
B

u
yin

g in
to a sen

se of com
m

u
n

ity m
igh

t sou
n

d  

like an incon
gruous idea in the context of acquirin

g 

a lu
xury sailin

g yacht – after all, there cou
ld hardly 

be a better w
ay to get aw

ay from
 it all than by takin

g 

to the h
igh seas – but, says K

laas M
eerten

s, ow
ner of 

O
yster Yachts, it is an im

portant factor for m
any of 

the fi
rm

’s clients.

T
h

is is reflected in the huge enthusiasm
 of O

yster 

ow
n

ers for p
erh

ap
s th

e m
ost in

volved cu
stom

er-

participation event organ
ised by any seller of lu

xury 

assets: a 27-m
onth, 27,000

-m
ile circum

navigation of 

the w
orld. O

ver 30 ow
ners have signed up for the fully 

supported event that started in A
ntigua in January 

2017 and w
ill fi

n
ish back there in 2019. 

“W
e m

ay organise the O
yster W

orld R
ally, but w

ith all 

the friendships found in this exclusive adventure, truly 

it belon
gs to the participants. W

e’re just facilitators,” 

says O
yster C

E
O

 D
avid T

ydem
an

. “B
ecom

in
g one of  

the select few
 to circum

navigate the globe, particularly 

in the com
pany of others sailin

g the sam
e class boat, 

creates a un
ique bond.”

A
lthou

gh it w
ou

ld be h
ard to con

sider even the 

least costly O
yster yacht as anyth

in
g other th

an a 

Hot pursuit: Klaas M
eertens, at the  

helm
 of M

aegan, an Oyster 825, tries 
to fend off Pier Luigi Loro Piana on his 
boat M

y Song in the 2016 Loro Piana 
Sardinia super-yacht regatta.  

Im
age courtesy of Oyster

OBJECTS OF DESIRE
The top five m

ost ow
ned luxury assets*

 Source: The W
ealth Report Attitudes Survey

Note: *Respondents w
ere asked to rank each asset  class  

based on the likelihood of their clients ow
ning it. Excluding  

investm
ents of passion. 

Race horse
4

M
otor yacht

1

Sailing yacht
2

Private jet

3

Sports team

5

T
he experience econom

y
T

he w
orld’s m

ost desirable objects bring their ow
ners rich rew

ards in 
term

s of personal enjoym
ent, but there are less tangible benefits, too

ANDREW
 SHIRLEY

EDITOR, THE W
EALTH REPORT
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for pre-w
ar cars w

h
ich th

is year w
ill run from

 Slaley 

H
all in

 N
orth

u
m

berlan
d to G

len
eagles. “It’s th

e 

adventure, it’s the stories in the bar at the end of each 

day, it’s the feeling of cam
araderie, it’s the intoxicating  

sen
se of nostalgia.”

M
ore m

od
ern

 cars m
ay n

ot qu
ite evoke su

ch 

feelin
gs, but certain

 lim
ited-produ

ction
 m

odels, 

such as the ground-breaking M
cLaren F1, are already 

con
sidered classics and are keen

ly sought after by 

collectors prepared to pay over £
10m

 to add one to 

their collections. T
he sense of com

m
unity around the 

m
odel that ow

nersh
ip brin

gs is a crucial part of the 

attraction and one that M
cLaren tries hard to foster.

“W
hen you’re purchasin

g a h
igh-value item

, that 

desire for a sen
se of com

m
un

ity is im
portant,” says 

Jam
es B

an
ks, H

ead of B
esp

oke C
ars at M

cL
aren 

Sp
ecial O

p
eration

s. “A
t M

cL
aren

 you do feel like 

you are part of a fam
ily. It is very im

portant to us to 

m
ake ou

r cu
stom

ers feel w
elcom

e an
d part of th

e 

brand,” he adds.

A
s w

ell as holding track days on som
e of the w

orld’s 

leading Form
ula 1 circuits, com

plete w
ith in

structors 

w
ho help ow

ners fine tune their driving skills, M
cLaren 

organ
ises lifestyle events in m

ore rem
ote or extrem

e 

location
s th

at really brin
g ow

n
ers togeth

er. “W
e 

recently returned from
 N

ew
 Zealand w

here w
e hosted 

our fi
rst E

pic D
rive event. A

 convoy of 31 M
cLaren

s 

joined u
s, ran

gin
g from

 the F1 all the w
ay th

rough 

to our Sports Series. In January, w
e hosted our fi

rst  

ice- driving experience in Finland,” explains M
r Banks. 

“If w
e can off

er our custom
ers fantastic experiences 

that deliver a sen
se of com

m
u

n
ity it helps us bu

ild 

those relation
ships. For m

any custom
ers, it’s not just 

one M
cLaren – m

any ow
n several.”

B
etter togeth

er
T

akin
g a share in a racehorse is perhaps the ultim

ate 

exam
ple of luxury assets creating a sense of com

m
unity 

and shared exh
ilaration

. 

H
arry H

erbert, C
hairm

an of H
ighclere R

acing, one 

of the fi
rst and m

ost successfu
l racin

g syndicates – 

organ
isation

s that en
able sm

all groups of people to 

enjoy ow
n

in
g som

e of the w
orld’s best horses – says 

som
e of h

is m
em

bers are w
ealth

y en
ou

gh
 to bu

y 

their ow
n horses but n

evertheless choose to join a  

syn
d

icate becau
se th

ey relish
 th

e exp
erien

ce of 

enjoyin
g a w

in w
ith the other ow

ners.

“People love celebratin
g together. I see that buzz 

tim
e and tim

e again
,” he says. “I th

in
k it’s an alm

ost 

prim
eval th

in
g th

at can
 becom

e very ad
d

ictive. 

Som
e people w

ho’ve ow
ned their ow

n horses can be 

a bit reticent about join
in

g a syndicate (w
h

ich costs 

from
 arou

nd £
7,0

0
0 to £

50,0
0

0), but once they do 

they generally w
onder w

hy they didn’t do it earlier.”

C
on

trary to w
h

at som
e m

ight believe, ow
n

in
g a 

racehorse shou
ld not be seen as an investm

ent, even 

lu
xury purchase – they start from

 around £
90

0,0
0

0 

on the w
ater and go up to over £

10m
 for the fl

agsh
ip 

O
yster 118 m

odel – ow
ners com

e from
 a w

ide variety 

of backgrounds, and that is part of the attraction of 

the events like the W
orld R

ally, says M
r T

ydem
an

. 

“T
here is a lot of social m

ixin
g goin

g on. People leave 

their egos beh
ind.”

N
ot all the events attended by O

yster ow
ners are 

quite so extrem
e. H

avin
g origin

ally bought the fi
rm

 

as an investm
ent opportun

ity, M
r M

eerten
s caught 

the sailing bug him
self w

hile attending a super-yacht 

regatta spon
sored by th

e lu
xu

ry Italian
 kn

itw
ear 

bran
d L

oro P
ian

a. A
 clever h

an
d

icappin
g system

 

m
ean

s diff
erent-sized boats can all com

pete again
st 

each other at regattas w
hich are usually held in either 

the M
editerranean or the C

aribbean
. 

Pier Lu
igi Loro Pian

a, D
eputy C

h
airm

an of Loro 

Pian
a, says he fi

rst becam
e passion

ate about sailin
g 

at the age of 18 w
hen he w

as asked to crew
 an 11m

 

boat from
 G

enoa to E
lba. “T

here’s a beauty to it,” he 

says. “It’s an elegant sport. You have to em
ploy your 

intelligence. It’s tech
n

ical, but you also have to take 

in
to accou

n
t the n

atu
ral elem

en
ts – the w

in
d, the 

w
ater, the w

eather.”

H
is boat, M

y Song, has enjoyed various incarnations 

sin
ce the first version

 w
as lau

n
ched in

 1988, each 

bigger and m
ore advanced than the last. T

he latest, 

due to start com
petin

g th
is year, stretches to alm

ost 

40m
 and com

bines the latest racing tech
nology w

ith 

the u
ltim

ate in super-yacht com
forts. 

“T
h

e con
cep

t h
as alw

ays been
 a m

ix betw
een 

cru
isin

g and racin
g,” he says. It’s a com

bin
ation of 

perform
ance and lifestyle that echoes the ethos of the 

Loro Pian
a kn

itw
ear brand, and helps to explain its 

involvem
ent w

ith the w
orld of super-yachts. B

efore 

the Loro Pian
a regattas there also w

eren’t really any 

organ
ised races for “in

cred
ible toys” like M

y Song  

that could go fast, but also served as a “second house 

at sea”, M
r Loro Pian

a explain
s.

“O
ne of the unique aspects of the sailing com

m
unity 

is th
at it doesn

’t seem
 to m

atter w
h

eth
er you are 

sailin
g a 20

-year-old O
yster arou

n
d th

e w
orld or 

spendin
g m

illion
s on a 130ft carbon race yacht as M

r 

Loro Piana has done,” says M
r T

ydem
an. “Sailors are 

equally passion
ate about w

hat they th
in

k is the best 

yacht and w
hat they should do w

ith it, and they enjoy 

changing their m
inds – I’ve w

atched w
ealthy ow

ners 

cruising a 100
-footer and then soon afterw

ards racing 

a catam
aran half the size.”

A
n

 egalitarian
 affair

C
lassic cars are another exam

ple w
here ow

nersh
ip 

h
as th

e poten
tial to becom

e an
 egalitarian

 affair,  

says enthu
siast, racin

g driver and leadin
g London 

dealer G
regor Fisken

. “I’ve had a captain of industry 

in
 m

y sh
ow

room
 w

h
o collects B

u
gattis lookin

g at  

a car at the sam
e tim

e as som
ebody of m

ore m
odest 

m
ean

s w
ho collected them

 in the 1950
s. W

ithout the 

car they had noth
in

g in com
m

on
, but they becam

e 

deeply engaged because of their shared passion. O
ften 

the car is the icebreaker. A
n

d it’s n
ot really about 

the value, it’s about the condition and the h
istory.”

For m
any collectors, buyin

g a car is about m
uch  

m
ore th

an
 acqu

irin
g a veh

icle, says M
r F

isken
, 

w
ho stron

gly believes people shou
ld “buy for love, 

n
ot in

vestm
en

t”. “It’s about access to even
ts like 

G
oodw

ood, classic rallies or race days.” H
is eyes go 

m
isty as he tries to convey the joy of participatin

g  

in the Flyin
g Scotsm

an
, an an

nual rally exclusively 

 Source: The W
ealth Report Attitudes Survey

Note: Survey respondents were asked to rank each  
reason out of 10 based on its significance for their clients.

PASSION DRIVERS
W

hy UHNW
Is collect and buy luxury assets

Som
e horses are incredibly successful, but racehorse ownership should not be seen as an investm

ent
Ice-driving in Finland: one of the unique experiences organised by M

cLaren for owners of its cars

Personal 
enjoym

ent

Safe haven 
for capital

Intellectual curiosity/
developing ow

n know
ledge/

becom
ing an expert

Diversifying 
their investm

ent 
portfolios

Becom
ing part of a 

com
m

unity of like-m
inded 

collectors/ow
ners

Status

Potential for 
an increase in 
capital values

610 610 610 610 710 710 810

People love celebrating 
together. I see that buzz 
tim

e and tim
e again 
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AFRICA
ASIA

AUSTRALASIA
EUROPE

LATIN 
AM

ERICA
M

IDDLE 
EAST

NORTH 
AM

ERICA
RUSSIA/CIS

GLOBAL 
AVERAGE

%W
EALTH PRESERVATION

79%
78%

89%
77%

25%
73%

70%
38%

66%

CAPITAL GROW
TH

77%
66%

73%
64%

33%
61%

49%
58%

60%

PASSING W
EALTH TO THE NEXT GENERATIONS/SUCCESSION PLANNING

58%
49%

51%
59%

75%
51%

41%
35%

52%

INCOM
E RETURN

31%
48%

59%
49%

25%
63%

49%
50%

47%

PORTFOLIO DIVERSIFICATION
46%

40%
49%

43%
58%

39%
38%

50%
45%

M
INIM

ISING RISK
23%

38%
57%

45%
42%

48%
54%

46%
44%

M
INIM

ISING TAX
31%

36%
38%

50%
67%

19%
62%

38%
43%

PRIVACY
35%

31%
19%

34%
67%

58%
24%

69%
42%

PORTFOLIO LIQUIDITY
35%

42%
24%

23%
25%

13%
38%

15%
27%

PROTECTING W
EALTH FROM

 POLITICAL INTERFERENCE
40%

22%
3%

15%
42%

27%
8%

54%
26%

LOOKING FOR INNOVATIVE NEW
 W

AYS TO INVEST
19%

21%
22%

22%
25%

19%
24%

15%
21%

ABILITY TO M
OVE W

EALTH QUICKLY AROUND THE W
ORLD

21%
16%

3%
7%

8%
16%

16%
23%

14%

PHILANTHROPIC OUTCOM
ES

4%
8%

11%
8%

8%
7%

22%
4%

9%

BEING SEEN AS A RESPONSIBLE GLOBAL CITIZEN
0%

5%
3%

5%
0%

4%
5%

4%
3%

THINKING ABOUT YOUR M
ILLENNIAL CLIENTS IN PARTICULAR, PLEASE SELECT THE FACTORS, IF ANY, W

HICH ARE SIGNIFICANTLY M
ORE IM

PORTANT TO THEM
 THAN YOUR OLDER CLIENTS

PLEASE SELECT THE FIVE FACTORS THAT ARE M
OST IM

PORTANT TO YOUR CLIENTS W
HEN IT COM

ES TO THE M
ANAGEM

ENT OF THEIR W
EALTH AND THEIR INVESTM

ENT DECISIONS

AND W
HICH FACTORS ARE SIGNIFICANTLY LESS IM

PORTANT TO THEM
?

AFRICA
ASIA

AUSTRALASIA
EUROPE

LATIN 
AM

ERICA
M

IDDLE 
EAST

NORTH 
AM

ERICA
RUSSIA/CIS

GLOBAL 
AVERAGE

%CAPITAL GROW
TH

65%
62%

75%
54%

50%
58%

61%
86%

64%

LOOKING FOR INNOVATIVE NEW
 W

AYS TO INVEST
65%

45%
61%

40%
25%

44%
36%

32%
43%

PORTFOLIO DIVERSIFICATION
38%

45%
47%

26%
42%

31%
32%

55%
39%

INCOM
E RETURN

27%
37%

42%
35%

33%
37%

36%
45%

36%

W
EALTH PRESERVATION

29%
33%

17%
31%

33%
26%

36%
36%

30%

PORTFOLIO LIQUIDITY
31%

31%
14%

21%
25%

18%
39%

32%
26%

M
INIM

ISING TAX
40%

20%
31%

26%
42%

15%
14%

23%
26%

ABILITY TO M
OVE W

EALTH QUICKLY AROUND THE W
ORLD

40%
25%

17%
16%

25%
21%

11%
18%

22%

PROTECTING W
EALTH FROM

 POLITICAL INTERFERENCE
29%

10%
3%

11%
33%

24%
25%

27%
20%

M
INIM

ISING RISK
13%

29%
8%

18%
25%

18%
25%

27%
20%

PRIVACY
17%

23%
14%

15%
17%

16%
14%

14%
16%

BEING SEEN AS A RESPONSIBLE GLOBAL CITIZEN
15%

8%
8%

18%
8%

18%
25%

14%
14%

PASSING W
EALTH TO THE NEXT GENERATIONS/SUCCESSION PLANNING

10%
19%

11%
12%

8%
8%

21%
18%

14%

PHILANTHROPIC OUTCOM
ES

4%
9%

14%
12%

17%
11%

18%
14%

12%

AFRICA
ASIA

AUSTRALASIA
EUROPE

LATIN 
AM

ERICA
M

IDDLE 
EAST

NORTH 
AM

ERICA
RUSSIA/CIS

GLOBAL 
AVERAGE

%PHILANTHROPIC OUTCOM
ES

48%
37%

39%
34%

58%
29%

21%
59%

41%

BEING SEEN AS A RESPONSIBLE GLOBAL CITIZEN
42%

42%
39%

32%
33%

29%
14%

45%
35%

PASSING W
EALTH TO THE NEXT GENERATIONS/SUCCESSION PLANNING

31%
29%

36%
31%

17%
23%

21%
36%

28%

ABILITY TO M
OVE W

EALTH QUICKLY AROUND THE W
ORLD

10%
22%

22%
25%

25%
13%

39%
32%

24%

PROTECTING W
EALTH FROM

 POLITICAL INTERFERENCE
13%

23%
33%

25%
0%

16%
32%

23%
21%

PRIVACY
21%

16%
8%

18%
0%

21%
21%

23%
16%

M
INIM

ISING TAX
10%

14%
6%

11%
17%

19%
11%

5%
11%

LOOKING FOR INNOVATIVE NEW
 W

AYS TO INVEST
4%

13%
3%

9%
17%

21%
14%

9%
11%

PORTFOLIO LIQUIDITY
6%

5%
6%

11%
25%

11%
0%

9%
9%

M
INIM

ISING RISK
13%

9%
8%

7%
17%

10%
0%

9%
9%

INCOM
E RETURN

15%
6%

8%
8%

8%
6%

4%
0%

7%

PORTFOLIO DIVERSIFICATION
6%

5%
3%

6%
8%

3%
4%

5%
5%

W
EALTH PRESERVATION

4%
8%

3%
4%

8%
3%

0%
5%

4%

CAPITAL GROW
TH

2%
5%

0%
1%

17%
0%

7%
0%

4%

T
he 2017 A

ttitudes Survey results are based on respon
ses from

 alm
ost 900 of the w

orld’s leading private ban
kers and w

ealth advisors, 

representing over 10,000 clients w
ith a com

bined w
ealth of around $U

S2 trillion. W
ealth distribution num

bers are provided by  

N
ew

 W
orld W

ealth and show
 historical and forecast grow

th across five w
ealth bands at regional, country and city level.

D
atabank: the num

bers behind the trends

W
ealth m

anagem
ent, succession, education and investm

ent issues
T

he A
ttitudes Survey data

FOR W
EALTH DISTRIBUTION DATA ENQUIRIES:   

andrew
@

nw
-w

ealth.com

TO TAKE PART IN NEXT YEAR’S ATTITUDES SURVEY:  
sarah.m

ay-brow
n@

knightfrank.com

below
:  

 Lottie M
oss and Sir Elton John at the private view 

 of the Tate M
odern’s The Radical Eye exhibition

below
:  

 The Radical Eye: M
odernist Photography from

  
The Sir Elton John Collection at Tate M

odern

Often they’ll start 
with a m

ainstream
 

photographer, but then 
they discover a world 
of opportunities, start 
to educate them

selves 
and graduate towards 
works that are  
m

ore sophisticated

th
ou

gh
 H

igh
clere h

as p
rod

u
ced

 h
orses like 

H
arbinger, Tam

arisk and Petrushka that have sold for 

m
any m

illions of pounds, says M
r H

erbert. “O
bviously 

if w
e sell a horse from

 a syndicate for m
uch m

ore than 

w
e bought it for then the ow

ners w
ill benefit, but it’s 

not generally a w
ay to m

ake m
oney.”

 B
ack

 to sch
ool

A
 sen

se of sch
olarsh

ip an
d in

tellectu
al cu

riosity 

can
 b

e an
o

th
er d

riv
in

g fo
rce fo

r co
llecto

rs, 

particu
larly those in the art and car w

orld. G
regor 

Fisken says m
any of h

is clien
ts tu

rn in
to am

ateu
r 

h
istorian

s, research
in

g th
e h

istory of th
eir cars 

a
n

d
 th

eir p
rev

io
u

s o
w

n
ers, a

n
d

 b
eco

m
in

g  

in the process experts on the m
odel and m

arque.  

It’s a recogn
ised phenom

enon in the w
orld of art, 

too. R
ecent h

igh-profi
le exam

ples have included the 

sale of th
e late D

avid B
ow

ie’s h
igh

ly regarded art 

collection, and T
ate M

odern’s R
adical E

ye exh
ibition 

of som
e of the photograph

s ow
ned by Sir E

lton Joh
n, 

selected from
 w

hat has been described as one of the 

w
orld’s greatest private collection

s.

Interview
ed about h

is collection, Sir E
lton adm

its 

that w
hen he fi

rst started buyin
g photograph

s after 

com
in

g ou
t of reh

ab in
 1990

 h
e kn

ew
 very little  

about the gen
re, and w

as sim
ply draw

n to the im
ages. 

H
ow

ever, as th
e collection

 grew
, so h

is d
ep

th
 of 

know
ledge increased, and he now

 con
siders h

im
self 

som
eth

in
g of an expert. 

G
iles H

uxley-Parlour, co-ow
ner of London’s B

eetles 

&
 H

u
xley gallery, w

h
ich

, like a n
u

m
ber of th

e top 

photography dealerships, has sold pieces into Sir Elton’s 

collection, says that kind of journey, albeit m
ostly on 

a sm
aller scale – the m

u
sician reported

ly h
as over 

8,000 photographs – is com
m

on am
ong h

is clients.

“M
ost people begin their collection

s because they 

h
ave a hou

se to decorate and w
alls to fi

ll,” says M
r 

H
uxley-Parlour. “O

ften they’ll start w
ith a m

ainstream
 

photographer w
hose w

ork they know
, but then they 

discover a w
orld of opportunities. T

hey start to educate 

them
selves, and they graduate tow

ards w
orks th

at 

are m
ore soph

isticated.”

T
he process of learn

in
g can in itself becom

e a real 

lu
xury for som

e U
H

N
W

Is, he observes – and it’s one 

that m
oney alone can’t buy. “G

oin
g back to bein

g a 

student, choosing to learn for the pleasure of learn
ing 

can be a very refresh
in

g process and is often a large 

part of th
e collectin

g exp
erien

ce. A
s a gallery w

e 

focus very m
uch on educating people on the m

edium
, 

w
hether it’s via catalogues, talks or on

line videos – 

w
e’ve found our clients really love it.”

Sharing their collection
s w

ith the w
ider public, via 

loan
s or gifts to galleries, or even join

ing the grow
ing 

trend for setting up private m
useum

s, is an exten
sion 

of that scholarsh
ip process, adds M

r H
u

xley-Parlour. 

“It tu
rn

s it in
to ph

ilan
th

ropy.” B
ein

g able to give 

som
ething back – yet another exam

ple of the benefits 

that ow
n

in
g lu

xury assets can brin
g.



T
H

E
 W

E
A

LT
H

 R
E

P
O

R
T

D
atabank

63     |     E
L

L
IM

A
N

.C
O

M
64     |     E

L
L

IM
A

N
.C

O
M

ON AVERAGE, W
HAT PROPORTION OF YOUR CLIENTS’ W

EALTH IS ALLOCATED TO THE FOLLOW
ING ASSET CLASSES?

HOW
 IM

PORTANT ARE THE FOLLOW
ING FACTORS FOR YOUR CLIENTS W

HEN CHOOSING W
HERE TO BUY SOM

EW
HERE TO LIVE?

HOW
 M

ANY FIRST AND SECOND HOM
ES DO YOUR CLIENTS TYPICALLY OW

N?

IN W
HICH PARTS OF THE W

ORLD DO A SIGNIFICANT NUM
BER OF YOUR CLIENTS OW

N HOM
ES?

W
HAT PERCENTAGE OF YOUR CLIENTS IS LIKELY TO BUY ANOTHER HOM

E IN OR OUTSIDE THEIR COUNTRY OF RESIDENCE OVER THE NEXT TW
O YEARS? 

W
HAT PERCENTAGE OF YOUR CLIENTS INVEST IN COM

M
ERCIAL PROPERTY IN: A) THEIR COUNTRY OF RESIDENCE; AND B) OUTSIDE THEIR COUNTRY OF RESIDENCE?

W
HICH REGIONS ARE THEY M

OST LIKELY TO INVEST IN COM
M

ERCIAL PROPERTY IN NOW
 OR OVER THE NEXT FEW

 YEARS?

Property trends

%
Africa

Asia
Australasia

Europe
Latin Am

erica
M

iddle East
North Am

erica
Russia/CIS

Global average

INVESTM
ENTS (EQUITIES, BOND, CASH, PRECIOUS M

ETALS, 
ETC.)

25
24

23
26

22
22

33
29

25

REAL ESTATE INVESTM
ENTS (EXCLUDING PRIM

ARY 
RESIDENCE AND SECOND HOM

ES)
25

29
25

21
28

33
11

19
24

PERSONAL BUSINESS
25

24
14

21
25

22
22

33
23

PRIM
ARY RESIDENCES AND SECOND HOM

ES
13

14
25

21
11

11
22

10
16

COLLECTABLES (ART, CARS, W
INE, ETC.)

6
5

5
5

8
6

6
5

6

OTHER
6

5
9

5
6

6
6

5
6

AVERAGE SCORE*
Africa

Asia
Australasia

Europe
Latin Am

erica
M

iddle East
North Am

erica
Russia/CIS

Global average

PERSONAL SECURITY
8.6

8.1
8.3

8.1
9.1

8.3
7.9

8.7
8.2

LIFESTYLE
8.4

7.6
8.7

8.4
8.4

8.7
8.0

8.3
8.2

SAFE HAVEN FOR CAPITAL
8.4

7.7
7.2

7.5
7.8

8.1
7.1

8.7
7.7

EDUCATION FOR CHILDREN
8.6

8.0
7.0

7.1
7.3

7.6
7.0

8.3
7.5

OPPORTUNITY FOR CAPITAL APPRECIATION
8.3

7.8
7.2

7.0
7.0

7.5
6.8

7.5
7.4

HEALTHCARE
7.1

7.4
6.6

6.7
7.9

7.8
6.3

8.0
7.1

ACCESS TO TRANSPORT LINKS
7.0

7.1
7.0

6.9
6.5

6.5
6.8

7.3
6.9

BUSINESS REASONS
6.5

6.9
6.7

6.8
6.9

6.6
6.8

7.3
6.8

* Respondents were asked to rank each factor out of 10

%
Africa

Asia
Australasia

Europe
Latin Am

erica
M

iddle East
North Am

erica
Russia/CIS

Global average

IN COUNTRY OF RESIDENCE
46

44
47

40
38

46
36

52
44

OUTSIDE COUNTRY OF RESIDENCE
25

26
9

25
58

44
24

47
32

%
Africa

Asia
Australasia

Europe
Latin Am

erica
M

iddle East
North Am

erica
Russia/CIS

Global average

EUROPE
61%

32%
19%

95%
38%

77%
50%

93%
58%

NORTH AM
ERICA

15%
24%

25%
32%

88%
50%

93%
29%

44%

ASIA
2%

81%
9%

7%
0%

17%
0%

0%
15%

AUSTRALASIA
5%

17%
91%

3%
0%

0%
0%

0%
14%

LATIN AM
ERICA

0%
1%

0%
4%

63%
0%

21%
0%

11%

RUSSIA/CIS
0%

0%
0%

2%
0%

0%
7%

71%
10%

M
IDDLE EAST

5%
4%

0%
5%

0%
52%

7%
0%

9%

AFRICA
0%

0%
0%

0%
0%

0%
0%

0%
0%

STRONGLY AGREE
Africa

Asia
Australasia

Europe
Latin Am

erica
M

iddle East
North Am

erica
Russia/CIS

Global average

POLITICAL UNCERTAINTY
70%

25%
22%

29%
27%

57%
19%

33%
35%

POTENTIAL FALL IN ASSET VALUES
40%

30%
36%

29%
18%

34%
37%

22%
31%

RISING TAXES
21%

28%
11%

26%
36%

21%
30%

28%
25%

TIGHTER CONTROLS ON M
OVEM

ENT OF CAPITAL
40%

27%
11%

15%
9%

18%
19%

39%
22%

RISING INTEREST RATES
13%

13%
28%

6%
0%

7%
15%

11%
12%

PLEASE INDICATE HOW
 STRONGLY YOU AGREE THAT THE FOLLOW

ING ARE THREATS TO YOUR CLIENTS’ ABILITY TO CREATE AND M
AINTAIN THEIR W

EALTH OVER THE NEXT FIVE YEARS.

HOW
 STRONGLY DO YOU AGREE W

ITH EACH OF THE FOLLOW
ING STATEM

ENTS? 

W
HAT ARE YOUR CLIENTS’ BIGGEST CONCERNS REGARDING HOW

 THEY W
ILL PASS THEIR W

EALTH TO THE NEXT GENERATION? 

W
HAT PROPORTION OF YOUR CLIENTS USE PRIVATE AVIATION FOR THE M

AJORITY OF THEIR BUSINESS OR PERSONAL AIR TRAVEL? 

PLEASE INDICATE W
HICH OF THE FOLLOW

ING ARE THE M
OST COM

M
ON, THE SECOND M

OST COM
M

ON, AND THE THIRD M
OST COM

M
ON M

ODES OF PRIVATE AVIATION USED BY YOUR CLIENTS

IS FRACTIONAL OW
NERSHIP OF PRIVATE JETS BECOM

ING A M
ORE POPULAR OPTION?

 STRONGLY AGREE
Africa

Asia
Australasia

Europe
Latin Am

erica
M

iddle East
North Am

erica
Russia/CIS

Global average

M
ORE OF M

Y CLIENTS ARE CHOOSING TO SEND THEIR 
CHILDREN OVERSEAS FOR THEIR EDUCATION.

47%
38%

3%
14%

45%
40%

15%
24%

28%

A SIGNIFICANT NUM
BER OF M

Y CLIENTS ARE W
ORRIED 

ABOUT HOW
 THEY W

ILL PASS THEIR W
EALTH TO THE  

NEXT GENERATION.
23%

16%
17%

23%
36%

18%
15%

24%
22%

M
OST OF M

Y CLIENTS HAVE A SUCCESSION PLAN IN PLACE.
15%

9%
8%

10%
27%

7%
19%

12%
13%

M
Y CLIENTS ARE TAKING A M

ORE PERSONAL ROLE IN THEIR 
PHILANTHROPIC ENDEAVOURS.

15%
6%

8%
9%

9%
13%

7%
12%

10%

%
 RESPONDENTS

Africa
Asia

Australasia
Europe

Latin Am
erica

M
iddle East

North Am
erica

Russia/CIS
Global average

NEXT GENERATION W
ILL SQUANDER OR M

ISM
ANAGE  

THEIR INHERITANCE
69%

63%
84%

53%
33%

64%
83%

50%
62%

INHERITANCE TAXES
60%

58%
8%

81%
67%

48%
75%

70%
58%

DIVIDING W
EALTH EQUITABLY BETW

EEN THEIR CHILDREN
60%

56%
80%

49%
44%

48%
50%

30%
52%

FEEL THE NEXT GENERATION SHOULD EARN ITS OW
N M

ONEY
60%

32%
68%

34%
44%

39%
42%

50%
46%

PHILANTHROPY ISSUES
6%

9%
16%

10%
0%

9%
8%

0%
7%

NONE OF THE ABOVE
0%

2%
0%

3%
0%

3%
0%

10%
2%

Private aviation

Africa
Asia

Australasia
Europe

Latin Am
erica

M
iddle East

North Am
erica

Russia/CIS
Global %

%
17

9
4

13
40

28
30

38
15

RANK
Africa

Asia
Australasia

Europe
Latin Am

erica
M

iddle East
North Am

erica
Russia/CIS

Global average

THEIR OW
N PRIVATE JET

1
3

3
3

1
1

2
2

2

A FRACTIONALLY OW
NED PRIVATE JET

3
2

2
2

1
3

1
2

2

A CHARTERED PRIVATE JET
2

1
1

1
3

2
3

1
1

%
Africa

Asia
Australasia

Europe
Latin Am

erica
M

iddle East
North Am

erica
Russia/CIS

Global average

YES
17%

24%
8%

23%
45%

19%
35%

19%
24%

NO
34%

21%
22%

14%
27%

19%
12%

31%
23%

DON’T KNOW
49%

55%
69%

63%
27%

63%
54%

50%
54%

NET BALANCE OF M
ILLENNIAL PRIORITIES (DIFFERENCE BETW

EEN PREVIOUS TW
O TABLES)

AFRICA
ASIA

AUSTRALASIA
EUROPE

LATIN 
AM

ERICA
M

IDDLE 
EAST

NORTH 
AM

ERICA
RUSSIA/CIS

GLOBAL 
AVERAGE

%CAPITAL GROW
TH

17%
25%

36%
20%

-8%
29%

39%
27%

60%

PORTFOLIO DIVERSIFICATION
23%

3%
22%

8%
-8%

15%
21%

-14%
34%

LOOKING FOR INNOVATIVE NEW
 W

AYS TO INVEST
6%

16%
11%

-5%
25%

8%
11%

18%
32%

INCOM
E RETURN

17%
15%

19%
10%

8%
24%

-4%
14%

30%

W
EALTH PRESERVATION

17%
10%

-17%
6%

33%
10%

4%
14%

26%

PORTFOLIO LIQUIDITY
10%

15%
6%

3%
25%

-3%
18%

9%
17%

M
INIM

ISING TAX
29%

7%
25%

15%
25%

-5%
4%

18%
15%

M
INIM

ISING RISK
35%

13%
14%

7%
8%

0%
-4%

9%
11%

PRIVACY
23%

6%
-3%

1%
8%

13%
25%

18%
0%

PROTECTING W
EALTH FROM

 POLITICAL INTERFERENCE
0%

20%
0%

11%
8%

8%
25%

18%
0%

ABILITY TO M
OVE W

EALTH QUICKLY AROUND THE W
ORLD

2%
17%

6%
7%

8%
10%

11%
14%

-2%

PASSING W
EALTH TO THE NEXT GENERATIONS/SUCCESSION PLANNING

8%
4%

6%
12%

0%
15%

21%
9%

-14%

BEING SEEN AS A RESPONSIBLE GLOBAL CITIZEN
6%

10%
8%

8%
0%

5%
21%

14%
-20%

PHILANTHROPIC OUTCOM
ES

2%
5%

14%
11%

0%
11%

11%
14%

-28%

Africa
Asia

Australasia
Europe

Latin Am
erica

M
iddle East

North Am
erica

Russia/CIS
Global average

AVERAGE
2.7

3.2
2.7

2.9
3.6

4.1
3.0

3.6
3.2

 

%
 RESPONSES

Africa
Asia

Australasia
Europe

Latin Am
erica

M
iddle East

North Am
erica

Russia/CIS
Global average

AFRICA
2%

0%
4%

9%
6%

9%
0%

4%

ASIA
0%

14%
10%

0%
17%

22%
0%

9%

AUSTRALASIA
2%

17%
3%

0%
2%

13%
0%

5%

EUROPE
80%

39%
34%

55%
89%

52%
100%

64%

LATIN AM
ERICA

0%
2%

3%
4%

2%
26%

0%
5%

M
IDDLE EAST

7%
7%

0%
14%

0%
13%

7%
7%

NORTH AM
ERICA

14%
29%

23%
35%

100%
49%

13%
37%

RUSSIA/CIS
0%

0%
0%

4%
0%

0%
9%

2%

Africa
Asia

Australasia
Europe

Latin Am
erica

M
iddle East

North Am
erica

Russia/CIS
Global average

IN THEIR COUNTRY OF RESIDENCE
39

32
30

26
28

29
30

27
30

OUTSIDE THEIR COUNTRY OF RESIDENCE
37

29
12

25
46

42
27

41
32
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2016 W
EALTH 

POPULATION
2026 

FORECAST
%

 CHANGE 
IN UHNW

IS

CITY
COUNTRY

REGION
M

ILLIONAIRES 
($1m

+)
 M

ULTI-M
ILLIONAIRES 

($10m
+) 

UHNW
IS 

($30m
+)

UHNW
IS

2015-2016
2016-2026

ALGIERS
Algeria

Africa
 1,900 

 90 
 40 

 40 
-5%

0%

LUANDA
Angola

Africa
 4,100 

 240 
 60 

 84 
-4%

40%

BUENOS AIRES
Argentina

Latin Am
erica

 15,400 
 760 

 300 
 390 

10%
30%

SYDNEY
Australia

Australasia
 106,800 

 3,700 
 1,230 

 2,091 
12%

70%

M
ELBOURNE

Australia
Australasia

 74,800 
 2,690 

 900 
 1,530 

12%
70%

VIENNA
Austria

Europe
 28,700 

 780 
 290 

 290 
-2%

0%

BRUSSELS
Belgium

Europe
 34,700 

 720 
 230 

 230 
-10%

0%

GABORONE
Botswana

Africa
 1,300 

 50 
 20 

 30 
6%

50%

SÃO PAULO
Brazil

Latin Am
erica

 64,500 
 1,980 

 950 
 1,140 

-14%
20%

RIO
Brazil

Latin Am
erica

 35,300 
 1,200 

 630 
 756 

-14%
20%

TORONTO
Canada

North Am
erica

 109,300 
 3,910 

 1,500 
 2,250 

15%
50%

VANCOUVER
Canada

North Am
erica

 31,100 
 1,110 

 430 
 731 

23%
70%

SANTIAGO
Chile

Latin Am
erica

 10,800 
 580 

 190 
 247 

6%
30%

SHANGHAI
China

Asia
 117,600 

 5,600 
 2,580 

 6,450 
12%

150%

BEIJING
China

Asia
 122,100 

 5,830 
 2,640 

 6,336 
10%

140%

SHENZHEN
China

Asia
 31,400 

 1,570 
 690 

 1,725 
12%

150%

BOGOTA
Colom

bia
Latin Am

erica
 14,900 

 740 
 280 

 364 
5%

30%

ABIDJAN
Cote d’Ivoire

Africa
 2,000 

 90 
 30 

 60 
10%

100%

COPENHAGEN
Denm

ark
Europe

 27,400 
 920 

 360 
 396 

-2%
10%

CAIRO
Egypt

Africa
 8,900 

 480 
 220 

 220 
-8%

0%

ADDIS ABABA
Ethiopia

Africa
 800 

 40 
 20 

 40 
10%

100%

PARIS
France

Europe
 110,900 

 2,900 
 1,320 

 1,188 
-12%

-10%

NICE
France

Europe
 19,000 

 670 
 360 

 432 
-5%

20%

FRANKFURT
Germ

any
Europe

 128,300 
 4,200 

 1,710 
 1,710 

-5%
0%

M
UNICH

Germ
any

Europe
 78,900 

 2,580 
 1,010 

 909 
-8%

-10%

BERLIN
Germ

any
Europe

 32,800 
 1,100 

 410 
 369 

-8%
-10%

ACCRA
Ghana

Africa
 2,300 

 100 
 30 

 54 
8%

80%

ATHENS
Greece

Europe
 16,500 

 660 
 250 

 250 
-6%

0%

HONG KONG
Hong Kong

Asia
 227,900 

 10,180 
 4,080 

 5,712 
6%

40%

BUDAPEST
Hungary

Europe
 5,800 

 270 
 110 

 132 
8%

20%

M
UM

BAI
India

Asia
 46,100 

 3,020 
 1,340 

 3,350 
12%

150%

DELHI
India

Asia
 22,700 

 1,540 
 680 

 1,632 
10%

140%

HYDERABAD
India

Asia
 9,000 

 590 
 260 

 676 
15%

160%

KOLKATA
India

Asia
 9,600 

 640 
 280 

 672 
10%

140%

JAKARTA
Indonesia

Asia
 27,100 

 1,530 
 710 

 852 
2%

20%

TEHRAN
Iran

M
iddle East

 14,000 
 640 

 210 
 294 

8%
40%

DUBLIN
Ireland

Europe
 28,200 

 1,060 
 370 

 481 
6%

30%

TEL AVIV
Israel

M
iddle East

 35,200 
 1,870 

 770 
 1,155 

10%
50%

JERUSALEM
Israel

M
iddle East

 13,100 
 760 

 340 
 510 

9%
50%

ROM
E

Italy
Europe

 64,300 
 2,020 

 880 
 880 

-12%
0%

M
ILAN

Italy
Europe

 14,600 
 470 

 220 
 198 

-14%
-10%

TOKYO
Japan

Asia
 279,800 

 6,760 
 2,540 

 3,302 
6%

30%

OSAKA
Japan

Asia
 117,700 

 2,350 
 860 

 1,118 
7%

30%

AM
M

AN
Jordan

M
iddle East

 4,200 
 230 

 80 
 144 

5%
80%

NAIROBI
Kenya

Africa
 6,800 

 280 
 100 

 180 
10%

80%

KUALA LUM
PUR

M
alaysia

Asia
 22,800 

 1,440 
 630 

 1,071 
3%

70%

GRAND BAIE
M

auritius
Africa

 900 
 50 

 30 
 78 

30%
160%

M
EXICO CITY

M
exico

Latin Am
erica

 86,700 
 2,860 

 1,220 
 1,708 

2%
40%

M
ONACO

M
onaco

Europe
 13,400 

 2,420 
 1,210 

 1,452 
10%

20%

CASABLANCA
M

orocco
Africa

 2,300 
 110 

 60 
 60 

-5%
0%

M
APUTO

M
ozam

bique
Africa

 700 
 40 

 10 
 18 

-2%
80%

W
INDHOEK

Nam
ibia

Africa
 1,400 

 60 
 20 

 30 
6%

50%

AM
STERDAM

Netherlands
Europe

 42,600 
 1,570 

 640 
 640 

-2%
0%

AUCKLAND
New Zealand

Australasia
 25,600 

 880 
 310 

 527 
11%

70%

LAGOS
Nigeria

Africa
 6,800 

 360 
 110 

 110 
-20%

0%

OSLO
Norway

Europe
 33,300 

 1,090 
 420 

 462 
4%

10%

PANAM
A CITY

Panam
a

Latin Am
erica

 2,300 
 110 

 50 
 65 

6%
30%

M
ANILA

Philippines
Asia

 9,800 
 610 

 260 
 364 

2%
40%

W
ARSAW

Poland
Europe

 18,000 
 870 

 330 
 396 

9%
20%

LISBON
Portugal

Europe
 19,000 

 700 
 270 

 270 
-5%

0%

DOHA
Qatar

M
iddle East

 25,800 
 1,120 

 380 
 608 

12%
60%

M
OSCOW

Russia
Russia/CIS

 68,200 
 3,630 

 1,760 
 2,816 

10%
60%

ST PETERSBURG
Russia

Russia/CIS
 13,000 

 710 
 380 

 570 
8%

50%

RIYADH
Saudi Arabia

M
iddle East

 16,200 
 810 

 290 
 348 

-10%
20%

BELGRADE
Serbia

Europe
 1,600 

 80 
 30 

 33 
3%

10%

SINGAPORE
Singapore

Asia
 217,300 

 7,000 
 2,500 

 3,500 
6%

40%

JOHANNESBURG
South Africa

Africa
 18,200 

 970 
 320 

 416 
5%

30%

CAPE TOW
N

South Africa
Africa

 8,200 
 440 

 180 
 234 

6%
30%

SEOUL
South Korea

Asia
 108,100 

 4,770 
 1,910 

 2,674 
6%

40%

M
ADRID

Spain
Europe

 30,700 
 1,120 

 520 
 520 

-7%
0%

COLOM
BO

Sri Lanka
Asia

 3,400 
 170 

 70 
 182 

20%
160%

STOCKHOLM
Sweden

Europe
 33,000 

 1,160 
 530 

 530 
-3%

0%

GENEVA
Switzerland

Europe
 104,300 

 5,890 
 2,570 

 3,341 
7%

30%

ZURICH
Switzerland

Europe
 109,200 

 5,870 
 2,370 

 2,607 
3%

10%

TAIPEI
Taiwan

Asia
 76,700 

 2,840 
 1,160 

 1,508 
5%

30%

DAR ES SALAAM
Tanzania

Africa
 1,300 

 50 
 30 

 60 
8%

100%

BANGKOK
Thailand

Asia
 14,400 

 970 
 450 

 765 
8%

70%

ISTANBUL
Turkey

M
iddle East

 27,300 
 1,480 

 740 
 740 

-22%
0%

KAM
PALA

Uganda
Africa

 800 
 40 

 20 
 36 

10%
80%

DUBAI
UAE

M
iddle East

 50,400 
 2,350 

 1,060 
 1,696 

12%
60%

ABU DHABI
UAE

M
iddle East

 17,100 
 810 

 390 
 663 

14%
70%

LONDON
UK

Europe
 357,200 

 12,070 
 4,750 

 6,175 
-5%

30%

EDINBURGH 
UK

Europe
 28,100 

 970 
 390 

 546 
-3%

40%

NEW
 YORK CITY

US
North Am

erica
 339,200 

 15,180 
 6,570 

 8,541 
6%

30%

SAN FRANCISCO BAY AREA
US

North Am
erica

 180,300 
 8,400 

 3,470 
 5,205 

12%
50%

LOS ANGELES
US

North Am
erica

 173,300 
 7,740 

 3,150 
 4,095 

5%
30%

M
IAM

I
US

North Am
erica

 31,600 
 1,710 

 750 
 1,050 

7%
40%

W
ASHINGTON DC

US
North Am

erica
 31,200 

 1,520 
 610 

 732 
1%

20%

HO CHI M
INH CITY

Vietnam
Asia

 5,900 
 260 

 90 
 243 

18%
170%

LUSAKA
Zam

bia
Africa

 600 
 30 

 10 
 18 

-2%
80%

W
HAT PROPORTION OF YOUR CLIENTS ALREADY HAVE A COLLECTION OF LUXURY INVESTM

ENTS, SUCH AS ART, W
INE OR CLASSIC CARS? 

ARE LUXURY INVESTM
ENTS BECOM

ING M
ORE POPULAR W

ITH YOUR CLIENTS? 

PLEASE RATE HOW
 IM

PORTANT THE FOLLOW
ING ARE TO YOUR CLIENTS W

HEN BUILDING THEIR COLLECTIONS

HOW
 LIKELY ARE YOUR CLIENTS TO OW

N THE FOLLOW
ING?

%
Africa

Asia
Australasia

Europe
Latin Am

erica
M

iddle East
North Am

erica
Russia/CIS

Global average

32
28

38
39

46
32

44
33

37

Luxury investm
ent and spending trends

* Respondents were asked to rank each factor out of 10 

* Respondents were asked to rank each factor out of 10.

Source: New W
orld W

ealth

AVERAGE SCORE*
Africa

Asia
Australasia

Europe
Latin Am

erica
M

iddle East
North Am

erica
Russia/CIS

Global average

M
OTOR YACHT

5
4

5
5

7
7

5
6

5

SAILING YACHT
4

4
5

5
5

5
5

4
5

RACE HORSE
4

3
5

4
5

5
3

3
4

PRIVATE JET
4

3
2

3
6

6
5

6
4

SPORT TEAM
3

3
3

2
6

3
3

4
3

W
HICH OF THESE PROPERTY SECTORS ARE BECOM

ING OF M
ORE INTEREST TO YOUR CLIENTS?

%
 RESPONSES

Africa
Asia

Australasia
Europe

Latin Am
erica

M
iddle East

North Am
erica

Russia/CIS
Global average

RESIDENTIAL
55%

58%
63%

61%
75%

60%
50%

57%
60%

OFFICES
45%

48%
41%

46%
63%

50%
36%

21%
44%

RETAIL
28%

23%
38%

27%
38%

40%
14%

29%
29%

HEALTHCARE
10%

23%
28%

21%
13%

29%
43%

21%
24%

RENEW
ABLE ENERGY

23%
9%

22%
24%

13%
15%

21%
21%

18%

INDUSTRIAL
18%

16%
44%

22%
0%

21%
14%

7%
18%

LOGISTICS
20%

21%
19%

20%
13%

25%
7%

14%
17%

LEISURE
20%

14%
3%

24%
38%

13%
21%

0%
16%

AGRICULTURAL 
0%

0%
0%

0%
0%

0%
0%

0%
0%

OTHER
0%

2%
0%

2%
13%

6%
21%

7%
6%

NONE OF THE ABOVE
0%

5%
0%

3%
0%

0%
14%

14%
5%

%
 RESPONSES

Africa
Asia

Australasia
Europe

Latin Am
erica

M
iddle East

North Am
erica

Russia/CIS
Global average

INDUSTRIAL
18%

20%
19%

25%
25%

21%
29%

29%
23%

RETAIL
13%

13%
22%

22%
25%

17%
43%

29%
23%

LOGISTICS
15%

13%
6%

13%
13%

13%
21%

36%
16%

RENEW
ABLE ENERGY

8%
16%

19%
26%

13%
13%

7%
21%

15%

LEISURE
10%

13%
22%

12%
0%

17%
14%

29%
14%

OFFICES
10%

12%
19%

13%
13%

23%
0%

21%
14%

RESIDENTIAL
13%

11%
13%

12%
13%

15%
14%

7%
12%

HEALTHCARE
18%

6%
3%

13%
25%

4%
0%

0%
9%

AGRICULTURAL 
0%

0%
0%

0%
0%

0%
0%

0%
0%

OTHER
0%

0%
0%

0%
0%

0%
0%

0%
0%

NONE OF THE ABOVE
15%

17%
9%

15%
25%

15%
29%

21%
18%

W
HICH OF THESE PROPERTY SECTORS ARE BECOM

ING OF LESS INTEREST TO YOUR CLIENTS? PLEASE SELECT ALL THAT APPLY

%
Africa

Asia
Australasia

Europe
Latin Am

erica
M

iddle East
North Am

erica
Russia/CIS

Global average

YES
55%

44%
35%

49%
64%

38%
48%

40%
47%

NO
19%

27%
24%

25%
27%

35%
29%

33%
27%

DON’T KNOW
26%

29%
41%

26%
9%

27%
24%

27%
26%

AVERAGE SCORE*
Africa

Asia
Australasia

Europe
Latin Am

erica
M

iddle East
North Am

erica
Russia/CIS

Global average

PERSONAL ENJOYM
ENT

8.1
7.5

8.4
7.8

8.1
7.6

7.8
7.9

7.9

POTENTIAL FOR AN INCREASE IN CAPITAL VALUES
7.4

7.3
7.0

7.0
6.6

6.9
7.5

6.7
7.0

STATUS
7.1

7.1
6.4

6.2
7.2

7.1
6.8

7.3
6.9

INTELLECTUAL CURIOSITY/DEVELOPING OW
N KNOW

LEDGE/
BECOM

ING AN EXPERT
6.2

6.2
7.0

6.2
6.3

6.2
6.7

6.8
6.4

SAFE HAVEN FOR CAPITAL
6.7

6.2
5.5

6.3
5.2

6.7
6.9

6.4
6.2

DIVERSIFYING THEIR INVESTM
ENT PORTFOLIOS

7.0
6.3

6.3
6.4

5.4
5.7

6.1
6.5

6.2

BECOM
ING PART OF A COM

M
UNITY OF LIKE-M

INDED 
COLLECTORS/OW

NERS
5.9

6.2
6.1

5.7
5.2

6.2
6.2

5.9
5.9

(listed by country)

City-level w
ealth 

 distribution
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M
ILLIONAIRES ($1m

+)
M

ULTI-M
ILLIONAIRES ($10m

+)
UHNW

IS ($30m
+)

CENTA-M
ILLIONAIRES ($100m

+)
BILLIONAIRES ($1,000m

+)
UHNW

I W
EALTH GROW

TH %

COUNTRY
REGION

2006
2015

2016
2026

2006
2015

2016
2026

2006
2015

2016
2026

2006
2015

2016
2026

2006
2015

2016
2026

2006-
2016

2015-
2016

2016-
2026

ALGERIA
 AFRICA 

 5,500 
 4,700 

 4,500 
 4,500 

 220 
 190 

 180 
 180 

 100 
 80 

 80 
 80 

 12 
 11 

 10 
 10 

 1 
 1 

 1 
 1 

-18%
-5%

0%
ANGOLA

 AFRICA 
 3,400 

 6,400 
 6,100 

 8,500 
 180 

 330 
 320 

 450 
 40 

 70 
 70 

 100 
 9 

 17 
 16 

 22 
 1 

 1 
 1 

 1 
82%

-4%
40%

ARGENTINA
 LATIN AM

ERICA 
 23,100 

 33,500 
 36,900 

 48,000 
 960 

 1,400 
 1,540 

 2,000 
 340 

 500 
 550 

 720 
 39 

 56 
 62 

 81 
 4 

 5 
 6 

 8 
60%

8%
30%

AUSTRALIA
 AUSTRALASIA 

 174,000 
 290,000 

 321,900 
 547,200 

 5,700 
 9,500 

 10,550 
 17,940 

 1,810 
 3,010 

 3,340 
 5,680 

 210 
 350 

 389 
 661 

 17 
 28 

 31 
 53 

85%
11%

70%
AUSTRIA

 EUROPE 
 103,500 

 113,000 
 110,700 

 110,700 
 2,100 

 2,300 
 2,250 

 2,250 
 740 

 810 
 790 

 790 
 85 

 93 
 91 

 91 
 7 

 7 
 7 

 7 
7%

-2%
0%

AZERBAIJAN
 RUSSIA/CIS 

 2,700 
 5,600 

 6,000 
 9,600 

 120 
 240 

 260 
 420 

 50 
 90 

 100 
 160 

 5 
 10 

 11 
 18 

 -   
 -   

 -   
 -   

122%
8%

60%
BELGIUM

 EUROPE 
 100,700 

 115,100 
 104,700 

 104,700 
 2,010 

 2,300 
 2,090 

 2,090 
 630 

 730 
 660 

 660 
 67 

 77 
 70 

 70 
 4 

 4 
 4 

 4 
4%

-9%
0%

BOTSW
ANA

 AFRICA 
 2,400 

 2,600 
 2,800 

 4,200 
 80 

 90 
 100 

 150 
 30 

 30 
 30 

 50 
 2 

 2 
 2 

 3 
 -   

 -   
 -   

 -   
19%

6%
50%

BRAZIL
 LATIN AM

ERICA 
 105,300 

 180,000 
 154,800 

 185,800 
 3,040 

 5,200 
 4,470 

 5,360 
 1,400 

 2,400 
 2,060 

 2,470 
 277 

 473 
 407 

 488 
 23 

 40 
 34 

 41 
47%

-14%
20%

BULGARIA
 EUROPE 

 3,100 
 4,600 

 4,800 
 5,300 

 140 
 200 

 210 
 230 

 50 
 70 

 70 
 80 

 5 
 8 

 8 
 9 

 -   
 -   

 -   
 -   

53%
5%

10%
CANADA

 NORTH AM
ERICA 

 223,900 
 292,000 

 335,800 
 503,700 

 7,510 
 9,800 

 11,270 
 16,910 

 2,740 
 3,570 

 4,110 
 6,170 

 322 
 420 

 483 
 725 

 27 
 35 

 40 
 60 

50%
15%

50%
CARIBBEAN

 LATIN AM
ERICA 

 46,700 
 52,000 

 59,800 
 107,600 

 2,790 
 3,100 

 3,570 
 6,430 

 770 
 850 

 980 
 1,760 

 162 
 180 

 207 
 373 

 13 
 15 

 17 
 31 

28%
15%

80%
CHILE

 LATIN AM
ERICA 

 16,000 
 21,200 

 22,500 
 29,300 

 830 
 1,100 

 1,170 
 1,520 

 240 
 320 

 340 
 440 

 36 
 48 

 51 
 66 

 4 
 6 

 6 
 8 

41%
6%

30%
CHINA

 ASIA 
 188,800 

 654,000 
 719,400 

 1,726,600 
 8,810 

 30,500 
 33,550 

 80,520 
 3,760 

 13,010 
 14,310 

 34,340 
 487 

 1,688 
 1,857 

 4,457 
 54 

 185 
 204 

 490 
281%

10%
140%

COLOM
BIA

 LATIN AM
ERICA 

 18,200 
 28,200 

 29,600 
 38,500 

 840 
 1,300 

 1,370 
 1,780 

 290 
 450 

 470 
 610 

 33 
 50 

 53 
 69 

 2 
 3 

 3 
 4 

63%
5%

30%
CONGO (DRC)

 AFRICA 
 300 

 600 
 600 

 1,000 
 20 

 30 
 30 

 50 
 10 

 10 
 10 

 20 
 1 

 1 
 1 

 2 
 -   

 -   
 -   

 -   
85%

5%
70%

COTE D’IVOIRE
 AFRICA 

 1,700 
 2,300 

 2,500 
 5,000 

 70 
 90 

 100 
 200 

 20 
 30 

 30 
 60 

 1 
 2 

 2 
 4 

 -   
 -   

 -   
 -   

45%
7%

80%
CROATIA

 EUROPE 
 9,200 

 11,400 
 11,900 

 13,100 
 360 

 450 
 470 

 520 
 90 

 120 
 120 

 130 
 8 

 11 
 11 

 12 
 -   

 -   
 -   

 -   
30%

4%
10%

CYPRUS
 EUROPE 

 10,200 
 12,400 

 12,800 
 14,100 

 600 
 730 

 750 
 830 

 210 
 250 

 260 
 290 

 23 
 28 

 29 
 32 

 2 
 2 

 2 
 2 

25%
3%

10%
CZECH REPUBLIC

 EUROPE 
 13,000 

 17,000 
 17,300 

 19,000 
 580 

 750 
 770 

 850 
 210 

 270 
 280 

 310 
 24 

 31 
 32 

 35 
 4 

 5 
 5 

 6 
33%

2%
10%

DENM
ARK

 EUROPE 
 63,700 

 74,800 
 73,300 

 80,600 
 1,700 

 2,000 
 1,960 

 2,160 
 580 

 680 
 670 

 740 
 64 

 76 
 74 

 81 
 4 

 5 
 5 

 6 
15%

-2%
10%

EGYPT
 AFRICA 

 21,300 
 19,700 

 18,100 
 18,100 

 1,120 
 1,030 

 950 
 950 

 460 
 420 

 390 
 390 

 72 
 66 

 61 
 61 

 8 
 8 

 7 
 7 

-15%
-8%

0%
ESTONIA

 EUROPE 
 1,400 

 1,800 
 1,900 

 2,100 
 60 

 80 
 80 

 90 
 20 

 30 
 30 

 30 
 2 

 3 
 3 

 3 
 -   

 -   
 -   

 -   
37%

3%
10%

ETHIOPIA
 AFRICA 

 1,000 
 2,800 

 3,100 
 6,200 

 50 
 140 

 150 
 300 

 10 
 40 

 40 
 80 

 1 
 4 

 4 
 8 

 -   
 -   

 -   
 -   

219%
10%

100%
FINLAND

 EUROPE 
 47,300 

 49,200 
 48,200 

 48,200 
 1,060 

 1,100 
 1,080 

 1,080 
 450 

 470 
 460 

 460 
 63 

 65 
 64 

 64 
 5 

 5 
 5 

 5 
2%

-2%
0%

FRANCE
 EUROPE 

 323,000 
 323,000 

 290,700 
 290,700 

 8,200 
 8,200 

 7,380 
 7,380 

 3,330 
 3,330 

 3,000 
 3,000 

 420 
 420 

 378 
 378 

 43 
 43 

 39 
 39 

-10%
-10%

0%
GERM

ANY
 EUROPE 

 685,500 
 824,000 

 774,600 
 774,600 

 21,130 
 25,400 

 23,880 
 23,880 

 7,740 
 9,310 

 8,750 
 8,750 

 915 
 1,100 

 1,034 
 1,034 

 69 
 83 

 78 
 78 

13%
-6%

0%
GHANA

 AFRICA 
 1,900 

 2,700 
 2,900 

 5,200 
 80 

 110 
 120 

 220 
 20 

 30 
 30 

 50 
 3 

 4 
 4 

 7 
 -   

 -   
 -   

 -   
49%

8%
80%

GREECE
 EUROPE 

 54,800 
 42,600 

 40,000 
 40,000 

 2,050 
 1,600 

 1,500 
 1,500 

 730 
 560 

 530 
 530 

 85 
 66 

 62 
 62 

 4 
 3 

 3 
 3 

-27%
-6%

0%
HONG KONG

 ASIA 
 151,900 

 215,000 
 227,900 

 319,100 
 6,790 

 9,600 
 10,180 

 14,250 
 2,720 

 3,850 
 4,080 

 5,710 
 340 

 481 
 510 

 714 
 34 

 48 
 51 

 71 
50%

6%
40%

HUNGARY
 EUROPE 

 9,400 
 12,100 

 13,100 
 15,700 

 410 
 530 

 570 
 680 

 150 
 190 

 210 
 250 

 17 
 22 

 24 
 29 

 -   
 -   

 -   
 -   

40%
8%

20%
INDIA

 ASIA 
 67,800 

 236,000 
 264,300 

 660,800 
 4,250 

 14,800 
 16,580 

 41,450 
 1,730 

 6,020 
 6,740 

 16,850 
 218 

 760 
 851 

 2,128 
 24 

 85 
 95 

 238 
290%

12%
150%

INDONESIA
 ASIA 

 23,600 
 48,500 

 49,500 
 59,400 

 1,210 
 2,500 

 2,550 
 3,060 

 540 
 1,120 

 1,140 
 1,370 

 70 
 143 

 146 
 175 

 8 
 16 

 16 
 19 

110%
2%

20%
IRAN

 M
IDDLE EAST 

 24,700 
 32,000 

 34,600 
 48,400 

 1,000 
 1,300 

 1,400 
 1,960 

 310 
 410 

 440 
 620 

 50 
 65 

 70 
 98 

 3 
 4 

 4 
 6 

40%
8%

40%
IRELAND

 EUROPE 
 66,500 

 78,400 
 83,100 

 108,000 
 2,210 

 2,600 
 2,760 

 3,590 
 710 

 840 
 890 

 1,160 
 76 

 90 
 95 

 124 
 4 

 5 
 5 

 7 
25%

6%
30%

ISRAEL
 M

IDDLE EAST 
 51,200 

 75,000 
 82,500 

 123,800 
 2,660 

 3,900 
 4,290 

 6,440 
 1,030 

 1,510 
 1,660 

 2,490 
 125 

 183 
 201 

 302 
 12 

 17 
 19 

 29 
61%

10%
50%

ITALY
 EUROPE 

 242,200 
 245,000 

 215,600 
 215,600 

 6,530 
 6,600 

 5,810 
 5,810 

 2,620 
 2,650 

 2,330 
 2,330 

 330 
 334 

 294 
 294 

 34 
 34 

 30 
 30 

-11%
-12%

0%
JAPAN

 ASIA 
 863,700 

 1,100,000 
 1,166,000 

 1,515,800 
 16,410 

 20,900 
 22,150 

 28,800 
 5,070 

 6,450 
 6,840 

 8,890 
 521 

 663 
 703 

 914 
 22 

 28 
 30 

 39 
35%

6%
30%

JORDAN
 M

IDDLE EAST 
 3,600 

 6,300 
 6,600 

 11,900 
 180 

 300 
 320 

 580 
 60 

 100 
 110 

 200 
 7 

 12 
 13 

 23 
 1 

 1 
 1 

 2 
81%

5%
80%

KAZAKHSTAN
 RUSSIA/CIS 

 3,400 
 6,200 

 6,700 
 10,700 

 260 
 480 

 520 
 830 

 120 
 210 

 230 
 370 

 15 
 27 

 29 
 46 

 2 
 3 

 3 
 5 

99%
8%

60%
KENYA

 AFRICA 
 4,900 

 8,500 
 9,400 

 16,900 
 190 

 340 
 370 

 670 
 60 

 110 
 120 

 220 
 9 

 16 
 18 

 32 
 -   

 -   
 -   

 -   
93%

10%
80%

LATVIA
 EUROPE 

 1,300 
 1,800 

 1,900 
 2,100 

 50 
 70 

 70 
 80 

 20 
 30 

 30 
 30 

 1 
 2 

 2 
 2 

 -   
 -   

 -   
 -   

42%
3%

10%
LIECHTENSTEIN

 EUROPE 
 3,900 

 5,500 
 5,800 

 6,400 
 670 

 950 
 1,010 

 1,110 
 240 

 340 
 360 

 400 
 27 

 39 
 41 

 45 
 2 

 3 
 3 

 3 
50%

6%
10%

LITHUANIA
 EUROPE 

 1,900 
 2,800 

 2,900 
 3,200 

 80 
 120 

 130 
 140 

 30 
 40 

 40 
 40 

 3 
 5 

 5 
 6 

 -   
 -   

 -   
 -   

53%
5%

10%
LUXEM

BOURG
 EUROPE 

 24,000 
 32,500 

 34,100 
 40,900 

 1,700 
 2,300 

 2,420 
 2,900 

 560 
 750 

 790 
 950 

 61 
 82 

 86 
 103 

 4 
 5 

 5 
 6 

42%
5%

20%
M

ALAYSIA
 ASIA 

 27,200 
 41,700 

 43,000 
 73,100 

 1,560 
 2,400 

 2,470 
 4,200 

 650 
 990 

 1,020 
 1,730 

 80 
 123 

 127 
 216 

 8 
 12 

 12 
 20 

58%
3%

70%
M

ALTA
 EUROPE 

 3,200 
 5,900 

 6,600 
 9,200 

 150 
 290 

 320 
 450 

 70 
 130 

 150 
 210 

 9 
 17 

 19 
 27 

 1 
 2 

 2 
 3 

108%
12%

40%
M

AURITIUS
 AFRICA 

 1,200 
 3,200 

 3,800 
 8,700 

 50 
 140 

 170 
 390 

 20 
 40 

 50 
 120 

 2 
 4 

 5 
 12 

 -   
 -   

 -   
 -   

230%
20%

130%
M

EXICO
 LATIN AM

ERICA 
 123,900 

 170,000 
 173,400 

 242,800 
 3,500 

 4,800 
 4,900 

 6,860 
 1,390 

 1,900 
 1,940 

 2,720 
 204 

 279 
 285 

 399 
 13 

 18 
 18 

 25 
40%

2%
40%

M
ONACO

 EUROPE 
 8,100 

 12,200 
 13,400 

 16,100 
 1,470 

 2,200 
 2,420 

 2,900 
 730 

 1,100 
 1,210 

 1,450 
 70 

 105 
 116 

 139 
 4 

 6 
 7 

 8 
65%

10%
20%

M
OROCCO

 AFRICA 
 5,100 

 4,800 
 4,600 

 4,600 
 230 

 220 
 210 

 210 
 110 

 110 
 100 

 100 
 22 

 21 
 20 

 20 
 3 

 3 
 3 

 3 
-10%

-5%
0%

M
OZAM

BIQUE
 AFRICA 

 800 
 1,100 

 1,100 
 2,000 

 40 
 50 

 50 
 90 

 10 
 10 

 10 
 20 

 1 
 1 

 1 
 2 

 -   
 -   

 -   
 -   

37%
-2%

80%

NAM
IBIA

 AFRICA 
 2,700 

 3,100 
 3,300 

 5,000 
 100 

 110 
 120 

 180 
 20 

 30 
 30 

 50 
 2 

 3 
 3 

 5 
 -   

 -   
 -   

 -   
21%

6%
50%

NETHERLANDS
 EUROPE 

 115,600 
 118,000 

 115,600 
 115,600 

 4,020 
 4,100 

 4,020 
 4,020 

 1,530 
 1,560 

 1,530 
 1,530 

 185 
 189 

 185 
 185 

 17 
 17 

 17 
 17 

0%
-2%

0%
NEW

 ZEALAND
 AUSTRALASIA 

 52,000 
 89,000 

 98,800 
 168,000 

 1,520 
 2,600 

 2,890 
 4,910 

 460 
 790 

 880 
 1,500 

 47 
 80 

 89 
 151 

 2 
 3 

 3 
 5 

90%
11%

70%
NIGERIA

 AFRICA 
 8,800 

 15,400 
 12,300 

 12,300 
 440 

 780 
 620 

 620 
 120 

 210 
 170 

 170 
 10 

 18 
 14 

 14 
 3 

 5 
 4 

 4 
40%

-20%
0%

NORW
AY

 EUROPE 
 90,800 

 103,000 
 107,100 

 117,800 
 2,470 

 2,800 
 2,910 

 3,200 
 890 

 1,010 
 1,050 

 1,160 
 105 

 119 
 124 

 136 
 8 

 10 
 10 

 11 
18%

4%
10%

PAKISTAN
 ASIA 

 11,800 
 18,300 

 19,200 
 26,900 

 640 
 1,000 

 1,050 
 1,470 

 240 
 370 

 390 
 550 

 28 
 43 

 45 
 63 

 2 
 3 

 3 
 4 

63%
5%

40%
PANAM

A
 LATIN AM

ERICA 
 1,500 

 3,500 
 3,700 

 4,800 
 60 

 150 
 160 

 210 
 20 

 60 
 60 

 80 
 2 

 6 
 6 

 8 
 -   

 -   
 -   

 -   
147%

6%
30%

PARAGUAY
 LATIN AM

ERICA 
 1,000 

 2,100 
 2,200 

 2,900 
 40 

 90 
 90 

 120 
 10 

 30 
 30 

 40 
 2 

 4 
 4 

 5 
 -   

 -   
 -   

 -   
130%

5%
30%

PERU
 LATIN AM

ERICA 
 9,000 

 16,500 
 17,500 

 22,800 
 450 

 830 
 880 

 1,140 
 150 

 280 
 300 

 390 
 19 

 35 
 37 

 48 
 3 

 5 
 5 

 7 
95%

6%
30%

PHILIPPINES
 ASIA 

 6,700 
 13,700 

 14,000 
 19,600 

 400 
 820 

 840 
 1,180 

 150 
 310 

 320 
 450 

 38 
 76 

 78 
 109 

 5 
 11 

 11 
 15 

108%
2%

40%
POLAND

 EUROPE 
 20,600 

 41,900 
 45,300 

 54,400 
 930 

 1,900 
 2,050 

 2,460 
 310 

 640 
 690 

 830 
 35 

 72 
 78 

 94 
 2 

 5 
 5 

 6 
120%

8%
20%

PORTUGAL
 EUROPE 

 53,800 
 54,900 

 52,200 
 52,200 

 1,870 
 1,910 

 1,810 
 1,810 

 600 
 610 

 580 
 580 

 63 
 64 

 61 
 61 

 3 
 3 

 3 
 3 

-3%
-5%

0%
QATAR

 M
IDDLE EAST 

 18,500 
 28,000 

 31,400 
 50,200 

 790 
 1,200 

 1,340 
 2,140 

 250 
 380 

 430 
 690 

 39 
 60 

 67 
 107 

 2 
 3 

 3 
 5 

70%
12%

60%
ROM

ANIA
 EUROPE 

 7,300 
 10,800 

 11,200 
 12,300 

 320 
 470 

 490 
 540 

 120 
 170 

 180 
 200 

 14 
 20 

 21 
 23 

 1 
 2 

 2 
 2 

54%
4%

10%
RUSSIAN FEDERATION

 RUSSIA/CIS 
 100,800 

 120,000 
 132,000 

 211,200 
 4,620 

 5,500 
 6,050 

 9,680 
 2,100 

 2,500 
 2,750 

 4,400 
 603 

 718 
 790 

 1,264 
 63 

 75 
 83 

 133 
31%

10%
60%

RW
ANDA

 AFRICA 
 300 

 500 
 600 

 1,200 
 10 

 30 
 30 

 60 
 -   

 10 
 10 

 20 
 -   

 -   
 -   

 -   
 -   

 -   
 -   

 -   
107%

10%
100%

SAUDI ARABIA
 M

IDDLE EAST 
 35,200 

 54,000 
 48,600 

 58,300 
 1,700 

 2,600 
 2,340 

 2,810 
 540 

 820 
 740 

 890 
 84 

 129 
 116 

 139 
 7 

 10 
 9 

 11 
38%

-10%
20%

SERBIA
 EUROPE 

 2,000 
 2,400 

 2,500 
 2,800 

 90 
 110 

 110 
 120 

 30 
 40 

 40 
 40 

 3 
 4 

 4 
 4 

 -   
 -   

 -   
 -   

25%
3%

10%
SINGAPORE

 ASIA 
 137,500 

 205,000 
 217,300 

 304,200 
 4,430 

 6,600 
 7,000 

 9,800 
 1,580 

 2,360 
 2,500 

 3,500 
 185 

 275 
 292 

 409 
 15 

 22 
 23 

 32 
58%

6%
40%

SOUTH AFRICA
 AFRICA 

 37,400 
 38,500 

 40,400 
 52,500 

 1,970 
 2,030 

 2,130 
 2,770 

 600 
 620 

 650 
 850 

 89 
 91 

 96 
 125 

 6 
 7 

 7 
 9 

8%
5%

30%
SOUTH KOREA

 ASIA 
 66,300 

 125,000 
 132,500 

 185,500 
 2,860 

 5,400 
 5,720 

 8,010 
 1,140 

 2,140 
 2,270 

 3,180 
 141 

 266 
 282 

 395 
 14 

 26 
 28 

 39 
100%

6%
40%

SPAIN
 EUROPE 

 107,400 
 105,100 

 97,700 
 97,700 

 3,680 
 3,600 

 3,350 
 3,350 

 1,540 
 1,510 

 1,400 
 1,400 

 196 
 191 

 178 
 178 

 21 
 20 

 19 
 19 

-9%
-7%

0%
SRI LANKA

 ASIA 
 1,300 

 4,200 
 5,000 

 13,000 
 60 

 190 
 230 

 600 
 20 

 70 
 80 

 210 
 3 

 8 
 10 

 26 
 -   

 -   
 -   

 -   
280%

20%
160%

SW
EDEN

 EUROPE 
 103,200 

 116,000 
 112,500 

 112,500 
 3,030 

 3,400 
 3,300 

 3,300 
 1,310 

 1,470 
 1,430 

 1,430 
 172 

 194 
 188 

 188 
 19 

 22 
 21 

 21 
9%

-3%
0%

SW
ITZERLAND

 EUROPE 
 259,500 

 346,000 
 363,300 

 436,000 
 13,650 

 18,200 
 19,110 

 22,930 
 5,100 

 6,800 
 7,140 

 8,570 
 443 

 590 
 620 

 744 
 20 

 27 
 28 

 34 
40%

5%
20%

TAIW
AN

 ASIA 
 68,700 

 98,200 
 103,100 

 134,000 
 2,450 

 3,500 
 3,680 

 4,780 
 920 

 1,310 
 1,380 

 1,790 
 178 

 254 
 267 

 347 
 19 

 28 
 29 

 38 
50%

5%
30%

TANZANIA
 AFRICA 

 1,300 
 2,200 

 2,400 
 4,800 

 50 
 80 

 90 
 180 

 20 
 40 

 40 
 80 

 7 
 12 

 13 
 26 

 1 
 2 

 2 
 4 

82%
8%

100%
THAILAND

 ASIA 
 12,900 

 20,700 
 22,400 

 38,100 
 800 

 1,300 
 1,400 

 2,380 
 360 

 570 
 620 

 1,050 
 48 

 77 
 83 

 141 
 6 

 9 
 10 

 17 
74%

8%
70%

TURKEY
 M

IDDLE EAST 
 46,300 

 70,000 
 54,600 

 54,600 
 2,310 

 3,500 
 2,730 

 2,730 
 1,060 

 1,600 
 1,250 

 1,250 
 132 

 200 
 156 

 156 
 14 

 22 
 17 

 17 
18%

-22%
0%

UAE
 M

IDDLE EAST 
 47,400 

 72,000 
 80,600 

 129,000 
 2,040 

 3,100 
 3,470 

 5,550 
 890 

 1,350 
 1,510 

 2,420 
 128 

 195 
 218 

 349 
 7 

 11 
 12 

 19 
70%

12%
60%

UGANDA
 AFRICA 

 700 
 1,300 

 1,400 
 2,500 

 30 
 50 

 60 
 110 

 10 
 20 

 20 
 40 

 4 
 6 

 7 
 13 

 1 
 1 

 1 
 2 

97%
10%

80%
UNITED KINGDOM

 EUROPE 
 627,200 

 845,100 
 802,800 

 1,043,600 
 19,820 

 26,710 
 25,370 

 32,980 
 7,400 

 9,970 
 9,470 

 12,310 
 885 

 1,193 
 1,133 

 1,473 
 78 

 105 
 100 

 130 
28%

-5%
30%

UNITED STATES
 NORTH AM

ERICA 
 3,376,200 

 4,180,000 
 4,389,000 

 5,705,700 
 148,220 

 183,500 
 192,680 

 
250,480 

 53,070 
 65,700 

 68,990 
 89,690 

 6,169 
 7,638 

 8,020 
 10,426 

 493 
 610 

 641 
 833 

30%
5%

30%
URUGUAY

 LATIN AM
ERICA 

 1,800 
 4,600 

 4,800 
 6,200 

 80 
 200 

 210 
 270 

 30 
 70 

 70 
 90 

 3 
 8 

 8 
 10 

 -   
 -   

 -   
 -   

165%
5%

30%
VENEZUELA

 LATIN AM
ERICA 

 16,800 
 10,500 

 6,700 
 7,400 

 650 
 410 

 260 
 290 

 200 
 130 

 80 
 90 

 48 
 30 

 19 
 21 

 5 
 3 

 2 
 2 

-60%
-36%

10%
VIETNAM

 ASIA 
 3,400 

 12,100 
 14,300 

 38,600 
 150 

 520 
 610 

 1,650 
 50 

 170 
 200 

 540 
 5 

 18 
 21 

 57 
 -   

 1 
 1 

 3 
320%

18%
170%

ZAM
BIA

 AFRICA 
 800 

 1,000 
 1,000 

 1,800 
 30 

 40 
 40 

 70 
 10 

 10 
 10 

 20 
 2 

 3 
 3 

 5 
 -   

 -   
 -   

 -   
27%

-2%
80%

 
 

 
 

 
 

 
 

Countries excluded due to uncertainty or lack of reliable data: Bahrain, Bangladesh, Iraq, Kuw
ait, Lebanon, Libya, M

yanm
ar, Om

an, Sudan, Syria, Tunisia, Ukraine, Uzbekistan and Zim
babw

e. 
 

R
egional w

ealth distribution

 %
 CHANGE 

M
ULTI-M

ILLIONAIRES (US$10m
+) 

2006
2015

2016
2026

2006-2016
2015-2016

2016-2026

NORTH AM
ERICA

 155,730 
 193,300 

 203,950 
 267,390 

31%
6%

31%

EUROPE
 113,460 

 136,370 
 132,500 

 148,760 
17%

-3%
12%

ASIA PACIFIC
 55,900 

 110,030 
 118,810 

 222,360 
113%

8%
87%

M
IDDLE EAST

 12,820 
 19,080 

 19,070 
 26,650 

49%
0%

40%

AUSTRALASIA
 7,220 

 12,100 
 13,440 

 22,850 
86%

11%
70%

LATIN AM
ERICA & CARIBBEAN

 14,560 
 20,440 

 20,480 
 28,580 

41%
0%

40%

AFRICA
 5,950 

 7,060 
 7,010 

 9,420 
18%

-1%
34%

RUSSIA AND CIS
 5,250 

 6,530 
 7,170 

 11,470 
37%

10%
60%

TOTAL
 370,890 

 504,910 
 522,430 

 737,480 
41%

4%
41%

 %
 CHANGE 

M
ILLIONAIRES (US$1m

+) 
2006

2015
2016

2026
2006-2016

2015-2016
2016-2026

NORTH AM
ERICA

 3,600,100 
 4,472,000 

 4,724,800 
 6,209,400 

31%
6%

31%

EUROPE
 3,479,700 

 4,101,200 
 3,935,400 

 4,361,800 
13%

-4%
11%

ASIA PACIFIC
 1,794,800 

 3,071,600 
 3,297,700 

 5,626,200 
84%

7%
71%

M
IDDLE EAST

 272,300 
 404,800 

 406,700 
 571,500 

49%
0%

41%

AUSTRALASIA
 226,000 

 379,000 
 420,700 

 715,200 
86%

11%
70%

LATIN AM
ERICA & CARIBBEAN

 399,600 
 574,300 

 563,100 
 765,700 

41%
-2%

36%

AFRICA
 121,800 

 145,700 
 145,100 

 198,000 
19%

0%
36%

RUSSIA AND CIS
 112,200 

 138,400 
 151,900 

 243,000 
35%

10%
60%

TOTAL
 10,006,500 

 13,287,000 
 13,645,400 

 18,690,800 
36%

3%
37%

 %
 CHANGE 

UHNW
Is (US$30m

+) 
2006

2015
2016

2026
2006-2016

2015-2016
2016-2026

NORTH AM
ERICA

 55,810 
 69,270 

 73,100 
 95,860 

31%
6%

31%

EUROPE
 42,610 

 51,120 
 49,650 

 55,700 
17%

-3%
12%

ASIA PACIFIC
 20,820 

 42,610 
 46,080 

 88,180 
121%

8%
91%

M
IDDLE EAST

 4,970 
 7,410 

 7,370 
 10,270 

48%
0%

39%

AUSTRALASIA
 2,270 

 3,800 
 4,220 

 7,180 
86%

11%
70%

LATIN AM
ERICA & CARIBBEAN

 5,330 
 7,690 

 7,570 
 10,350 

42%
-2%

37%

AFRICA
 2,010 

 2,310 
 2,270 

 3,030 
13%

-2%
33%

RUSSIA AND CIS
 2,380 

 2,940 
 3,230 

 5,170 
36%

10%
60%

TOTAL
 136,200 

 187,150 
 193,490 

 275,740 
42%

4%
42%

 %
 CHANGE 

CENTA-M
ILLIONAIRES 

(US$100m
+) 

2006
2015

2016
2026

2006-2016
2015-2016

2016-2026

NORTH AM
ERICA

 6,491 
 8,058 

 8,503 
 11,151 

31%
6%

31%

EUROPE
 4,902 

 5,841 
 5,643 

 6,299 
15%

-3%
12%

ASIA PACIFIC
 2,576 

 5,362 
 5,799 

 11,166 
125%

8%
93%

M
IDDLE EAST

 678 
 1,013 

 1,009 
 1,409 

49%
0%

40%

AUSTRALASIA
 257 

 430 
 478 

 812 
86%

11%
70%

LATIN AM
ERICA & CARIBBEAN

 908 
 1,286 

 1,253 
 1,725 

38%
-3%

38%

AFRICA
 299 

 338 
 336 

 445 
12%

-1%
33%

RUSSIA AND CIS
 655 

 793 
 872 

 1,395 
33%

10%
60%

TOTAL
 16,766 

 23,121 
 23,893 

 34,402 
42%

3%
44%

 
 

 
 

 

 %
 CHANGE 

BILLIONAIRES (US$1,000m
+)

2006
2015

2016
2026

2006-2016
2015-2016

2016-2026

NORTH AM
ERICA

 520 
 645 

 681 
 893 

31%
6%

31%

EUROPE
 396 

 466 
 446 

 496 
13%

-4%
11%

ASIA PACIFIC
 232 

 521 
 564 

 1,127 
143%

8%
100%

M
IDDLE EAST

 55 
 82 

 78 
 107 

41%
-4%

37%

AUSTRALASIA
 19 

 31 
 34 

 58 
79%

10%
71%

LATIN AM
ERICA & CARIBBEAN

 74 
 104 

 100 
 138 

36%
-4%

38%

AFRICA
 29 

 33 
 31 

 37 
8%

-7%
19%

RUSSIA AND CIS
 68 

 82 
 90 

 144 
32%

10%
60%

TOTAL
 1,393 

 1,964 
 2,024 

 3,000 
45%

3%
48%

Source: New
 W

orld W
ealth

Notes: M
illionaire figures rounded to nearest 100. M

ulti-m
illionaire and UHNW

I figures rounded to nearest 10. 
 

 
 

 
M

iddle East includes Turkey.
Latin Am

erica includes the Caribbean and M
exico. 

 
 

 
 

Country forecast grow
th rates rounded to nearest 10%

. Regional forecast grow
th rates not rounded.

Each w
ealth band includes the num

ber of individuals in subsequent bands, eg m
illionaire populations include UHNW

Is, etc. 
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M
ost people value privacy and, understandably, prefer to 

keep in
form

ation about their investm
ents and assets 

to them
selves. 

T
h

e u
n

realistic n
atu

re of th
is asp

iration
 w

as 

h
igh

ligh
ted early last year w

h
en

 n
early 12 m

illion
 docu

m
en

ts, 

in
clu

d
in

g private fin
an

cial in
form

ation
 relatin

g to m
ore th

an 

20
0,0

0
0 individuals and entities – the so-called Pan

am
a papers – 

w
ere leaked to the m

edia. It w
as proof, if proof w

ere needed, that 

no data can be tru
ly secure. 

H
ow

ever, concerted international co-operation aim
ed at helping 

govern
m

ents understand and track the global m
ovem

ent of w
ealth 

and assets m
ay soon render such unoffi

cial leaks redundant. T
he 

U
S started th

e process in
 20

10
 w

ith
 th

e Foreign
 A

ccou
n

t T
ax 

C
om

plian
ce A

ct (FA
T

C
A

), w
h

ich led to a u
n

ilateral dem
an

d for 

foreign
 fin

an
cial in

stitution
s to report details of accou

n
ts an

d 

investm
ents held by U

S citizen
s. 

A
side from

 prom
pting several thousand A

m
erican

s to renounce 

their citizen
sh

ip including, reportedly,  the U
K

’s Foreign Secretary 

B
oris Johnson, and forcing the Sw

iss to evolve their ban
king secrecy 

rules, FA
T

C
A

 has prom
pted a global copycat m

ove from
 the O

E
C

D
. Its 

decision to agree inform
ation sharing am

ong 100 countries through 

the C
om

m
on R

eportin
g Standard (C

R
S) w

ill trigger a data deluge 

later this year, as jurisdictions around the w
orld begin the autom

atic 

exchan
ge of in

form
ation on their citizen

s’ fi
n

ancial in
form

ation
. 

T
h

e C
R

S prom
ises a m

ore efficien
t m

ean
s of en

su
rin

g th
at 

appropriate tax is paid on w
ealth, w

herever in the w
orld it is created. 

M
ost of those aff

ected by the new
 regulations w

ill have no issues. But 

for som
e, un

lim
ited data sharing w

ill raise personal risk, especially 

if corruption enters the process.

A
s in

vestm
en

t p
ortfolios b

ecom
e m

ore global an
d

 w
ealth 

m
oves m

ore rapidly w
e shou

ld not be surprised that the direction 

of travel is tow
ards “big data” capture. A

s Ian B
rem

m
er notes on  

page 9, govern
m

ents w
ill have to look for new

 m
etrics to accurately 

m
easure em

erging w
ealth and econom

ic trends w
hich have significant 

political im
plication

s. 

T
h

is points to an issue that run
s th

roughout th
is year’s edition 

of T
he W

ealth R
eport, w

h
ich is that developed m

arkets are seein
g 

m
ore politically in

spired resistance to large in
flow

s of capital from
 

em
ergin

g m
arkets: w

itness respon
ses in V

ancouver, H
on

g K
on

g 

and m
ore, as detailed on pages 18 and 19.

A
t the sam

e tim
e, em

erging m
arkets are concerned – increasingly so 

in the case of C
hina  – about outbound capital flow

s. T
his governm

ent 

desire to con
trol w

ealth m
ovem

en
ts w

ill in
evitably n

ecessitate  

a better understandin
g of w

here citizen
s hold their w

ealth.

Irrespective of cu
rren

t govern
m

en
t in

itiatives, tech
n

ological 

developm
ents w

ill m
ake it increasin

gly diffi
cult to hold assets and 

investm
en

ts discreetly, even w
here the objective is to m

ain
tain 

p
rivacy rath

er th
an

 to evad
e taxation

. If th
e p

red
iction

s on  

page 20 from
 one of our contributors, D

avid Friedm
an, prove correct, 

tech
nology is m

ovin
g tow

ards a future w
here the entire ow

nersh
ip 

of all global assets w
ill be free to search in real tim

e. 

A
ll th

is has profound im
plication

s for those jurisdiction
s that 

h
ave bu

ilt their bu
siness m

odels arou
nd their ability to provide 

investm
ent secrecy. A

ccess to the likes of private aviation m
ay allow

 

the w
ealthy to continue enjoyin

g a m
easu

re of person
al privacy, 

but data privacy is set to becom
e an increasin

gly rare com
m

odity.

FIN
AL W

ORD

P
rivacy is rapidly becom

ing  
an unattainable luxury 

LIAM
 BAILEY

GLOBAL HEAD OF RESEARCH

A
t K

n
ight Fran

k w
e bu

ild lon
g-term

 relation
sh

ips 

th
at en

able u
s to provide p

erson
alised

, clear an
d 

con
sidered advice on

 all areas of prop
erty in

 all  

key m
arkets. W

e believe person
al in

teraction
 is a 

crucial part of en
suring every client is m

atched to the 

property that best suits their needs, be it com
m

ercial 

or residential. O
perating in locations w

here our clients 

need us to be, w
e provide a w

orldw
ide service that is 

locally expert an
d globally con

n
ected. W

e believe 

that in
spired team

s n
aturally provide excellent and 

dedicated client service, w
hich is w

hy w
e have created 

a w
orkin

g environ
m

ent w
here people’s opin

ion
s are 

resp
ected

, w
h

ere th
ey are given

 th
e opp

ortu
n

ity 

to con
tribu

te to th
e su

ccess of ou
r bu

sin
ess, an

d 

w
h

ere excellen
ce is recogn

ised
 an

d
 rew

ard
ed

.

T
h

e resu
lt? A

 m
ore m

otivated
 team

, d
ed

icated 

to en
su

rin
g th

at you
r exp

erien
ce w

ith
 u

s is th
e  

best it can possibly be.

K
n

igh
t Fran

k p
u

blication
s  

O
ur portfolio of aw

ard-w
in

n
in

g publication
s  

and m
arket updates includes:

Im
portan

t n
otice  

T
he W

ealth R
eport (©

 K
night Fran

k LLP 2017) is produced for general interest on
ly; it is not defi

nitive and is not intended to give advice. It m
ust not be relied upon in any w

ay. A
lthough w

e believe that high standards have been 
used in the preparation of the inform

ation, analysis and view
s presented in T

he W
ealth R

eport, no responsibility or liability w
hatsoever can be accepted by K

night Fran
k for the contents. W

e m
ake no express or im

plied w
arranty 

or guarantee of the accuracy of any of the contents. A
s far as applicable law

s allow
, w

e do not accept responsibility for errors, inaccuracies or om
issions, nor for loss or dam

age that m
ay result directly or indirectly from

 reliance on 
or use of its contents. T

he W
ealth R

eport does not necessarily reflect the view
 of K

night Fran
k in any respect. Inform

ation m
ay have been provided by others w

ithout verification. R
eaders should not take or om

it to take any action 
as a result of inform

ation in T
he W

ealth R
eport. R

eproduction of this report in w
hole or in part is not perm

itted w
ithout the prior w

ritten approval of K
night Fran

k LLP. In preparing T
he W

ealth R
eport, K

night Fran
k does not im

ply 
or establish any client, advisory, financial or professional relationship. T

hrough T
he W

ealth R
eport, neither K

night Fran
k nor any other person is providing advisory, fi

nancial or other services. In particular, K
night Fran

k LLP is 
not authorised by the Financial Services A

uthority to undertake regulated activities (other than lim
ited insurance interm

ediation activity in connection w
ith property m

anagem
ent). K

night Fran
k LLP also trades as K

night Fran
k. 

K
night Fran

k LLP is a lim
ited liability partnership registered in E

ngland w
ith registered num

ber O
C

305934. O
ur registered offi

ce is 55 B
aker Street, London, W

1U
 8A

N
, w

here you m
ay look at a list of m

em
bers’ nam

es. T
he W

ealth 
R

eport is com
piled from

 inform
ation contributed by various sources including K

night Fran
k LLP, its direct U

K
 subsidiaries and a netw

ork of separate and independent overseas entities or practices off
ering property services 

Together these are generally know
n as “the K

night Fran
k global netw

ork”. E
ach entity or practice in the K

night Fran
k global netw

ork is a distinct and separate legal entity. Its ow
nership and m

anagem
ent is distinct from

 that of  
any other entity or practice, w

hether operating under the nam
e K

night Fran
k or otherw

ise. In any event, no entity or practice operating under the nam
e K

night Fran
k (including K

night Fran
k LLP) is liable for the acts or om

issions  
of any other entity or practice. N

or does it act as an agent for or have any authority (w
hether actual, apparent, im

plied or otherw
ise) to represent, bind or oblige in any w

ay any other entity or practice that operates under the nam
e 

K
night Fran

k (including K
night Fran

k LLP). W
here applicable, references to K

night Fran
k include the K

night Fran
k global netw

ork.

O
ur expertise

T
here’s a hum

an elem
ent in the w

orld of  
property that is all too easily overlooked 
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